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A  hit  of  the  50's,60's, 
70's,  80's,  90's 


Over  the  years,  Cerumol  has  been 
working  to  help  millions  of  people 
who  suffer  from  the  problem  of 
hardened  ear  wax. 

Cerumol  works  effectively  by 
softening  and  loosening  ear  wax, 
making  syringing  easier  and 
often  unnecessary. 

Cerumol  has  an  established  track 
record  so  you  can  recommend 
with  confidence.2 

Cerumol  will  be  actively  promoted 
this  year  and  that  will  increase 
consumer  demand  for  this  'all  time 
classic'.  Be  in  on  the  scene  and 
stock  Cerumol,  which  covers  both 
prescription  and  OTC  needs. 
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CERUMOL" 

An  arachis  oil  base  containing 
paradichlorobenzene  and  chlorbutol. 

EAR  DROPS 

Sound  advice  for  decades 
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Further  information  is  available  from: 
Laboratories  for  Applied  Biology  Ltd 
91  Amhurst  Park,  London  N16  5DR 
Telephone  0181-800  2252 


CERUMOL  Product  licence  held  by  Laboratories  for  Applied  Biology 
Ltd..  91  Amhurst  Park,  London  N16  5DR.  Uses:  Occlusion  or 
partial  occlusion  of  external  auditory  meatus  by  either  a  collection 
ot  soft  wax  or  a  harder  wax  plug.  Dosage  and  administration: 
With  the  head  inclined.  5  drops  are  put  into  the  ear.  This  may  cause 
a  harmless  tingling  sensation.  A  plug  of  cotton  wool  moistened 
with  Cerumol  should  then  be  applied  to  retain  the  liquid.  One  hour 
later,  or  the  next  morning,  the  plug  is  removed.  The  procedure  is 
repeated  twice  a  day  for  three  days;  the  loosened  wax  may  then 
come  out  on  its  own,  making  syringing  unnecessary.  If  any  wax 
remains,  the  doctor  should  be  consulted  so  that  syringing  of  the 
softened  residue  may  be  carried  out.  Contra-indications,"  warnings, 
etc:  Otitis  externa,  seborrhoeic  dermatitis,  eczema  affecting  the 


external  ear  and  perforated  ear  drum  Although  there  have  not 
been  any  reports  of  reactions,  patients  known  to  be  allergic  to  peanuts 
are  advised  not  to  use  Cerumol,  which  contains  arachis  oil  which 
comes  from  peanuts.  Use  in  pregnancy:  No  side-effects  have  been 
reported.  Other  special  warnings:  Not  to  be  taken  internally.  Do 
not  use  for  more  than  three  days.  If  the  condition  persists,  consult 
your  doctor.  Price:  £2.37  (excluding  VAT)  for  11ml  vial  with  separate 
dropper  Legal  category:  P  Product  licence  number:  0118/0013R 
References  1  Frazer,  J.G.,  J.  Laryng  &  Otol.  1970;  84,  1055. 
2.  Holmes  R.C.,  Johns  A.N.,  Wilkinson  J.D.,  Black  M  M.,  Rycroft 
R.J.G.,  J.  Soc  Med.,  1982;  75,  27-30. 
CerumoP  is  a  registered  trade  mark 
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PSNC  lashes  out  at 
DoH  'punishment' 

NPA  highlights  concern 
over  'neighbourhoods' 

PIANA:  more  action, 
less  rhetoric  called  for 

Ming  ~~ 
care  of  the 

little  bundle  4  , 

of joy  £ 

Facing  up  to  the  'Big 
Brother'  multiples 

Babydays  to  launch 
packs  in  November 

New  high-tech  insurance 
scheme  for  pharmacists 


Online  at  http://www.dotpharmacy.cQm/ 


Is  there  really  any  doubt  which  is 
the  most  consistently  supported 
home  pregnancy  test?  Predictor 


home  pregnancy  test?  Predictor 
is  spending  an  unprecedented 
2  million  pounds  this  year 
on  national  TV,  including  the 
new  Channel  5.  The  impact 
will  again  be  considerable  and 
thousands  more  will  come  to 
appreciate  just  how  perfectly 
simple,  accurate  and  reliable 
Predictor  is. 

New,  linked  POS  materials  will 
prompt  in-store  recall.  A  counter 
unit  features  a  Predictor  test 
demonstrator  and  'So  you  want 
to  have  a  baby'  leaflets.  Shelf 
edgers  and  show  cards  allow  you 
to  spread  the  'So  simple  you  can't 
go  wrong'  message  around  your 
pharmacy.  All  of  which  makes 
one  thing  certain,  Predictor 
sales  will  power  ahead.  And 
with  such  strongly  predicted 
sales  here's  a  test  for  you.  Do 
you  have  enough  stock? 
To  place  an  order  telephone; 

01223  420956 

Predictor  is  marketed  by  Chefaro,  the  OTC 
Healthcare  business  unit  of  Akzo  Nobel.  In 
serving  over  25  countries  world-wide,  Chefaro 
are  the  marketing  and  distribution  experts  in 
self-medication  and  diagnostics 
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So  simple 
you  can't  go  wrong 


COMMENT 


This  week,  it  is  the  turn  of  contractors  in 
England  and  Wales  to  have  a  2.4  per  cent 
increase  in  the  global  sum  imposed  on  them. 
This  is  not  surprising  in  view  of  last  week's 
'determination'  in  Scotland,  but  it  is  a  long  way 
short  of  PSNC's  realistic  4.5  per  cent  bid.  With 
prescription  volume  forecast  to  increase  from 
487.9  million  last  year  to  501.5m  in  1997-98,  this  is 
likely  to  mean  a  drop  in  the  script  fee  from  94. 6p  to 
94. lp,  with  the  professional  allowance  and  other 
fees  remaining  unchanged.  The  NHSE's  remun- 
eration model  suggests  contractors  dispensing 
between  1,100  and  1,600  items  a  month  will  see 
income  rise  by  around  3.6  per  cent.  Pharmacies 
dispensing  over  1,600  items  will  see  a  meagre  1.6 
per  cent  or  thereabouts.  These  forecasts  do  not 
include  locally  negotiated  items  -  the  NHSE 
proposes  to  devolve  the  same  cash  amounts  to 
health  authorities  as  it  did  in  1996-97.  This  is  not  a 
happy  state  of  affairs.  Autumn  pay  negotiations  are 
starting  against  the  backdrop  of  an  inflation  rate  of 
3.6  per  cent  and  a  tighter  labour  market,  City 
forecasts  suggest  inflation  could  rise  to  4-5  per 
cent  by  the  spring.  PSNC  has  attempted  to  get 
onside  with  the  NHSE  in  this  year's  pay  round, 
proposing  schemes  to  cap  drug  expenditure,  help 
eliminate  fraud  and  rationalise  the  prescription 
charge  system.  It  has  a  package  of  proposals  for 
medicine  management  which  would  produce 
"major  cost  savings".  None  of  this  seems  to  have 
cut  any  ice.  Is  it  really  worth  the  effort,  when  the 
NHSE's  response  to  concerns  over  the  shortage  of 
full-time  pharmacists  is  that  "a  survey  showed  that 
it  is  still  possible  to  employ  locums"?  The  answer 
has  to  be  'yes  >  if  only  because  further  manpower 
cuts  at  the  DoH  might  force  civil  servants  to  work 
more  effectively  with  contractors  in  future  if  they 
are  going  to  deliver  the  results  their  political 
masters  demand. 
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'SNC  says  2.4pc  rise  is 
unishing  pharmacists 


Pharmaceutical  Services  Negoti- 
ating Committee  chairman  Wally 
Dove  says  the  level  of  pharma- 
ceutical service  is  in  jeopardy 
following  the  imposition  of  a  2.4 
per  cent  remuneration  increase. 

"We  are  shocked  and  bitterly 
disappointed  that  this  new 
Labour  Government  has  seen  fit 
to  punish  pharmacists  quite 
unjustifiably  by  making  them 
work  even  harder  for  less 
money,"  said  Mr  Dove  after  meet- 
ing the  health  minister,  Alan  Mil- 
burn,  on  Tuesday. 

The  imposition  will  result  in  a 
cut  in  the  dispensing  fee,  from 
94. 6p  to  about  94.  lp,  which  min- 
isters consider  to  be  "fair  and 
affordable".  The  2.4  per  cent 
level  will  apply  to  the  Essential 
Small  Pharmacies  Scheme, 
whic  h  will  see  tar  get  income  rise 
by  2.4  per  cent.  "All  other  fees 
[are]  to  remain  at  their  current 
level,  with  the  exception  of  the 
professional  fee,  which  should 

Audited  Bucks' DUMP 
campaign  gets  SI 5.000 

Buckinghamshire  District  Coun- 
cils are  supporting  a  515,000 
DUMP  campaign  across  the 
county. 

Pharmacists  are  to  receive  S50 
for  collecting  returned  drags, 
with  20  pharmacists  receiving  an 
additional  £100  each  for  auditing 
the  first  100  returned  items  to 
their  store  in  October. 

As  part  of  the  month-long  cam- 
paign, pharmacists  are  being 
asked  to  provide  information 
leaflets  with  every  dispensed 
medicine.  In  addition,  district 
councils  are  including  the  DUMP 
message  on  the  postal  franking  of 
all  their  mail,  and  publicising  the 
event  in  local  newspapers. 

Local  pharmaceutical  commit- 
tee secretary  Angela  Alexander 
says  that  funding  has  come  from 
the  councils  as  part  of  their  com- 
mitment to  Agenda  21',  which 
seeks  to  improve  the  environ- 
ment. The  health  authority  and 
LPC  are  also  providing  support. 

A  researcher  is  to  be  appointed 
to  carry  out  an  analysis  of  the  pro- 
ject and  is  expected  to  publish 
findings  in  March  next  year.  Dr 
Alexander  says  the  audit  results 
will  be  communicated  to  patients 
and  GPs,  pointing  out  the  finan- 
cial implications  of  unnecessary 
prescribing. 
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be  reduced  to  94.  lp  per  prescrip- 
tion from  November  1." 

The  meeting  with  the  health 
minister  was  a  last  attempt  to 
negotiate  an  improvement  on  the 
2.4  per  cent  offer.  On  September 
30,  PSNC  proposed  the  global 
sum  increase  should  be  2.8  per 
cent  to  match  the  forecast  vol- 
ume increase.  This  would  ensure 
"cont  ractors  were  not  confronted 
with  a  real  terms  reduction  in 
remuneration  per  prescription". 

Afterwards,  Mr  Dove  said:  "We 
know  NHS  budgets  are  always 
tight,  and  we  were  even  willing  to 
freeze  the  dispensing  fee,  but 
instead  we  have  a  pay  cut 
imposed  on  us." 

In  a  letter  sent  to  PSNC  on  Sep- 
tember Li,  John  Thompson  of 
NHSE  says:  "On  the  basis  of  all 
the  information  available  to  us  we 
have  made  a  recommendation  to 
ministers.  I  am  authorised  to  tell 
you  that  ministers  have  deter- 
mined that  the  offer  made  to  you 


Health  minister  Alan  Milburn  has 
told  the  Community  Pharmacy 
Action  Group  that  he  is  "expect- 
ing recommendations  next  year" 
on  Resale  Price  Maintenance 
from  the  Restrictive  Practices 
Court. 

The  CPAG  was  bending  MPs' 
ears  in  support  of  RPM  at  the 
Labour  Party  conference  in 
Brighton  last,  week. 

Mr  Milburn  promised  that  "if 
the  Restrictive  Practices  Court 
comes  up  with  recommendat  ions 
you  do  not  agree  with,  we  will 
take  a  close  look  at  it  . 

"The  key  thing  is  to  protect 


on  August  5  of  a  2.4  per  cent 
increase  in  the  global  sum  is  al 
both  a  fair  and  affordable  level." 

The  letter  answers  concerns 
that  professional  motivation  is 
being  undermined  with  a  grow- 
ing shortage  of  full-time  pharma- 
cists by  saying  that  it  is  still  pos- 
sible to  employ  locums.  NHSE 
also  says  it  is  expecting  similar 
efficiency  gains  in  pharmacy  to 
that  which  are  being  asked  of 
other  NHS  sectors. 

PSNC  general  secretary  Steph- 
en Axon  was  equally  critical.  "It  is 
incredible,  when  they  give  dis- 
pensing doctors  a  4.2  per  cent 
increase  on  existing  workload." 

Mr  Axon  stressed  legal  action 
to  challenge  the  imposition  is  not 
possible  because  the  Regulations 
require  the  secretary  of  state, 
Frank  Dobson,  to  determine  the 
level  of  remuneration. 
•  PSNC  has  written  to  LPCs, 
asking  them  to  co-ordinate  local 
campaigns. 


pharmacy  services  for  people  in 
their  communities,"  he  contin- 
ued, saying  Government  would 
look  at  what  scope  there  is  to 
extend  the  Essential  Small  Phar- 
macy Scheme. 

There  is  a  common  agenda 
between  the  profession  and  the 
Department  of  Health,  said  Mr 
Milburn,  in  redefining  a  modern 
role  for  community  pharmacists 
in  a  community  setting. 

The  Office  of  Fair  Tr  ading  says 
it  still  intends  to  put  its  case  for 
the  abolition  of  RPM  before  the 
court  later  this  year.  It  has  yet  to 
make  any  formal  announcement. 


Amesbury  pharmacist 
denies  Boots  takeover 

Pharmacist  John  Nash-Steer,  who 
owns  pharmacies  in  Amesbury 
and  Durrington,  has  denied 
reports  in  local  papers  that  he  is 
selling  out  to  Boots. 

His  Durrington  pharmacy  was 
at  the  centre  of  a  Statutory  Com- 
mittee case  brought  by  the  Royal 
Pharmaceutical  Society  against 
Boots  for  alleged  infringements 
of  its  guidance  on  collection  and 
delivery  sendees. 

Mr  Nash-Steer  has  denied  the 
Boots  takeover,  saying:  "No  con- 
tract has  been  exchanged  with 
Boots  and  an  exchange  is 
unlikely.  Negotiations  with  Boots 
are  no  longer  taking  place." 

A  Boots'  spokesperson  said 
that  the  contract  for  Edwards 
Chemist  in  Amesbury  had  not 
been  signed,  but  a  spokesperson 
from  Wiltshire  Health  Authority, 
Barbara  Cambers,  believes  that 
BTC  is  to  takeover  the  Amesbury 
branch. 

Mr  Nash-Steer  is  discussing  the 
sale  of  his  other  premises  with 
Sultan  Dajani,  the  Durrington 
branch's  pharmacist  manager. 
"We've  put  four  and  a  half  years  of 
solid  work  into  supporting  phar- 
macy, and  as  long  as  Mr  Dajani's 
enthusiasm's  there,  I'd  like  it  to 
continue,"  he  says. 

Two  new  NPA 
training  options 

The  training  department  at  the 
National  Pharmaceutical  Associ- 
ation has  developed  two  new 
courses  for  its  members. 

A  postgraduate  course  in  com- 
munity pharmacy,  which  can  lead 
to  an  MSc  or  an  MPharm,  is  being 
run  in  conjunction  with  the  Uni- 
versity of  Brighton,  which  has  a 
major  reputation  for  postgradu- 
ate courses  in  applied  fields. 
The  18-month  distance  learning 
course,  which  has  a  residential 
element,  costs  S  1,800  and  begins 
in  January. 

A  skills  development  pro- 
gramme for  pharmacy  counter 
staff  is  being  launched  by  the 
Association  at  Pharmacy  Live 
later  this  month.  The  modular  dis- 
tance learning  course  covers 
areas  such  as  interpersonal  skills 
and  selling,  in  monthly  instal- 
ments for  five  months.  The  cer- 
tificated course,  suitable  for  staff 
who  have  completed  an  accred- 
ited training  course  or  experi- 
enced staff,  teaches  skills  which 
allows  the  staff  member  to  use 
their  knowledge.  The  cost  of  this 
development  programme  is  £30 
(plus  VAT). 

For  further  information  con- 
tact the  training  department  at 
the  NPA. 
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Boots'  pharmacy  superintendent  Marshall  Davies  (left),  PSMC 
chairman  WalDy  Dove  (second  left)  and  PAGB  director  Sheila  Kelly 
were  among  those  lobbying  health  minister  Alan  Milburn 


CPAG  takes  RPM  lobby  to  Brighton 
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A  rare  partnership 

A  joint  business  venture  between 
pharmacists  and  dispensing  doe- 
tors  was  officially  opened  in 
Cliffe  Woods,  near  Rochester,  this 
week. 

Marshlands  Pharmacy  is  imme- 
diately adjacent  to  the  five-strong 
(IP  surgery  in  the  village,  and  is 
already  providing  dispensing  ser- 
vices to  the  practice's  dispensing 
list,  even  though  the  health 
authority  has  yet  to  officially 
tr  ansfer  patients. 

Dr  John  Grace,  the  senior  part- 
ner in  the  practice,  realised  the 
writing  was  on  the  wall  for  his 
dispensing  practice  when  a  phar- 
macist successfully  applied  to 
open  nearby.  Although  the  phar- 
macy never  opened,  the  move 
prompted  the  GPs  to  look  for  a 
pharmacist  partner  to  set  up  their 
own  business  with.  Husband  and 
wife  team  Mollie  and  Mike  Salter 
stepped  into  the  breach  Mr 
Salter,  who  works  for  Medway 
Trust  Hospitals,  already  pr  ovides 
the  GPs  with  prescribing  advice. 
His  wife,  who  has  the  community 
pharmacy  experience,  will  man- 
age the  business. 


NPA  director  John  D'Arcy  (centre),  who  officially  opened  Marshlands 
Pharmacy  on  Monday,  hands  over  a  plaque  to  proprietor  Mollie  Salter 
and  her  husband,  Mike,  watched  by  practice  manager  Anne  Bnstow 
(left)  and  senior  partner  Dr  John  Grace 


SPGC  in  frank  talks 


Scottish  contractors  spent  over 
an  limn  w  ith  health  minister  Sam 
Galbraith  and  three  other  Scot- 
tish Office  representatives  on 
Monday  to  argue  against  the 
imposed  2. 1  pei  cent  settlement 
(C&D  last  week,  p  i). 

George  Romanes,  vice  chaii 
man,    Scottish  Pharmaceutical 

General  < '  cil,  told  ( '&D:  "We 

had  a  lull  ami  frank  exchange  of 
views  and  got  all  our  points 
across,  'the  minister  promised 
nothing,  but  said  he  would  go 
away  to  consider  i  air  case  and  .net 
back  in  a  few  days." 

'fhe  Scottish  Health  Depart 
ment  estimates  that  by  March  31, 
the  global  sum  will  have  been 
exceeded  by  SI. 5  million,  so  it  is 
clawing  the  money  back  as  tee 
cuts  from  November  1.  'fhe  aver- 
age contractor,  who  dispenses 
'!,()()()  items  a  month,  will  be 
•'!..'!  per  cent  worse  off. 

"If  I  hey  iirsrst  on  sticking  rigidly 
to  the  global  sum,  we  w  ill  be  in  a 
real  crisis,"  says  Mr  Romanes,  as 
there  has  been  no  real  increase  in 
remuneration  since  1992-93. 
Instead  of  offering  2.  1  pel' cent  on 
a  global  sum  of  S73.5m  for  1997- 
98,  the  Scottish  Office  has 
deducted  the  projected  SI. 5m 
overspend  and  based  the  increase 
onS72m,  so  there  is  no  chance  of 
recovery. 

When  asked  about  the  possibil 
ity  of  contractor's  withdrawing 
services,  Mr  Romanes  said:  "We 
want  to  avoid  problems  to 
patients,  but  our  work  with 
health  boards  in  developing  ser- 
vices could  be  in  real  danger" 


on  'short-changing' 

Doctors  with  suspicions  that 
pharmacists  are  not  dispensing 
the  full  prescribed  quantity 
against  patient  prescriptions  are 
being  asked  to  contact  a  pan  of 
medico-legal  investigators. 

In  a  letter  to  GP  magazine  this 
week,  Dr  Frank  Wells  and  Peter- 
Jay  write:  "We  have  been  con- 
cerned for  some  time  by  rumours 
of  patients  occasionally  being 
short-changed  by  a  pharmacist," 
The  pair  comment  that  they 
would  be  interested  in  hearing 
from  GPs  who  may  have  concrete 
information. 


Look  out  for  this  month's 
Update  question  paper 

Enclosed  in  this  week's  issue  is 
the  questionnaire  for  Pharmacy 
Update  modules  carried  during 
September: 

•  Volatile  solvent  abuse  (1065) 

•  Nappy  rash  (1066) 

•  Erectile  dysfunction  (1067). 
Pharmacy  Update  is  a 

distance  learning  programme 
and  is  accredited  by  the  College 
of  Pharmacy  Practice.  Previous 
modules  can  be  obtained  by 
using  the  faxback  service  on 
0891  44791  (premium  rates 
apply),  Internet  users  can  catch 
up  by  accessing  the 
dotpharmacy  site, 
http.V/www.dotpharmacy. 
com,  which  has  a  library  of 
previous  modules  and 
questionnaires. 

A  telephone  marking  service 
is  available  for  a  fee  of  £12.50, 
plus  VAT.  A  certificate  is  issued 
to  verify  the  number  of  hours  of 
continuing  education  achieved. 


Deluge  of  applications 
for  new  'neighbourhoods 


The  National  Pharmaceutical 
Association  Board  has  expressed 
concern  thai  there  has  been  a 
deluge  of  NHS  contract  applica- 
tions -  particularly  from  Boots  - 
following  the  recent  High  Court 
decision  on  what  constitutes  a 
neigllbi  mi  hood 

In  particular,  the  NPA  is  con- 
cerned that  the  decisions  of  Jus- 
tices Tucker  and  (  ollins  conflict 
with  existing  judicial  guidance. 
The  NPA  Board  feels  that  the 
existing  .judicial  guidance  means 
that  a  neighbourhood  is  an  area 
in  which  the  people  living  there 
can  be  said  to  be  neighbours  of 
each  other 

However,  in  August,  Justice 
Collins  allowed  a  major  reloca- 
tion of  a  pharmacy  into  a  Tesco 
store  at  Brent  Cross,  north  Lon- 
don (C&D  August  30,  p5).  His 


decision  affirmed  the  view  taken 
by  Justice  Tucker'  last  year,  in  the 
Boots  Cripp's  Causeway  deci- 
sion, that  a  'neighbourhood'  does 
not  have  to  be  characterised  by  a 
resident  population.  Justice 
Collins  went  further-  by  suggest- 
ing the  Tesco  st  or  e  at  Brent  Cross 
may  be  a  neighbourhood  in  its 
own  right.  This  decision  is  not 
being  appealed  by  the  Appeal 
Authority. 

The  NPA  is  currently  involved 
in  a  judicial  review  of  a  decision 
to  grant  Boots  a  contract  at 
Gemini  Park  shopping  centre. 
Warrington,  which  is  expected  to 
be  heard  on  January  19.  The  NPA 
is  discussing  with  counsel  the 
possibility  of  using  the  fort  hcom- 
ing judicial  review  as  an  oppor- 
tunity to  argue  a  definition  of 
neighbourhood. 
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Is  PIANA  losing  its 

Some  members  of  the  Royal      pharmacists  not  knowing  how 


Pharmaceutical  Society's  Coun- 
cil are  concerned  that  pharma- 
cists are  becoming  bored  and 
cynical  about  the  'New  Age'.  At 
last  week's  meeting,  they  called 
for  less  rhetoric  and  more  practi- 
cal advice. 

Council  also  approved  a  job 
description  for  the  new  post  of 
project  manager  and  key 
national  co-ordinator  for  the  pro- 
gramme of  local  action  designed 
to  achieve  the  aims  set  out  in 
'Building  the  Future'.  The  project 
manager  will  act  as  a  central 
contact  for  local  co-ordinators, 
devise  a  programme  framework 
for  local  action,  promote  local 
pharmacy  development  groups 
and  ensure  that  local  action  co- 
ordinates with  the  national 
PIANA  programme. 

During  discussion  of  a  report 
from  the  PIANA  working  group, 
Gillian  Hawksworth  said  there 
appeared  to  be  misunderstand- 
ings about  the  'New  Age',  with 


they  would  take  on  new  roles. 
Local  co-ordinators  would  need 
to  explain  the  practicalities. 

The  president,  Peter  Curphey, 
replied  that  that  was  why  the 
focus  had  changed  to  more  local 
action,  co-ordinated  nationally. 
Ann  Lewis,  chairman  of  the  co- 
ordinating group,  said  a  meeting 
would  be  held  with  local  co-ordi- 
nators at  the  end  of  October. 

Professor  Geoff  Booth  felt 
there  was  cynicism  within  the 
membership  as  to  what  was  going 
on.  A  great  deal  of  paper  was 
floating  around  and  there  was  a 
lot  of  talk,  but  little  practical  indi- 
cation of  what  pharmacists 
should  be  doing.  Members  didn't 
know  how  to  grasp  the  nettle. 

Dr  John  Evans  suggested 
Council  had  only  the  headlines  of 
a  strategy  and  not  the  bones  of 
how  to  go  about  it.  If  the  profes- 
sion was  to  be  reskilled,  there 
were  many  steps  to  be  taken, 
such  as  education,  encourage- 


BPA  agrees  with  minor  prescribing 


1mm  lioi  decision 

A  pharmacist  is  awaiting  a  High 
Court  judgment  after  accusing 
Tesco  of  running  a  chemist's 
kiosk  in  one  of  its  stores  in 
breach  of  planning  controls. 

Ashok  Pattani  has  claimed  the 
future  turnover  of  his  pharmacy 
business  at  Heybridge,  Essex, 
will  be  "considerably  affected"  if 
Tesco  is  allowed  to  continue  pro- 
viding pharmaceutical  services 
from  its  store  in  Fulbridge. 

Mr  Pattani  is  asking  Justice 
Collins  to  overturn  a  decision  by 
Maldon  District  Council  in 
November  last  year  that  it  could 
not  take  enforcement  action 
requiring  Tesco  to  close  down  the 
pharmacy  kiosk  it  opened  the 
previous  September. 

His  counsel,  Robin  Barratt  QC, 
told  the  court  that  the  local 
authority  "erred  in  law"  when  it 
decided  that  the  company's  provi- 
sion of  pharmaceutical  services 
from  the  store  did  not  constitute 
a  breach  of  planning  agreements 
made  before  the  supermarket 
opened  in  1989.  He  said  Mr  Pat- 
tani was  one  of  a  number  of  small 
local  pharmacists  whose  busi- 
nesses were  being  affected  by  the 
pharmacy  kiosk  at  Tesco. 

After  a  day-long  hearing,  last 
Thursday,  Justice  Collins  said  he 
hoped  to  deliver  judgment  in  two 
weeks  on  Mr  Pattani's  judicial 
review  challenge  to  Maldon  Dis- 
trict Council's  refusal  to  take 
enforcement  action  against  the 
supermarket  giant. 


Lothian  pharmacists 
in  heart  promotion 


Lothian  Health  is  funding  ten 
community  pharmacists  to 
promote  cardiac  and  vascular 
health  using  poster  and  leaflet 
displays.  The  promotion  takes 
place  dursng  Chest  Heart  and 
Stroke  Scotland  Week  (October 
6-12).  (L-r)  Lothian  Health  health 
promotion  facilitator  Liz  Simpson, 
graphics  co-orclisiator  John 
Vevers  and  pharmacist  facilitator 
Dawn  Sykes 


Boots  Pharmacists'  Association 
agrees  with  other  pharmacy 
organisations  that  pharmacists 
should  be  able  to  prescribe  for 
minor  illnesses.  In  its  evidence  to 
the  Crown  Review  on  the  pre- 
scribing, administration  and  sup- 
ply of  medicines,  the  BPA  sug- 
gests creating  a  formulary  that 
would  include  items  within  the 
professional  skills  of  pharma- 
cists to  prescribe  but  not  neces- 
sarily advertised  to  the  public  for 
OTC  sale. 

BPA  envisages  repeat  prescrip- 
tion procedures  being  set  up 
under  protocols  involving  GPs 

New  look  for  Ws 
dotPharmacy  site 

C&D's  own  Internet  site,  dot- 
Pharmacy,  has  been  given  a  new 
look  this  week  by  webmaster 
Geoff  le  Provost. 

A  revised  contents  page  makes 
it  easier  to  navigate  through  the 
300  pages  of  current  and  archive 
material  which  is  available  on  the 
web  site.  Previous  modules  of 
Pharmacy  Update,  the  distance 
learning  series,  can  also  be 
accessed  at  the  site. 

dotPharmacy  has  been  bro- 
ken down  into  six  main  sections 
listed  on  a  new  menu  bar  and  all 
pages  now  feature  a  modem  new 
logo,  designed  by  C&D  art  editor 
Tony  Lamb. 

The  Internet  site  can  be  found 
at  www.  dotpharmacy.  com . 


and  pharmacists.  Review  periods 
would  be  the  GP's  responsibility, 
while  the  pharmacist  would  man- 
age the  repeat  prescriptions. 
Safeguards  must  be  built  in  to 
protect  the  professions  from  any 
suspicion  that  the  system  was 
being  manipulated  for  financial 
gain. 

Installation  of  IT  links  between 
professionals  is  another  priority, 
according  to  the  BPA's  evidence. 
Properly  organised  systems 
would  make  obsolete  the  need 
for  paper  prescriptions,  together 
with  the  need  to  return  forms  for 
prescribers  to  initial  after  phar- 


impetus? 

ment,  practical  examples  to  fol- 
low and  dissemination  of  good 
practice. 

Linda  Stone  warned  that  some 
active  and  forward-thinking 
members  of  the  profession  had 
become  bored  with  the  'New 
Age'.  Council  had  to  get  to  them, 
because  some  were  people  who 
would  make  it  happen. 

Graham  Walker  believed 
progress  depended  on  persuad- 
ing people  to  change  their  ways. 
The  review  of  skill  mix,  the  use 
of  technicians  and  the  question 
of  supervision  all  required 
action.  The  working  group  was 
now  grappling  with  the  real 
issues. 

Mark  Koziol  pointed  out  that 
many  pharmacists  were  already 
getting  on  with  the  'New  Age'. 
Council  needed  to  explain  to  the 
bored,  frightened  and  unsure 
what  steps  they  had  to  take  to  get 
involved,  while  the  Society  took 
care  of  bigger  issues  such  as  leg- 
islation and  supervision. 


macists  have  discussed  what  is 
required.  There  should  also  be 
systems  for  the  organised  com- 
munication between  GPs  and 
pharmacists  on  therapy  review 
and  reported  adverse  reactions. 

A  valuable  feature  is  the  pre- 
sent separation  of  prescribing 
from  dispensing,  comments  the 
BPA:  "The  incidence  of  highly- 
potent  drugs,  often  with  narrow 
therapeutic  windows,  together 
with  the  knowledge  of  possible 
adverse  drug  reactions  and  drug 
interactions,  makes  it  essential 
that  a  pharmacist  is  part  of  the 
supply  procedure." 


Joint  study  days  for  pre-regs 

Community  and  hospital  phar-      regional  pre-registration  training. 


macy  pre-registration  students 
are  to  meet  on  a  series  of  joint 
study  days  being  piloted  in  North 
Thames  Region. 

North  Thames  is  considering 
splitting  the  region  into  four  or 
five  groups  of  neighbouring 
health  authorities  for  the  pur- 
pose of  training.  For  1997-98,  a 
pilot  group  of  three  HAs  -  Brent 
&  Harrow,  Ealing,  Hammersmith 
&  Hounslow,  and  Hillingdon  - 
have  combined  to  provide  the 
joint  study  days  for  18  students 
based  in  hospital  and  1 1  based  in 
community  pharmacy. 

Director  of  North  Thames 
pharmacy  education  and  training 
Susan  Saunders  has  initiated  the 
scheme,  co-ordinated  by  Rhona 
Read,    senior    pharmacist  for 


It  will  be  evaluated  by  Bucking- 
hamshire LPC  secretary  Angela 
Alexander  and  Sheila  Chantler 
will  facilitate  the  study  days. 


Pictured  left  to  right  are  Susan 
Saunders,  Rhona  Read  and  Sheila 
Chantler 
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PHARMACIST  PEN  PORTRAIT 


Peter  Magirr 


•  Qualified  in  1978,  following 
his  pre-registration  with  Boots  in 
Reading,  and  graduation  from  the 
Queen's  1  ni\  ersil>  ( >1  I  Jelfasl 

0  Career  Began  with  15  months 
of  relief  management  at  BTC,  fol- 
lowed by  two  years  managing  an 
independent,  J  R  Butler  in  Read- 
ing, during  which  time  he  did  an 
MSc  in  pharmacology.  In  1981, 
Peter  moved  to  Sheffield  to  gain 
further  experience  at  Sheffield  & 
Eccleshall  Co-op,  before  his 
appointment  as  manager  at  a 
branch  of  Greenstreets  Chemists 
in  the  same  city.  Between  1990 
and  1993,  he  studied  for  an  MBA 
part-time.  He  was  then  appointed 
as  a  tutor  for  the  Centre  for  Post- 
graduate Pharmacy  Education  in 
1992.  Peter  is  also  a  pharmacy 
management  lecturer  at  King's 
College,  London.  He  continues  to 
work  for  Greenstreets  as  a  phar- 
macy superintendent. 

•  Committees  Peter  has  been  a 
member  of  Sheffield  LPC  since 
1993  and  of  the  executive  since 
1996.  He  has  been  a  member  of 
Sheffield  branch  since  1994;  and 
of  Sheffield  Health's  therapeutic- 
development  group  since  its 
inception  last  year. 

•  Projects  Since  completing  his 
MBA,  he  has  undertaken  further 
practice  research,  leading  to  the 
publication  of  papers  in  Europe 
and  the  IIS.  He  is  bidding  for 
funds  to  establish  a  practice 
research  network  in  Sheffield. 
Peter  is  involved  with  the  review 
of  prescribing  at  two  local  prac- 
tices. Over  the  next  ten  months, 
he  will  be  working  wit  h  one  of  the 
practices  for  a  day  a  week. 

•  Interests  Walking  in  the  coun- 
tryside with  his  wife  and  two 
sons.  A  developing  interest  in  IT 
has  led  to  him  establishing  e-mail 
communication  with  local  GPs. 

•  Outlook  on  life  "What  you  get 
out  of  it  depends  very  much  on 
the  effort  you  put  into  it!" 

•  Pharmacy  philosophy  "Com- 
munity pharmacy  is  a  business 
and  a  profession  and,  unlike 
some  other  parts  of  our  health 
service,  it  has  to  survive  the 
impact  of  'real'  market  forces. 
Success  depends  on  competen- 
cies in  both  areas  of  practice." 


the  NHS 

Pharmacy  journals  are  my 
lifeblood,  so  I  do  try  and  read 
them  all.  However,  this  week  I 
had  difficulty,  because  the 
common  theme  was  again  the 
fantasy  of  salvation  for  my 
professional  career  compared 
with  the  reality  of  an 
anticipated  fall  in  NHS 
revenue.  I  quickly  became 
depressed  at  the  apparent 
unfairness  of  a  remunerative 
system  that  paid  me  by 
numbers,  but  rewarded  me 
less  and  less  for  achieving 
them! 

However,  more  careful 
analysis  showed  that  all  is  not 
gloom  and  doom,  because  I 
am  becoming  ever-more 
convinced  that  not  only  is  my 
salvation  not  tied  to  an 
increasing  wage  packet  from 
the  NHS,  but  that  soon  the 
NHS  that  I  have  known  for  so 
many  years  will  no  longer 
exist. 

It  seems  to  be  accepted  now 
by  virtually  all  commentators, 


and  even  the  British  Medical 
Association,  that  the 
increasing  health  needs  of  an 
ageing  population  can  no 
longer  be  sustained  by  simple 
taxation,  and  that  people  must 
be  made  at  least  partly 
responsible  for  their  own 
requirements.  This  will 
involve  a  dual  role  for  both 
private  and  public  financial 
involvement  in  the  welfare 
state,  and,  where  presently 
acceptable  private  systems  do 
exist,  they  will  be  actively 
encouraged.  I  have  always 
practised  in  such  a  situation 
and  zealously  defended  its 
principles,  but  it  has  taken  me 
perhaps  longer  than  it  should 
have  to  understand  the 
implications  for  my  future 
career. 

I  now  accept  I  have  no  right 
to  expect  that  NHS  money 
should  prime  my  pump  of 
professional  advancement.  I 
have  to  invest  in  my  own 
PIANA  initiatives  and  then  sell 
my  expertise  in  the  market. 
That  market  is  as  much  the 
private  consumer  as  the  NHS 
and,  as  more  responsibility  is 
devolved  back,  it  is  into  this 
area  of  my  business  that  I 
must  look  to  expand. 

The  availability  of  NHS 
subsidised  services  competing 
unequally  with  the  private 
sector  will  be  steadily 
replaced  by  a  system  where 
the  consumer  is  provided  with 
the  means  to  exercise  genuine 
choice.  Our  centrally- 
negotiated  contract  is  now  as 
archaic  as  the  supply  system  it 
attempts  to  perpetuate,  but  I 
am  no  longer  apprehensive 
and  look  forward  with  excited 
impatience  to  the  inevitable 
time  when  the  Pharmaceutical 
Services  Negotiating 
Committee  has  to  negotiate  a 
new  contract  based  on 
professional  service. 

However,  I  am  also 
concerned  that  my  vision  is 
not  shared  by  PSNC,  which,  if 
it  continues  with  its  present 
inertia,  could  see  pharmacy 
still  suffering  supply  payment 
attrition  while  professional 


opportunities  are  lost  to 
others  more  than  willing  to 
grasp  new  opportunities. 

Time  for 
another  foray 
into  literature 

In  my  small  shop,  space  is  at  a 
premium  and,  although  in  the 
past  I  have  tried  ranges  of 
health  books,  I  have  had 
limited  success.  Initially,  there 
is  a  surge  of  interest,  but  this 
quickly  flattens  out  to  a  level 
of  sales  that  no  longer 
warrants  the  space. 

However,  I  am  also  aware 
that  the  pharmacy  should  be 
the  first  port  of  call  for 
customers  seeking 
information,  and  this 
particularly  applies  to 
information  on  OTC 
medicines. 

Last  week  saw  the  launch  of 
a  new  book  on  OTC  medicines 
based  on  that  excellent  little 
aide-memoire  for  Dotty  and 
staff,  the  C&D  Guide  to  OTC 
Medicines.  Well,  what  is  good 
enough  for  Dotty  has  to  be 
good  enough  for  me,  so  I  will 
try  again  and  have  already 
ordered  my  first  pack  of  A 
Guide  to  Family  Medicines 
from  the  National 
Pharmaceutical  Association. 

I  have  never  noticed  any  of 
my  customers  being  slow  in 
coming  forward,  but  this  book 
encourages  even  more 
pharmacist  dialogue  and  puts 
the  responsibility  for  the  sale 
of  medicines  where  it  belongs, 
with  the  pharmacist.  It 
continues  the  long  process  of 
public  education  started  so 
many  years  ago  by  the  NPA's 
successful  'Ask  Your 
Pharmacist'  campaign  and,  as 
well  as  encouraging  further 
custom,  makes  me  £1.75  profit 
for  every  copy  sold.  Certainly 
well  worth  encouraging! 


CHEMIST  k  DRUGGIST  11  OCTOBER  1997 


1 


OUNTE  RDoints 


Efamol  aims  Efaprost  at  a 
healthy  prostate 


Efamol  has  launched  an 
nutritional  supplement 
for  men  to  help  maintain 
a  healthy  prostate. 

The  patented 
supplement,  which  is 
not  licensed,  contains 
evening  primrose  oil  (a 
source  of  gamma- 
linolenic  acid),  plant 
extract  beta-sitosterol 
and  saw  palmetto  berry 
extracts. 

All  three  extracts  are 
c  laimed  to  have 
beneficial  effects  in 
relieving  the  symptoms 
of  benign  prostatic 
hyperplasia,  a  condition 
which  affects  up  to  one 
in  three  men  over  50  in 
the  UK  (3.6  million). 

There  are  said  to  be 
no  side-effects,  and  in 
particular  no  impotence 
or  sexual  dysfunction. 

The  recommended 
dosage  is  three  capsules 
per  day  for  a  minimum 
of  12  weeks.  One 
month's  supply  (90 
capsules)  costs  £17.99. 


A  doctor's  advice 
should  be  sought  by 
patients  already 
under  medical 
supervision  or 
taking  medication, 
and  by  those  whose 
urinary  symptoms 
have  not  been 
assessed  and 
diagnosed.  I 

To  support 
claims  for  the 
product  Efamol 
has  released 
results  from  a 
thr  ee-month  study 
involving  106  men 
run  in  conjunction  with 
the  Prostate  Health 
Association. 

Of  the  men  taking  part 
who  had  not  previously 
taken  any  medication,  73 
per  cent  reported  an 
improvement  in 
symptoms.  Of  those  who 
had  previously  been 
treated  for  prostate 
problems  44  per  cent 
reported  an 
improvement. 


Triple  Action 
formulation 

•  Saw  Palmetto 
•Beta-Sitosterol 


90 


CAPSULES 


ONE  MONTH'S  SUPPLY 


High  potency  formulation 
FOR  MEN 
to  help  maintain  a 
WEALTHY  PROSTATE 


Efaprost  is  being 
stocked  by  all  major 
multiples  and  is  getting 
good  distribution  in  the 
independent  sector. 

A  5150,000  consumer 
campaign  is  due  to  start 
in  November.  An 
information  line  is 
available  on  01483 
570248. 

Novartis  Consumer 
Health. 

Tel:  01403  210211. 


New  CLA  Converlean  supplement 


Converlean  from 
Nature's  Store  is  the  UK's 
first  conjugated  linoleic 
acid  (CLA)  dietary 
supplement. 

Converlean  ( (30  soft  gel 
capsules,  £19.99)  is 
synthesised  from 
sunflower  oil.  Each 
capsule  contains  360mcg 
CLA.  The  recommended 
maximum  dose  is  six 
capsules  per  day. 

CLA  is  a  naturally- 
occurring  antioxidant 
normally  found  in  beef 
and  full-fat  dairy 
products.  It  is  claimed  to 
improve  the  mobilisation 
of  energy  stores,  reduce 
fat  and  enhance  muscle 
tone. 

The  launch  is  being 
supported  by  a  £200,000 
campaign,  including 


advertising  in  national 
newspapers  and  women's 
and  men's  magazines. 

Free  POS  material 
includes  shelf  st  rips, 
posters,  window  banners 
and  educational  leaflets. 
Nature's  Store. 
Tel:  01 782  794300. 


* 

ConverLsan 


Temperature  rises  for  Thermoscan 


Braun  plans  to  raise 
awareness  of  its  latest 
temperature-rea*  ling 
technology  with  -S 1 
million  of  advertising  for 
Thermoscan. 

A  TV  commercial  will 
be  on  air  from  November 
to  coincide  with  the  start 
of  the  cold  and  flu 
season.  Advertising  will 
also  appear  in  key 


parenting  titles. 

Ln-store,  the  product  is 
being  supported  with  a 
range  of  POS  material.  A 
consumer  leaflet  features 
a  £10  cash-back  offer. 

The  product,  (rsp 
£49.99)  uses  the  same 
infrared  technology  as 
used  in  hospitals. 
Braun  (UK)  Ltd. 
Tel:  01932  785611. 


Potter's  introduces  'sunshine  herb' 


3mi 


HYPERICUM 

PERFORATUM 

The  Sunshine  Herb 


Potter's  has  launc  hed  a 
Pharmacy  licensed 
formulation  of  St  John's 
Wort  (Hypericum 
perforatum),  dubbed  the 
'sunshine  herb'  because 
of  its  mood-lifting  and 
anxiolytic  properties. 
Potter's  St  John's 
Wort  Compound 

comes  in  a  liquid 
formulation  (100ml, 
£6.99)  and  in  addition 
to  hypericum,  contains 
the  anti-inflammatory 
juniperus  (juniper) 
berry,  the  analgesic 
salix  alba  ( white 
willow)  and  the 
sedative  cimicifuga 
racemosa  (black 
cohosh). 

St  John's  Wort  is  also 
suitable  for  tension  and 
neuralgia.  The  product 
is  not  recommended  in 
pregnancy. 
Potter's  (Herbal 
Supplies}  Ltd. 
Tel:  01942  234761. 


Acupressure  bands  offer  an  alternative  approach 


Medicmates  lias 
designed  its  Acupressure 
Bands  to  help  relieve 
nausea,  headaches, 
PMT/menstrual  cramps 
and  insomnia. 

Based  on  the  principles 
of  acupressure,  the  Anti- 


menstrual  hand  is 
worn  on  the  ankle,  the 
Anti-sickness  and  Steep 
Aid  bands  strapped  to 
the  wrist  and  the 
Anti-headache  band 
across  the  middle  of 
the  hand,  anchored  by 


the  thumb. 

The  bands  can  be 
adjusted  to  fit  anyone 
from  a  baby  to  a  large 
adult.  Retail  price  is 
£6.95. 

Medicmates  Ltd. 
Tel:  01483  452764. 


Benylin  goes  into  action  against  winter  colds  and  flu 


Benylin  has  a  new  look 
for  the  1997-98  cough, 
cold  and  flu  season. 

Warner-Lambert 
Consumer  Healthcare 
.  has  redesigned  the 
packaging  of  its  Benylin 
Cough,  Children's  Cough 
and  4-Flu  ranges. 

'Mode  of  action' 
graphics  communicate 
the  brand's  qualities  of 
power,  efficacy  and 
strength.  Packs  also 
feature  the  wording  'only 
available  in  pharmacy'. 

The  Benylin  range  will 
be  supported  with  a  £0 
million  advertising 


spend,  which  includes 
the  'Tenor'  television 
commercial  to  run  from 
this  month. 

The  company  is 
supporting  in-store 
pr  omotion  with  POS 


material  and  a  new 
winter  window  display 
will  be  available  from 
November. 
Warner-Lambert 
Consumer  Healthcare. 
Tel:  01495  750049. 


CHEMIST  &  DRL'GGIST  11  OCTOBER  1997 


The  most  recommended  lozenge  in 
pharmacy  -  because  you  say  so. 

And  say  so. 


J 


^mr  Healthcare  Group  pic 

Tubiton  House,  Oldham  OL1  3HS, 

England.  TelephoneOI61-652  2222 

Meroi  .line  is  j  Tr.nlc  Mirk  of  Hoe<  Iw  Marion  Kn 


It's  no  coinc  ident  e  that  when  it  c  unit's  to  sore  throats, 
Merocaine  is  the  most  recommended  throat  lozenge1  - 
because  nothing  has  been  clinically  proven  to  relieve 
sore  throats  taster. 

And  thanks  to  you,  your  customers  have  found  the 
effective  relief  they  need. 

And  say  so. 

It's  the  powerful,  dual  ac  tion  combination  of  Benzocaine, 
a  strong  local  anaesthetic  to  relieve  pain,  together  with 
Cetylpyridinium  Chloride  (CPC),  a  fast-acting  anti-bacterial 
agent,  which  produces  such  impressive  results.  In  fact, 
Merocai ne's  powerful  antimicrobial  efficacy  is  clinically 
proven  to  achieve  a  99%  reduction  of  the  most  common 
oral  pathogens  within  5  minutes.  ' 

For  severe  sore  throats,  Merocaine  should 
be  your  number  one  recommendation,  because 
Merocaine  provides  fast,  effective  relief  for  your  customers 
-  and  a  good  Profit  on  Return  for  you. 

Merocaine 

For  sore  throats,  make  Merocaine  your  Not  choice. 


apparc 


Merocaine  Lozenges  Product  Information:  Active  Ingredients:  <  etylpyrid  i  <  hloride  I  -img.  Benzoi  ame  I  v  Uses:  Relief  t>l  pain  and  dtsi  omtorl  ol  throal  infei  lions  Dost*:  Adults  and  <  hildren  ovei  1 1  years 

hours  .is  needed  but  no  more  lhan  B  in  1A  hours  Contraindications:  l  lypersensilivily  lo  ingredients  Use  in  Pregnancy:  No  data  bui  cetylpyridinium  i  hloride  and  benzoi  aine  have  been  widely  used  toi  man\  yeai 
efif(  k  Side-effects:  Urtii  aria  and  other  allergic  rea<  lions  very  rarely;  Iransienl  burning  sensation  of  mouth  rarely  Methaemoglohinaenia  has  been  reported  with  benzocaine  Precautions:  Label  states  li  symptoms  persist  oi  are  severe  oi 
are,u  t  ompanied  by  fever,  headat  he.  nausea  and  vomiting,  c<.nsuli  you  doctor'  Licence  Holder:  Seton  Produ<  i- 1  tmited  rubilon  House, '  lldham,  <  II  l  ills  Product  Licence  Number/Legal  Status/Price:  PL  II  (14/0105.  P.  11  Date 
of  Preparation:  In  I  v  1997  References     1  Taylor  Nelson  \(  ~&  CounleqMiinl  iQl  1997}    2  Kagan  G.etal  1  tnt  Med  Res  0982)  10.443     t  Rh  hards  RMB  Pharm  hi!  Vol  242  No  65  MS  lunv  I  f«#y 


COUNTERPOINTS 


Pump  up  the  volume 
with  Wellaflex 


Wella  has  added  Invisible  Touch 
Hydro  Mousse  to  its  Wellaflex 
styling  range. 

For  women  with  fine  hair,  the 
product  is  formulated  to  create 
volume  and  body,  while  holding 
style. 

It  features  a  pump  system, 
which  converts  the  clear  water- 
based  liquid  into  a  light  mousse 
when  dispensed. 

The  formula  includes  Betaine, 
which  helps  retain  elasticity 


and  flexibility  by 
'locking  in'  the 
hair's  natural 
moisture. 

Packaged  in  a 
clear  pack  to  give 
maximum  shelf 
impact,  the 
product  retails  at 
£2.99  (150ml). 
Wella  Great 
Britain. 

Tel:  01256  20202. 


Fresh  image  for  Probase  3  cream 


Schering-Plough  is 
introducing  a  new  look 
for  its  Probase  3  cream 
for  treating  dry  skin 
conditions. 


The  bold  new  white 
and  blue  packaging  is 
designed  to  give 
maximum  impact. 

Suitable  for  all-over 
use,  including  the  face, 
the  product  is  a  non- 
greasy,  extra-rich 
emollient. 

The  formulation 
contains  no  perfumes, 
lanolin  or  parabens 
which  may  act  as 
irritants  to  sensitive  skin. 

The  product  is 
available  in  a  250ml 
pump  dispenser  (rsp 
£5.19),  50gm  cream  tube 
(rsp  £2.25)  and  20ml  trial 
tube  (rsp  £0.99). 
Schering-Plough  Ltd. 
Tel:  01707  363636. 


ON  TV  NEXT  WEEK 


Colgate  Total:  All  areas 


Crest  Complete  toothpaste:  Y 
Equilon:  ITV 


Ibuleve:  C,  CAR 


Johnson's  Baby  Pop-up  Wipes:  All  areas 


IMatrasleep:  G,  C, 


Nurofen:  All  areas 


Otex:  C,  CAR 


Outrageous  by  Revlon:  Sat 
Pantene:  All  areas  except  GMTV 


Rimniel  1000  Caresses  No  Transfer  Foundation:  All  areas 

Slumber  Cup:  C4  

Solpadeine:  GTV,  STV,  Y,  HTV,  W,  TT  

Vicks  Vapour  Rub:  All  areas  except  U 
We!!a  Experience:  All  areas 


A  Anglia,  B  Border,  C  Central,  C4  Channel  4,  C5  Channel  5, 

CAR  Carlton,  CTV  Channel  Islands,  G  Granada, 

GSV1TV  Breakfast  Television,  GTV  Grampian,  HTV  Wales  & 

West,  LWT  London  Weekend,  M  Meridian,  Sat  Satellite, 

STV  Scotland  (central),  TTTyne  Tees,  U  Ulster, 

W  Westcountry,  Y  Yorkshire 


Buy  one,  get  one  free! 

Philips  is  having  a  'Buy  one,  get  one  free' 
promotion  on  its  new  electric  plaque  removers. 

The  offer  is  available  with  purchases  of 
Philips/Jordan  HP735  (rsp  £59.95)  made 
between  November  15  and  December  24  while 
promotional  stocks  last. 

The  purchaser  has  to  complete  a  special 
coupon  and  send  it  off  with  the  original  till 
receipt  and  in-pack  questionnaire. 

A  free  Philips/Jordan  HP510  plaque  remover 
(worth  £39.95)  will  be  returned  within  28  days. 
All  claims  must  be  received  by  January  14. 
Philips  Home  Appliances. 
Tel:  0181  689  2166. 

Making  an  Impact  on  men 

A  new  men's  grooming  range  from  Charles 
Worthington  has  been  introduced  exclusively  in 
Boots  stores. 

Called  Impact,  the  range  comprises  skin  and 
shaving  products,  as  well  as  shampoos, 
conditioners  and  styling  products  for  the  hair. 

The  products  retail  from  £3-£6. 
Charles  Worthington. 
Tel:  0171  978  5615. 

Sweet  talk  beyond  Compare 

The  Wallis  Laboratory  has  relaunched  its 
aspartame-based  Compare  low-calorie 
sweetener. 

Available  in  new  blue  and  white  packaging, 
the  product  contains  Nutrasweet.  One  tablet, 
which  should  normally  be  sufficient  to  sweeten 
tea  or  coffee,  contains  one  sixth  of  a  calorie. 

The  sweetener  is  suitable  for  diabetics  who 
are  looking  for  a  sugar  substitute  to  use  in 
cooking. 

The  product  comes  in  two  different 
dispensers 


containing  100 
(rsp  £1.19)  and 
300  tablets 
(rsp  £2.95). 

Presented 
on  blister 
cards,  the 
dispensers  are 
sold  in  boxes 
of  40  and  24 
respectively. 
The  Wallis 
Laboratory  Ltd. 
Tel:  01582 
413614. 


ABBREVIATED  PRODUCT  INFORMATION. 

Tixylix  Catarrh1 

For  the  relief  of  chesty  coughs,  catarrh  and 
nasal  congestion.  Dosage:  Children  1-5  years 
5  ml,  children  6-12  years  10  ml.  Administer 
four  times  a  day.  Not  for  children  under  1  year 
of  age.  CI:  Hypersensitivity,  acute  porphyria. 
Precautions:  Caution  in  those  having 
conditions  aggravated  by  anticholinergic 
therapy,  severe  liver  disease,  severe  kidney 
disease,  severe  lung  or  heart  disease,  asthma, 
thyroid  disease  or  depression.  Use  with  caution 
in  those  with  hepatic  failure.  SE:  Sedation  is 
the  most  common  effect.  Occasionally,  allergy, 
anaphylaxis  and  anticholinergic  effects,  tremors, 
paradoxical  excitability,  rash.  Interactions: 
Tricyclic  antidepressants,  hypnotics,  anxiolytics 
or  antihistamines.  [0.  PL  0427/0049. 
Pt  Holder:  Rosemont  Pharmaceuticals, 
Braithwaite  Street,  Leeds. 

Tixylix  Night-Time /Tixylix  Night-Time  SF' 

For  the  symptomatic  relief  of  cough  and  colds 
in  children:  especially  useful  for  irritating  night 
cough.  Dosage:  Administer  two  or  three  times 
a  day.  Children  1-2  years  2.5  ml,  children  3-5 
years  5  ml,  children  6-10  years  5  to  10  ml. 
CI:  Hypersensitivity.  Precautions:  Caution  in 
asthma,  cardiovascular  disease  and  epilepsy. 
If  symptoms  persist  for  more  than  7  days 
consult  a  doctor.  SE:  Drowsiness  can  occur 
but  this  is  not  considered  an  undesirable  effect. 
Other  effects  could  include  dry  mouth,  headache, 
fatigue,  dizziness,  palpitations,  stomach  upset 
and  rash.  Interactions:  Alcohol,  tricyclic 
antidepressants,  hypnotics,  anxiolytics, 
antihistamines  or  opioid  analgesics.  [0, 
PL  0030/0080  h  PL  0030/0081  .* 

Tixylix  Inhalant' 

For  the  relief  of  head  colds,  catarrh,  flu  and 
hayfever.  Administration:  Babies  3  to  12 
months:  sprinkle  contents  onto  a  handkerchief. 
Place  out  of  reach  of  the  baby.  Children  1  year 
and  over:  sprinkle  onto  bed-linen,  pillow  or 
night-wear  at  night.  Tip  the  contents  of  one 
capsule  into  a  pint  of  hot  water  and  inhale  the 
vapours.  Always  use  under  parental  supervision. 
CI:  Hypersensitivity.  Precautions:  For  external 
use  only,  avoid  direct  contact  with  the  skin, 
eyes  or  nostrils.  GSL.  PL  0030/0083* 

Tixylix  Daytime' 

A  cough  suppressant.  Dosage:  Administer 
six  hourly  as  required.  Children  1-2  years 
2.5  ml,  children  3-5  years  5  ml,  children  6-10 
years  5  to  10  ml.  CI:  When  cough  suppression 
is  inadvisable.  SE:  Nausea  and  drowsiness. 
E.  PL 0030/0090* 
Tixylix  Chesty  Cough' 

Relief  of  chesty  coughs,  hoarseness,  and  sore 
throats.  Helps  loosen  mucus  to  make  breathing 
easier.  Dosage:  Administer  4  hourly.  Children 
1-2  years  2.5  ml,  children  3-5  years  5  ml, 
children  6-10  years  5  to  10  ml.  Precautions: 
Should  not  be  taken  with  a  cough  suppressant. 
GSL.  PL  0030/0082* 

Tixylix  Cough  and  Cold' 

Cough  suppressant  and  decongestant.  Dosage: 
Administer  six  hourly  as  reguired.  Do  not 
exceed  three  doses  in  24  hours.  Children  1-2 
years  2.5  ml,  children  3-5  years  5  ml,  children 
6-10  years  5  to  10  ml.  CI:  Hypersensitivity, 
tachycardia  and  severe  cardiac  disorders. 
Those  taking  monoamine  oxidase  inhibitors  or 
have  taken  monoamine  oxidase  inhibitors  in  the 
last  two  weeks.  Not  recommended  during  an 
acute  asthmatic  attack.  Precautions:  Caution 
with  epilepsy,  severe  diabetes  mellitus, 
hyperthyroidism  and  hepatic  insufficiency. 
SE:  Drowsiness  can  occur  but  this  is  not 
considered  an  undesirable  effect.  Other  effects 
could  include  dry  mouth,  headache,  fatigue, 
anxiety,  restlessness,  dizziness,  stomach  upset, 
palpitations,  tachycardia  and  rash. 
Interactions:  Monoamine  oxidase  inhibitors, 
tricyclic  antidepressants,  hypnotics, 
anxiolytics,  antihistamines,  decongestants, 
or  opioid  analgesics.  [0.  PL  0030/0089  * 

Retail  prices  -  1.  £2  55.  2.  £1.75. 

PL  Holder  -  *  N0VARTIS  Consumer 
Healthcare,  Wimblehurst  Road,  Horsham, 
West  Sussex  RH12  4AB. 
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You  can't  liac  TMli*. 


Tixylix  is  made  for  kids.  It  has  grown  up  into  a 
range  of  medicines  to  effectively  relieve  every 
kind  of  cough  and  cold.  And  tests  confirm  Tixylix 
has  a  taste  kids  prefer,  so  it's  easier  to  take. 


No  wonder  Tixylix  is  No.1  with  sales  four  times 
bigger  than  its  nearest  competitor. 

Give  them  Tixylix  this  winter  —  after  all,  you 
wouldn't  want  to  miss  out  on  another  year's  success. 


Tixylix 

Tixylix 

Tixylix 

Tixylix 

Tixylix 

Night-time 

Catarrh  Syrup 

Cuaiphenesm 

Pholcodme 
Pseudoephedrine 
Chlorpheniramine 

Pholcodine 
Promethazine 

Pholcodine 
Promethazine 

Pholcodine 

Diphenhydramine 
Menthol 

Menthol  Eucalyptus 
Camphor      Turpentine  oil 

rot  further  information  on  winter  bonuses  please  contact  Sales  Support  on  01403  323  955  Novartis  Consumer  Health,  Wimblehurst  Road,  Hotsham,  West  Susse>  PH12  4AB  Tel  01403  210211 


COUNTERPOINTS 


anic  milk  for  growing  babes 


Hipp  Organic  has 
launched  an 
organic- 
powdered 
follow-on  milk 
drink  for  babies 
aged  from  four 
months. 

Made  from 
milk  produced 
on  organic  farms 
in  Germany,  the 
product  is 
sucrose-  and 
gluten-free  and 
iron-enriched. 

It  can  be  used 
with  weaning 
cereals  or  as  a 
drink  on  its  own. 

The  drink  has  been 


developed  to  offer 
mums  an 
organic 
choice  for  the 
:  period 
between 
stopping 
breastfeeding 
and 

introducing 
cow's  milk 
after  12  months 
of  age. 

A  900g  pack 
retails  between 
56.99  and  £8.99 
(depending  on 
the  volume 
ordered ). 
Hipp  UK. 
Tel:  01635  528250. 


900g 


e 


Discreet  continence  care  coming  from  Vernon-Carus 


Vernon-Carus  is 
launching  a  new  range  of 
washable  continence 
products. 

In  a  move  away  from 
the  traditional  image  of 
'nappy  style'  products, 
the  Unitex  range 
includes  cotton  male  and 
female  briefs,  as  well  as 


mattress  protectors. 

The  pastel-coloured 
packaging  avoids  the 
more  medic  al  label  of 
incontinence  and  instead 
emphasises  discreet 
protection  and  security. 

A  retailer  discount 
starter  pack,  including 
£107  of  product  is 


available  -  offering  an 
equivalent  to  a  20  per 
cent  discount  on  the 
usual  price. 

The  launch  is  backed 
by  an  advertising 
campaign,  consumer 
leaflet  and  PR  support. 
Vernon-Carus  Ltd. 
Tel:  01772  744493. 


Supersoft  pocket  tissues  are  nothing  to  Sniff  at 


German  manufacturer 
Paper  Plus  Design  is 
launching  its  Sniff  pocket 
tissues  in  the  UK. 

Made  of  Supersoft 
four-ply  paper,  the 
tissues  come  in  12 
colourful  designs. 


Available  in  single 
packs  or  four  packs,  the 
products  have  an  rsp  of 
£0.45  and  £1.25. 

The  brand  will  be 
supported  l>\  a  national 
media  advertising 
c  ampaign  followed  by  a 


post  er  campaign  later 
this  year. 

Point  of  sale  display 
material  and  promotional 
literature  is  available  for 
retailers. 

Paper  Plus  Design. 
Tel:  0171  486  3281. 


Testing,  testing 

Arc  Pharmacare  is  not 
launching  a  mid-stream 
test  in  addition  to  its  new 
dipstick  Rapid  Self  Test 

pregnancy  testing  kit 
(C&D October  4,  p14). 

Arc  Pharmacare  Ltd. 
Tel:  01204  362236. 

Working  out 

Brylcreem  styling  and 
shampoo  products  are 
now  being  sampled  in 


over  20  of  London's 

premium  health  clubs  and 

gymnasiums. 

Sara  Lee  Household  & 

Personal  Care. 

Tel:  01753  523971. 


Get  a  life 


Philips  has  introduced 
packs  of  eight  of  its 
Powerlife  batteries,  the 
LR6/AA  range,  for  the 
price  of  four. 
Philips. 

Tel:  0181  6861966. 


Colgate  charts  oral  care  course 


Colgate-Palmolive  is 
introducing  a  pharmacy 
oral  care  educational 
initiative. 

The  company  is 
mailing  its  first  edition  of 
the  'Colgate  Pharmacy 
Newsletter'  to 
pharmacists. 

Planned  to  be  a 
quarterly  publication,  the 
newsletter  folds  into  an 
informative  wallchart, 
featuring  common  oral 
problems  and  includes 


useful  pharmacy 
treatment  advice. 

It  is  designed  to  be 
displayed  behind  the 
counter  for  easy 
reference  by  pharmacists 
and  staff. 

Each  quarter,  the 
company  will  feature  a 
different  disease/ 
problem  area  in  a 
continuing  education 
module. 

Colgate-Palmolive  UK  Ltd. 
Tel:  01 483  302222. 


Look  after  your  back  leaflet  launched 


Dendron  is  sponsoring  a 
new  back  pain  leaflet  and 
poster  which  is  being 
issued  by  the  Chartered 
Society  of  Physiotherapy. 

Entitled  'Look  after 
your  back',  the  A2  poster 
offers  practical  advice  on 
back  pain. 

The  leaflet  gives  more 
detailed  advice.  It  offers 


back  care  information 
covering  a  wide  range  of 
everyday  activities,  such 
as  lifting,  sleeping  and 
gardening. 

Copies  of  both  are 
available  to  pharmacists 
through  the  Ibuleve 
salesforce. 
Dendron  Ltd. 
Tel:  01923  205706. 


Astex  permethrin  bedding  is  a  barrier  to  house  mites 


Astex  is  a  new  range  of 
anti-allergy  bedding 
from  Protec  Health. 
The  bedding  is 
impr  egnated  with 
permethrin  for  more 
effective  control  of 
house  dust  mites. 

The  Astex  range  of 
mattresses,  duvets  and 
pillow  covers  is 
guaranteed  to  kill  100  per- 
cent of  house  dust  mites 
after  eight  weeks  and  to 
continue  to  have  an 
effect  for  up  to  t  wo 
years. 

Traditional  barrier 
sheets  and  house  dust 
mite  sprays  are  hindered 
by  recolonisation  and 
their  short  duration  of 
action. 

The  permethrin- 
impregnated  sheets  are 
odourless  and  non-toxic 
to  humans. 

The  covers  are  also 


designed  to  fit  under 
normal  bedding  and  to 
suit  all  bed  sizes. 

Prices  for  the  range 
start  from  S  14.95  for 
pillow  covers,  £34.95  for 
single  mattress  covers 
and  S37.95  for  single 
duvet  covers. 


The  elimination  of 
the  house  dust  mite  has 
been  found  to  greatly 
reduce  the  risk  of 
allergy-related  asthma 
and  eczema. 
Protec  Health 
International  Ltd. 
Tel:  01285  850900. 
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cM\ a  king  waves  in 
bathtime  therapy 


fcC  EMULSIDERM  is  splashing  out  more  than  £74  m 
on  consumer  promotion  -  a  huge  investment  in 
the  OTC  market  for  therapeutic  bath  emollients. 

EMULSIDERM  has  three  active  ingredients,  to 
combat  S.  aureus  in  atopic  eczema  and  to  gently 
soothe  and  rehydrate  dry,  itchy  skin. 


£,£..  EMULSIDERM  is  very  economical,  comparing 

favourably  with  less  versatile  preparations.  Each 
300  ml  pack  contains  sufficient  for  up  to  40  baths. 

iL.  EMULSIDERM  is  committed  to  Pharmacy  Only  sales, 
in  synergy  with  its  sixteen  years'  prescription 
heritage. 


ORDER  EMULSIDERM  NOW  -  and  soak  up  the  sales! 


Emulsiderm 

Benzalkonium  Chloride  BP,  Liquid  Paraffin  BP,  Isopropyl  Myristate  BP 


AVAILABLE  ONLY  AT  PHARMACIES 


Fmulsiderm  Emollient  abbreviated  product  information 

Presentation  Pale  blue/green  liquid  emulsion  containing  0.5%  w/\v  Benzalkonium 
Chloride  BP,  25%  w/w  Liquid  Paraffin  BP,  25%  w/w  Isopropyl  Myristate  BP. 

Uses  For  the  treatment  of  drv  skin  conditions,  including  those  associated  with 
eczema,  dermatitis  or  psoriasis. 

Dosage  and  administration  Shake  bottle  before  use.  In  the  bath:  Add  7  to  50  ml  to 
a  bath  of  warm  water.  Soak  for  5  to  10  minutes.  Lightly  pat  dry.  On  the  skin:  Rub 
a  small  amount  of  undiluted  emollient  into  the  drv  areas  of  the  skin  until  absorbed. 


Contra-indications,  warnings,  etc  keep  awav  from  the  eves.  Take  care  to  avoid 
slipping  in  the  bath.  Sensitivity  to  any  of  the  ingredients. 

Package  quantities  and  trade  prices  Polythene  bottles  containing  300  ml  £4. 53; 
and  1  litre  £1  5.95. 

Further  information  is  available  on  request  from:  Dermal  Laboratories  Limited, 
Gosmore,  Hitchm,  Hertfordshire  SG4  7QR. 

'Emulsiderm'  is  a  trademark.  Date  of  preparation:  September  1997. 


SCMsoecials 


Zanaflex  relieves  spasticity  Ssjl. 


Zanaflex  (tizanidine)  is  a  new 
oral  treatment  for  spasticity 
associated  with  multiple  sclero- 
sis or  spinal  cord  injury. 

Spasticity  is  an  abnormal 
increase  in  involuntary  muscle 
tone,  caused  by  damage  to  the 
nervous  system.  It  is  charac- 
terised by  muscle  stiffness  and 
overactive  reflexes  can  lead  to 
symptoms  such  as  twitching  or 
jerking  of  the  limbs.  These  symp- 
toms can  be  uncontrollable, 
painful  and  very  violent. 

Unlike  other  antispastic 
agents,  such  as  baclofen  and 
diazepam,  tizanidine,  a  central 
alpha2-receptor  agonist,  effec- 
tively relieves  the  spasticity  by 
reducing  muscle  tone  without 
reducing  muscle  strength.  Its 
exact  mechanism  of  action  is  not 
known,  but  it  is  thought  to  act 
predominantly  presynaptically  in 
the  spinal  cord. 


The  dose  for  adults  needs  to  be      anti-hypertensives.    Caution  is 


titrated  according  to  the  individ- 
ual patient's  needs.  However,  the 
usual  starting  dose  is  2mg 
increasing  by  2mg  increments  at 
no  less  than  half-weekly  inter- 
vals. Zanaflex  should  be  given  in 
divided  doses,  up  to  three  to  four 
times  daily.  The  total  daily  dose 
should  not  exceed  36mg  daily.  It 
is  not  usually  necessary  to 
exceed  24mg  per  day.  In  the 
elderly,  it  is  advisable  to  slowly 
increase  the  once  daily  dose 
before  increasing  frequency  of 
administration. 

Zanaflex  should  be  used  with 
caution  in  patients  with  renal 
impairment.  Hepatic  dysfunction 
has  been  reported,  so  liver  func- 
tion monitoring  is  recommended 
for  the  first  four  months  in  all 
patients. 

Zanaflex  may  induce  hypoten- 
sion and  potentiate  the  effect  of 


advised  when  used  concurrently 
with  beta-adrenoreceptor  block- 
ers or  digoxin.  Clearance  of 
Zanaflex  is  reduced  by  around  50 
per  cent  in  women  concurrently 
taking  oral  contraceptives,  there- 
fore clinical  response  and/or 
adverse  effects  may  occirr  at 
lower  doses.  Alcohol  or  seda- 
tives may  increase  the  sedative 
action  of  Zanaflex. 

Side-effects  of  the  drug  include 
drowsiness,  fatigue,  dry  mouth, 
nausea,  GI  disturbances  and  a 
reduction  in  blood  pressure.  Hal- 
lucinations have  also  been 
reported  when  given  with  other 
potential  hallucinogens. 

Zanaflex  2mg  or  4mg  are  blis- 
ter-packed in  120-tablet  packs, 
with  basic  NHS  prices  of  S71.76 
and  £89.70  respectively. 
Athena  Neurosciences  (Europe) 
Ltd.  Tel:  01438  730200. 


Evans  Spacehalers 

Evans  Medical  has  renamed  its 
Salbutamol  Spacehaler  as 
Asmasal  Spacehaler  and  its  BDP 
(beclomethasone  dipropionate) 
Spacehaler  as  Asmabec 
Spacehaler.  The  changes  are 
intended  to  reduce  confusion  that 
has  arisen  since  the  introduction 
of  the  Spacehalers  last  year. 
Evans  Medical  Ltd.  Tel:  01372 
364000. 

Wellvone  Suspension 

Wellvone  (atovaquone)  is  now 

available  as  an  oral  suspension, 
which  will  replace  the  existing 

tablet  formulation  when  it  is 
discontinued  on  January  1. 
Wellvone  Suspension  150mg/ml 
(210ml,  basic  NHS  price  £377.14) 
lias  superior  bioavailability  to  the 
tablets  due  to  finer  dispersion  of 
atovaquone  and  improved 
absorption  from  the  gut.  The 
suspension  also  needs  fewer 
dose  administrations  -  750mg 
atovaquone  twice  daily  instead 
of  three  times  a  day  with  the 
tablets. 

Glaxo  Wellcome  UK  I  td  re!:  0181 

998  9000. 

Edronax  launched  to  GPs 

Edronax  (reboxetine),  a  new 
class  antidepressant  - 
noradrenaline  reuptake  inhibitor, 
has  been  launched  into  general 
practice. 

Pharmacia  &  Upjohn  Ltd.  Tel: 
01908  661101. 


Malathion  scare  resurrected 


Pharmacists  are  being  urged  to 
reassure  anxious  parents  about 
the  use  of  head  lice  treatments 
following  fears  of  toxicity  raised 
by  the  'World  in  Action'  televi- 
sion series  last  week. 

The  programme,  screened  last 
Monday,  suggested  that  children 
who  are  regularly  exposed  to 
malathion-based  head  lice  treat- 
ments risked  long-term  damage 
to  the  nervous  system. 

The  research,  carried  out  by 
the  Government's  Health  and 
Safety  Laboratories  in  Sheffield, 
showed  that  people  using 
malathion-based  head  lice  treat- 
ments were  exposed  to  five  to 
ten  times  the  acceptable  level  of 
organophosphate  exposure  for 


people  working  with  pesticides 
on  a  daily  basis.  However,  a 
spokesperson  for  the  Laborato- 
ries said  daily  exposure  to  pesti- 
cides can't  be  compared  to  occa- 
sional use  of  head  lice  products. 

The  Department  of  Health  said 
the  Medicines  Control  Agency 
will  review  the  new  evidence  and 
consider  the  need  for  future  stud- 
ies or  changes  in  recommenda- 
tions for  use.  It  added  there  was 
no  evidence  of  adverse  effect  with 
malathion  when  irsed  correctly. 

The  Royal  Pharmaceutical 
Society  and  the  National  Pharma- 
ceutical Association  are  advising 
pharmacists  to  allay  patients' 
fears  and  suggest  non-drug  elimi- 
nation of  head  lice  if  necessary. 


Hutchings  Healthcare  has  laun- 
ched a  new  Omron  thermometer, 
which  targets  the  ear  for  quicker 
and  more  accurate  body  tempera- 
ture readings. 

The  Omron  IT5  ear  ther  mome- 
ter measures  the  infrared  rays 
radiated  by  the  tympanic  mem- 
brane in  the  eardrum  to  give  a 
body  temperature  reading  in 
three  seconds. 

This  new  site  for  temperature 
measurement  is  considered  more 
acceptable  and  accurate  than  the 
traditional  oral,  rectal  and  axial 
routes  as  saliva,  perspiration  and 
radiation  can  distort  readings. 
The  new  device  is  thought  to  be 
particularly  useful  for  children, 
toddlers  and  babies. 

The  Omron  ITS  Ear  Thermome- 
ter retails  at  S49.95  (inclusive  of 
VAT). 

Hutchings  Healthcare  Ltd.  Tel: 
01273  495033. 


Dermagraft:  first  lab-engineered  human  dermis 

The  world's  first  human  tissue-        The  dermal  replacement   is      being  considered,  such  as  pres- 


engineered  dermis  has  been 
introduced  to  the  UK  in  the  hope 
of  improving  the  management  of 
diabetic  foot  ulcers. 

Dermagraft,  developed  by 
Smith  &  Nephew  and  Advanced 
Tissue  Science,  is  a  living,  meta- 
bolically-active  human  demral 
tissue  originally  cultured  from 
cells  taken  from  discarded  new- 
bom  babies'  foreskins.  The  tis- 
sue, which  consists  of  fibroblasts 
and  matrix  proteins,  is  applied  to 
the  wound  where  it  interacts 
with  the  patient's  own  skin  to 
help  healing. 


sterile  and  is  free  from  any  bacte- 
rial or  viral  contamination.  The 
graft  is  also  unlikely  to  be 
rejected  as  the  cells  used  carry 
no  irumunogenicity. 

Dermagraft  is  being  targeted  at 
diabetic  foot  ulcers  as  an  adjunct 
to  standard  wound  care.  The  2 
micron  graft  is  cut  to  fit  the 
wound  and  applied  weekly  for 
eight  weeks.  In  studies,  Derma- 
graft healed  wounds  faster  and 
for  longer. 

Each  sheet  of  Dermagraft 
costs  £250. 

Other  applications  are  also 


sure  sores  and  recurrent  venous 
ulcers. 

Each  year,  at  least  30,000  dia- 
betic patients  in  the  UK  develop 
foot  ulcers,  many  of  them  risking 
immobility  and  amputation. 
•  A  joint  initiative  has  been  set 
up  by  the  Br  itish  Diabetic  Associ- 
ation, the  Royal  College  of  Nurs- 
ing and  the  Society  of  Chiro- 
podists and  Podiatrists  to  raise 
awareness  of  diabetic  foot  ulcers 
and  to  draw  up  management 
guidelines. 

Smith  &  Nephew  Healthcare  Ltd. 
Tel:  01482  222200. 


CHESTY 

coughs 


i££  Seton 

Healthcare  Group  pic 

Meltus  is  a  Trade  Mark  of  Seton 


The  fastest 

growing 
cough  brand 
in  Pharmacy 


Last  year,  Meltus  pharmacy  sales 
grew  +29%  YOY'.  Thanks  to  your 
recommendation  and  TV  advertising, 
Meltus  was  the  fastest  growing  major 
cough  brand  -  and  it  is  now  the  number 
two  brand  in  pharmacy." 

This  year  Meltus  is  back  on  National 
TV,  with  a  support  campaign  of  over  £1 
million  -  and  without  compromising  your 
existing  margins.  We've  also  updated  our 
distinctive  packs,  with  our  children's  range 
now  offering  even  more  on-shelf  appeal. 

So,  with  your  valued  help,  we  can 
all  look  forward  to  another  highly 
successful  season  for  Meltus.  Ask  your 
Seton  representative  about  our  highly 
competitive  deals. 


LIT  U  S 


melts  away  the  misery  of  coughs  fast 


ADULT  MELTUS  EXPECTORANT  FOR  CHESTY  COUGHS  AND  CATARRH.  Presentation:  Oral  liquid  Each  5ml  contains  lOOmg  Guaiphenesm  BR  2  5mg  Cetylpyndimum  Chlonde  BR  1.75g  Sucrose  BR  0  5g  Punlied  Honey  BP  Indications:  For  the  symptomatic  relief  ol 
coughs  and  calanh  associated  with  influenza,  colds  and  mild  throat  infections  Dosage  and  Administration:  Adults  and  Children  aged  12  years  and  over,  one  or  two  spoonfuls  to  be  taken  and  swallowed  slowly  every  three  or  four  hours  Not  recommended  for 
children  under  12  years  Contraindications,  Warnings,  etc:  Contra/noVations  None  known.  Warnings  Not  suitable  lor  children  under  12  years.  Very  large  doses  con  cause  nausea  and  vomiting  Gaslro-intestinal  discomfort  and  mild  drowsiness  have  been  reported 
Use  in  pregnancy  and  lactation:  No  known  contraindications.  Side  effects  None  known  Legal  Category:  GSL  Packs:  100ml  and  200ml  Price:  100ml  £2  51  e«cl  VAT.  200ml  £3.56  e*cl  VAT  P.U  Number.  0338/5026  P.U  Holder  Cupol  Limited,  Blackburn  BB2  2DX 
Date  ol  Preparation:  October  1996  Further  information  is  available  on  request  from  Seton  Healthcare  Group  pic,  Tubiton  House,  Oldham  OL  1  3HS.  •  Independent  Pharmacy  Audit  MAT  June  1997  "  Taylor  Nelson  AGB  -  Counterpoint  (O I  1997) 


STATUTORY  COMMITTEE 


Korsner  'put  work  first' 


The  wife  of  a  pharmacist  who 
faces  charges  of  misconduct  told 
a  Statutory  Committee  healing 
that  lie  was  a  "healer  and  helper" 
who  had  not  done  anything  for 
financial  gain. 

At  the  fifth  and  final  day  of  last 
week's  hearing,  Jacqueline  Kors- 
ner said  her  husband,  Adrian, 
had  always  put  his  work  first, 

Mr  Korsner,  of  Finchley,  who 
denies  misconduct,  is  accused  of 
signing  patients'  signatures  on 
NHS  prescriptions,  making  sup- 
plies of  medicines  not  in  accor- 
dance with  emergency  supply 
regulations  and  claiming  for  med- 
icines that  he  had  not  supplied  to 
patients. 

Eai  liei  in  Ihe  piocei •dings,  Mi 
Korsner  had  said  he  intended  to 
show  there  were  people  involved 
in  the  case  who  wanted  to  harm 
him,  and  insisted  that  any  delib- 


erate unprofessional  acts  would 
be  completely  out  of  character. 

Mr  Korsner  had  said  he  wanted 
"to  make  it  absolutely  clear  that 
at  no  time  did  I  ever  add  items  to 
prescriptions.  Nor  did  I  ever 
attempt  to  claim  for  items  not 
supplied".  He  pointed  out  he  was 
allowed  to  sign  prescriptions  on 
the  patient's  behalf 

lie  had  stressed  that  police 
had  decided  to  take  no  action 
against  him  after  investigating 
his  prescribing  practices  at  his 
premises,  Brand  Russell  Chemist 
of  Ballards  Lane. 

He  had  been  "totally 
immersed"  in  the  business  of  the 
family  health  services  authority, 
as  well  as  being  heavily  involved 
in  the  emerging  problems  of  the 
closure  of  the  Edgware  General 
Hospital. 

David  Reissner,  representing 


Mr  Korsner,  said  that  he  had 
always  acted  honestly  in  all  his 
dealings  with  doctors,  his 
patients  and  the  NHS.  Some- 
times he  had  been  misguided,  but 
had  acted  so  that  patients  who 
would  have  had  difficulty  in  get- 
ting medicines  were  able  to  get 
their  required  treatment. 

In  relation  to  the  allegation 
that  he  had  recommended  a  par- 
ticular GP,  Mr  Reissner  said  there 
was  no  suggestion  that  there  had 
been  any  compromise  of  his  pro- 
fessional independence. 

Although  he  accepted  that  in 
some  cases  the  exemption  sec- 
tion of  some  prescriptions  had 
been  signed  by  Mr  Korsner,  there 
had  been  no  attempt  to  conceal 
something  untoward. 

The  Committee  announced 
that  it  would  reserve  judgment  in 
the  case. 


'Foolish'  excuse  cuts  no  ice  with  Council 


A  pharmacist  who  supplied  a 
patient  with  a  cheaper,  imported 
version  of  the  drug  he  had  been 
prescribed  was  reprimanded  by  a 
disciplinary  committee. 

Bharat  Kumar  Kalyanji  Suchak 
of  Tooting  gave  Donald  Bell  the 
anti-inflammatory  drug  Voltaren 
Retard  instead  of  Voltarol  Retard 
at  his  pharmacy,  Thomas  James 
Chemist,  in  Wimbledon  Park  on 
October  17,  1995. 

Mr  Bell  noticed  that  the  tablets 
were  not  the  ones  he  had  been 
prescribed  and  reported  it  to  the 
Trading  Standards  Authority, 
which  put  him  in  touch  with  the 
Royal  Pharmaceutical  Society. 

On  February  1,  1996,  Society 


inspector  Timothy  Staton  retur- 
ned to  the  shop  with  Mr  Bell,  who 
was  again  given  Voltaren  tablets. 

Mr  Suchak  claimed  that  he 
thought  that  it  was  acceptable  to 
substitute  the  tablets  because  he 
had  no  Voltarol  in  stock. 

The  investigation  also  revealed 
that  Mr  Suchak  had  claimed  for  70 
of  the  more  expensive  Voltarol 
tablets  from  the  Prescription  Pric- 
ing Authority,  even  though  only  60 
Voltaren  were  dispensed. 

Josselyn  Hill,  for  the  Society, 
told  the  Statutory  Committee 
that  Mr  Suchak  had  previously 
been  reprimanded  by  the  Society 
in  1986  for  selling  unlicensed 
ventolin  inhalers. 


In  giving  the  Committee's  deci- 
sion, chairman  Gary  Flather  said: 
"Mr  Suchak  thought  it  acceptable 
to  substitute  Voltaren  for  Voltarol. 
We  have  heard  many  excuses  in 
this  chamber,  and  that  must  rank 
as  one  of  the  most  foolish  of  all." 

The  Committee  was  divided  on 
its  decision,  but  eventually 
decided  this  case  could  be  dis- 
posed of  by  way  of  a  reprimand. 

"It  is  a  reprimand  at  the  higher 
end  of  the  scale,"  said  Mr  Flather, 
warning  Mr  Suchak  that  he  could 
expect  a  more  severe  penalty  if 
he  reappeared  before  the  Com- 
mittee. "It  is  likely  that  you 
would  not  get  the  same  result 
again." 


Age  should  be  no  mitigation 


An  elderly  pharmacist,  who 
while  working  as  a  locum  was 
caught  taking  a  remote-control 
toy  car,  told  police  he  was  going 
to  play  with  it,  the  Royal  Pharma- 
ceutical Society's  Statutory  Com- 
mittee heard. 

Henry  Reynolds  of  Keswick 
had  also  taken  drugs  from  Lloyds 
( 'lieniists  at  Cannon  Square,  Ret- 
ford, Nottinghamshire. 

Police  searched  his  home  in 
Skellow,  Doncaster,  finding  other 
pharmaceuticals  and  toiletries. 

His  wife's  property  in  Keswick 
was  also  searched  and  "a  large 
quantity  of  merchandise"  was 
seized,  the  Statutory  Committee 
was  told.  The  total  haul  was 
worth  about  £1,000. 

Due  to  his  age  and  previous 
good  character,  Mr  Reynolds 
received  a  caution  for  theft  fol- 
lowing advice  from  the  Crown 


Prosecution  Service. 

No  longer  on  the  Pharmaceuti- 
cal Register,  Mr  Reynolds  did  not 
attend  the  hearing  in  London, 
where  he  was  ordered  not  to 
practice  again  without  permis- 
sion of  the  Statutory  Committee. 

Announcing  Mr  Reynolds 
"unfit"  to  be  on  the  Register, 
chairman  Gary  Flather  QC  said: 
"As  a  professional  man,  he  lied, 
which  is  wholly  inconsistent  with 
the  badge  of  the  Society.  He  took 
drugs  and  merchandise  when  the 
manager  wasn't  there  -  that's  a 
most  serious  breach  of  trust  on 
its  own." 

Mr  Flather  said  there  was  no 
mitigation  to  'set  aside'  against 
the  facts  of  the  case,  adding 
"being  64  is  no  mitigation  -  if  he's 
not  learned  how  a  professional 
should  behave  at  that  age,  it's  an 
astonishing  matter". 


Restorations 

A  pharmacist  struck  off  after  dis- 
pensing out  of  date  medicines 
repeatedly  has  been  reinstated  by 
the  Royal  Pharmaceutical  Soci- 
ety's Statutory  Committee. 

Patrick  Logan  of  New  Cross 
was  struck  off  on  December  22, 
1995,  when  he  appeared  before 
the  Committee  for  the  fourth 
time. 

Mr  Logan  told  the  Committee 
he  had  revised  procedures  at  his 
outlet  since  then,  employing  a 
superintendent,  and  had  under- 
taken 25  courses. 
•  A  pharmacist  who  was  struck 
off  after  17  convictions  for  sup- 
plying Controlled  Drugs  without 
prescriptions  was  last  week 
restored  to  the  Register. 

Shahid  Jawed  Amin  of  Brad- 
ford was  struck  off  in  May,  1993, 
after  being  found  supplying 
methadone,  diazepam  and 
tamazepam  to  drug  addicts. 


LEMSIP  POWERCAPS 
ESSENTIAL  INFORMATION 

Active  Ingredients:  Ibuprofen  Ph  Eur 
300  mg  and  pseudoephedrine 
hydrochloride  BP  45  mg.  Indications: 

For  the  relief  of  symptoms  of  heavy  co 
and  influenza,  including  relief  of  aches 
and  pains,  headache  and  sore  throat, 
relief  of  nasal  congestion  or  a  runny  I 
nose,  lowering  of  temperature.  Dosag 
Instructions:  Adults  and  children  12 
and  over:  two  capsules.  Swallow  who 
with  water.  Do  not  chew.  The  dose 
may  be  repeated  after  12  hours.  No 
more  than  two  doses  in  24  hours. 
Contraindications:  Severe  coronary 
heart  disease.  Severe  hypertension. 
Current  receipt,  or  receipt  within  the  la 
two  weeks,  of  therapy  with  monoamina 
oxidase  inhibitors.  Active  peptic 
ulceration.  Hypersensitivity  to 
ibuprofen,  pseudoephedrine  or  any 
other  ingredient.  Hyper-sensitivity 
reactions  lo  ibuprofen,  aspirin  or  any 
other  NSAID,  including  asthma, 
angioedema,  urticaria  or  rhinitis 
precipitated  by  these  drugs.  Children  b 
under  12  years.  Precautions  and 
Warnings:  The  decongestant  effect 
increases  gradually  after  the  first  dosel 
and  may  continue  for  up  to  15  hours  I 
after  the  last  dose.  To  be  used  with 
caution  by  patients  with  hepatic  or  rena 
dysfunction.  Ibuprofen  -  to  be  used  wil 
caution  by  patients  who  are  asthmatic. I 
May  increase  prothrombin  times  in 
patients  receiving  anti-coagulants  and  | 
may  reduce  the  effects  of  diuretics. 
Pseudoephedrine  -  to  be  used  with 
caution  by  patients  with  hypertension,  j 
heart  disease,  hyperthyroidism, 
hyperexcitability,  phaeochromocytoma, I 
prostatic  enlargement,  closed  angle 
glaucoma  or  diabetes.  May  adversely 
interact  with  antihypertensive  agents  oif 
tricyclic  antidepressants  or  other 
sympathomimetics,  such  as  nasal 
decongestants,  appetite  suppressants  I 
or  amphetamine-like  psychostimulants,] 
to  cause  a  rise  in  blood  pressure. 
Pseudoephedrine  may  partially  reverse! 
the  hypotensive  action  of  drugs  which 
interfere  with  sympathetic  activity,  such  j 
as  bethanidine  or  methyldopa  If 
symptoms  do  not  improve  after  three 
days,  consult  your  doctor.  The  product 
should  be  used  in  pregnancy  only  if  the 
benefits  outweigh  any  possible  risk. 
Side-Effects:  Ibuprofen  -  may 
precipitate  bronchospasm  and  induce 
asthma  attacks  in  susceptible  patients,  j 
Unwanted  effects  are  uncommon  in 
short-term  use  at  low  doses.  They  may 
include  dyspepsia,  gastrointestinal 
intolerance  and  bleeding,  skin  rashes. 
Thrombocytopenia  and  agranulo-cytosii 
have  very  rarely  been  reported. 
Pseudoephedrine  •  adverse  reactions 
are  uncommon,  but  dry  mouth, 
anorexia,  urinary  retention  in  men,  skin 
rashes  and  symptoms  of  CNS  excitatiorj 
such  as  tension,  restlessness,  sleep 
disturbance  or  hallucinations  may  occui| 
rarely.  Retail  Price:  10,  £2.99. 
Marketing  Authorisation:  0063/0098. 
Supply  Classification:  Pharmacy 
medicinal  product.  Holder  of  Marketing 
Authorisation:  Reckitt  &  Colman 
Products  Limited,  Dansom  Lane,  Hull, 
HU8  7DS.  Date  of  Preparation: 
2  September  1997.  Lemsip  PowerCapf 
and  the  sword  and  circle  symbol  are 
trademarks. 
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dfls  every  12  hours. 


Reckitt  &  Colman 
Products  Limited 


NEW  FROM  LEMSIf 


•  HON  DROWSY  CenUlat  Psteieephrtrin* 

•  ADVUfCEO  FOBMU UfflON  FOB  SEVEM  COLO  I  FLU 


! 


 '  1  ! — '  '  !   — 

EMSIP.  MEDICINE  NOT  TO  BE  TAKEN  LIGHTU 


We'd  like  to  introduce  you  to  ol 
new  arrival.  we've  called  it  our  nut 
box.  it's  a  new  system  we've  devised  t 
keep  baby  milk  fresher.  inside  the  nut 
pox,  there's  a  foil  pack  contain!^ 
milk,  a  scoop,  and  a 
handy  powder  leveller. 
Initially,  the  customer  [| 
buys  the  nutri-box  containing  a  45c 
foil  pack.  When  that's  finished,  the 

£k  4ti  Jji.  Sfcj 

buy  a  new  refill  pack 
containing  two  450g 
foil  packs  for  use  with 
the  box.  Because  they  only  open  ok 
pack  at  a  time,  all  the  milk  statj 
fresher.  And  becal'SE  it's  a  bo 
it's  easier  to  store  and  stack  fo 
you.  Think  of  it  as  a  money  bo: 


BABY  CARE 


Eczema  is  a  problem  for  up  to  10  per  cent  of  babies 
and  children.  Fortunately,  most  will  grow  out  of  it, 
but  until  they  do,  parents  need  all  the  help  and 
advice  they  can  get.  Dr  Carol  Blow,  a  GP  with  a 
special  interest  in  skin  complaints,  examines  the 
ways  of  coping  with  and  treating  childhood  eczema 

Eczema  in 
babies  and 
toddlers 


Moisture  is  the  key 

Moisturising  is  the  mainstay  of 
eczema  treatment.  There  are 
many  different  commercial  prod- 
ucts and  patients  will  find  their 
favourite  by  trial  and  error.  In 
principle,  (In*  greasier  the  mois- 
turiser  the  better,  bul  the  more 
difficult  it  is  to  use. 

Pay  heed  to  the  patient  who 
says  the  moisturiser  makes  their 
skin  worse.  Moist  m  isers  contain 
preservatives  and  constituents 
which  may  in  themselves  be  irri- 
tants or  allergens,  such  as  lano- 
lin, so  it  is  worth  changing  to 
another  brand  with  different 
ingredients.  Patients  need  to 
know  that  they  can  use  mois- 
turisers  all  over  the  body,  includ- 
ing the  face,  and  that  they  cannot 
use  too  much. 

Effective  moisturising  often 
reduces  the  amount  of  topical 
steroids  needed  and,  as  many 


parents  have  become  scaled  oi 
using  these.  Ihis  is  a  good  incen- 
tive for  frequent  moisturising. 

Sterols  and  eczema 

Topical  steroid  creams  have 
been  a  major  I  ireakthrougl  i  in  the 
treatment  of  eczema,  and 
although  they  have  side-effects  if 
misused,  they  are  still  the  best 
way  oi  controlling  the  eczema, 
by  reducing  the  inflammation 
and  itching. 

There  are  lour  strengths  of 
topical  steroids  -  mild,  moder- 
ately potent,  potent  and  very 
potent.  The  correct  strength  to 
use  is  the  weakest  that  effec- 
tively controls  the  eczema.  They 
are  most  effective  when  a  potent 
or  moderately  potent  strength  is 
used  for  a  week,  and  I  hen 
replaced  with  a  mild  strength, 
such  as  1  per  cent  hydrocorti- 

Continued  on  P20  !► 


Eczema  is  more  common  in 
children  than  adults,  and 
many  will  grow  out  of  it  as 
they  get  older.  Between  5 
and  10  per  cent  of  chil- 
dren have  eczema,  which  is  more 
common  in  Afro-Caribbeans 
than  Caucasians  in  the  UK. 

The  diagnosis  is  usually  fairly 
obvious:  a  dry  skin  with  a  red, 
intensely  itchy  rash.  In  children, 
the  rash  is  usually  flexural,  par- 
ticularly knees,  elbows  and 
ankles.  In  babies,  it  may  look 
slightly  different,  with  more 
widespread,  yellowish  patches 
over  the  trunk  and  face.  This  is 
sometimes  known  as  sebor- 
rhoeic  eczema. 

Causes 

The  causes  of  eczema  are  more 
difficult  to  identify,  and  often  it  is 
multi-factorial.  There  is  a  strong 
familial  trend  to  all  the  atopic  dis- 
eases, eczema  included.  There 
has  been  much  debate  about  the 
role  of  food  allergies  in  atopic 
eczema.  Breastfeeding  seems  to 
confer  some  protection,  but  cer- 
tainly not  completely.  Some 
women  have  even  avoided  dairy 
products  themselves  throughout 
pregnancy  and  while  breastfeed- 
ing, but  tliis  has  not  conclusively 
helped  either'. 

There  are  a  small  number  of 
babies  who  are  intolerant  of 
dairy  products,  whose  skin 
improves  on  an  exclusion  diet 
and  relapses  when  re-chal- 
lenged. However,  this  must  be 
done  with  the  advice  of  a  dieti- 
cian to  ensure  proper  nutrition. 

Soya  milk  products  became  a 
popular  substitute,   but  there 


have  been  recent  concerns  about 
the  safety  of  these  because  of 
their  phyto-oestrogen  content, 
and  they  should  not  be  used 
without  careful  consideration. 


Dry  skin 


One  of  the  major  problems  with 
eczema  is  the  dry  skin,  and  any- 
thing that  dries 
the  skin  further 
will  make  the 
eczema  worse. 
Any  bath  addi- 
tives that  pro- 
duce bubbles 
almost  certainly 
contain  deter- 
gents, and  these 
will  dry  out  the 
skin.  Aqueous 
cream  used  as  a 
soap  substitute 
will  avoid  this 
problem. 

Excessive  washing  even  with 
plain  water  will  dry  the  skin,  so 
bathing  less  often  will  help.  Chlo- 
rine in  swimming  pools  is 
another  common  irritant,  so  a 
plain  water  rinse  immediately 
afterwards  is  important.  Woollen 
clothing  will  often  cause  irrita- 
tion and  pure  cotton  is  usually 
more  comfortable. 

Parents  must  realise  that, 
although  there  is  no  cure  for 
eczema,  it  can  be  successfully 
controlled,  otherwise  they  will  be 
disappointed  when  the  eczema 
returns.  Eczema  often  sponta- 
neously resolves  with  time,  and  it 
is  said  that  50  per  cent  of  children 
with  infantile  eczema  are  clear  by 
the  age  of  five,  and  90  per  cent  by 
the  age  often. 
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sone  to  maintain  treatment.  It  is 
important  to  emphasise  that  only 
a  mild  strength  should  ever  be 
used  on  the  face,  and  to  remem- 
ber that  the  effect  of  occlusion, 
such  as  under  a  disposable  nappy, 
is  to  increase  the  absorption  and 
potency  of  the  steroid. 

Eczema,  because  it  damages 
t  he  integrity  of  t  he  skin  surface,  is 
often  infected,  and  the  common- 
est organism  is  staphylococcus 
an  reus.  This  requires  treatment 
with  oral  antibiotics,  either  flu- 
cloxacillin  or  erythromycin.  Some 
dermatologists  also  use  a  steroid/- 
antibiotic  combination  cream. 

Seborrhoeic  eczema  has  been 
shown  to  be  colonised  with  pity- 
rosporum  yeasts,  and  may  bene- 
fit from  steroid/imidazole  combi- 
nation cream.  A  potentially  seri- 
ous infection  for  the  child  with 
eczema  is  the  herpes  simplex 
(cold  sore)  vims,  as  this  spreads 
very  rapidly  in  the  damaged 
eczematous  skin.  Early  recogni- 
tion is  vital  as  they  need  hospital- 
isation and  treatment  with  sys- 
temic acyclovir. 

Treating  the  itch 

The  most  distressing  symptom 
for  children  with  eczema,  and 
their  families,  is  the  constant  itch- 
ing and  scratching,  which  contin- 
ues even  during  sleep. 

One  way  to  protect  and  treat 
the  skin  at  the  same  time  during 
sleep,  is  to  use  impregnated  ban- 
dages. These  come  commercially 
prepared  with  calamine,  ictham- 
mol  or  tar  preparations.  They  can 
be  applied  over  a  topical  steroid, 
increasing  its  penetration  and 
sometimes  reducing  the  steroid 
potency  required.  Although 
tedious  to  use,  many  parents  will 
persist  with  the  bandages  if  it 
means  the  household  sleeps  more 
peacefully. 

The  use  of  oral  antihistamines 
is  not  usually  very  effective. 
Although  chlorpheniramine  elixir 
may  make  the  child  more  drowsy, 
this  does  not  stop  the  scratching 
which  leads  to  the  scratcli/itch 
cycle  by  damaging  the  skin.  Some 
children  also  have  a  marked 
hangover  effect  during  the  day. 

Evening  primrose  oil  capsules 
have  been  used  but  the  evidence  is 
mixed  as  to  their  effectiveness. 
Chinese  herbal  medicines  have 
been  shown  to  be  effective,  but 
must  be  closely  monitored  and 
prescribed  by  a  reputable  practi- 
tioner. Some  herbs  can  cause  liver 
damage,  and  because  anyone  can 
set  themselves  up  in  business,  des- 
perate parents  are  easy  prey  for 
unscrupulot  is  practitioners. 

Although  eczema  causes  enor- 
mous upset  to  the  families 
involved,  there  are  many  treat- 
ments that  will  help  the  majority 
of  patients,  so  optimism  and  per- 
sistence are  important  for  long- 
term  success. 


Sarah  Purcell  takes  a  look  at  the  latest  trends 
affec  Eiifiiy  the  baby  foods  market 


Heinz  has  added  a  range  of  four  concentrated  pure  juices  with 

added  vitamin  C  to  its  range  of  baby  drinks 


The  food  scares  in  recent 
years,  and  in  particular  the 
BSE  issue,  have  made  par- 
ents more  worried  than 
ever  about  the  quality  of 
the  food  which  they  give  to  their 
children. 

The  recent  Food  Commission 
report  on  the  quality  of  commer- 
cial baby  foods,  which  found 
much  to  criticise,  has  heightened 
parents'  anxieties  and  dealt  a 
blow  to  manufacturers  in  the 
industry.  In  summary,  this  is 
what  the  report  said. 
®  On  a  positive  note,  the  num- 
ber of  fir  st  stage  foods  promot  ed 
as  suitable  for  babies  under  four 
months  has  fallen  dramatically, 
following  new  European  legisla- 
tion regarding  labelling. 

•  The  proportion  of  first  stage 
foods  which  contain  gluten  is 
still  too  high. 

•  Some  54  per  cent  of  first  stage 
foods  still  contain  non-milk 
extrinsic  (NME)  sugars.  This 
includes  savoury  foods  and  baby 
breakfasts. 

•  Too  many  baby  foods  still  con- 
tain low-nutrient  filler'  ingredi- 
ents such  as  flour  and  other 
thickeners. 

•  Labels  on  baby  foods  can  be 
misleading,  which  can  lead  par- 
ents to  believe  there  is  a  higher 
nutr  itious  content  than  actually 
exists  in  the  product. 

•  Most  manufacturers  are  not 
making  improvements  or  recom- 
mended changes  to  their  prod- 
ucts voluntarily,  but  only  when 
required  to  by  law. 


Industry  fights  back 

Not  surprisingly,  the  report  was 
met  with  hostility  by  many  in  the 
baby  food  industry.  The  Infant 
and  Dietetic  Foods  Association 
refutes  the  allegations  made  by 
the  Food  Commission. 

"Commercial  baby  foods  are 
nutritious  and  convenient,  and 
research  has  shown  that  there 
are  few  nutritional  differences 
between  infants  fed  home  foods 
and  commercial  baby  foods. 

"By  concentrating  on  individ- 
ual foods  the  Food  Commission 
fails  to  take  into  account  the 
total  dietary  requirements  of 
babies  and  the  positive  role 
which  commercial  baby  foods 


can  play  in  an  infant's  diet,"  says 
the  IDEA. 

At  Cow  &  Gate,  sales  director 
Ian  Thomas  also  disagrees  with 
the  criticisms.  "Frankly,  we  were 
exasperated  by  the  report  -  it 
doesn't  stand  up  to  scrutiny. 
Babies  grow  at  such  a  rate  that 
poor  quality  food  would  quickly 
show  up  as  failure  to  thrive.  The 
findings  in  the  report  are  not 
backed  up  by  other  studies  -  the 
MAFF  survey  said  commercial 
baby  foods  were  an  important 
source  of  nutrition,  while  a  study 
by  Guildford  University  found  in 
some  cases  homemade  food  was 
less  nutritious  than  commer- 
cially-prepared food." 

Mr-  Thomas  says  that  90  per 
cent  of  the  company's  range  is 
free  from  gluten  and  sugar  is  only 
added  in  a  few  cases,  such  as  in 
desserts  like  chocolate  pudding, 
which  would  otherwise  taste 
unpleasant.  "NME  sugars  are 
produced  whenever  fruit  or  veg- 
etables are  cooked  or  pureed, 
and  we  don't  use  filler  ingredi- 
ents in  our  recipes." 

At  Heinz,  nutrition  consultant 
Dr  Nigel  Dickie  has  similar  wor- 
ries: "We  are  concerned  by  the 
report  in  the  sense  that  it  is  inac- 
curate and  misleading.  The 
authors  don't  seem  to  have  read 
the  COMA  r  eport  on  infant  wean- 
ing very  closely.  For  example, 
Heinz  was  criticised  for  using 
cow's  milk  derived  ingredients  in 
some  foods,  but  in  fact  the 
restriction  on  cow's  milk  before 
12  months  only  refers  to  giving  it 
as  the  baby's  main  drink. 

"And  the  point  made  about 
gluten  is  also  wrong  -  in  fact, 
only  babies  who  have  a  family 
history  of  gluten  intolerance 
really  need  to  avoid  it,  and  this  is 
backed  by  the  Coeliac  Society 
and  the  Society  of  Paediatric 
Medicine,"  he  adds. 

Dr  Dickie  says  Heinz  doesn't 
add  sugar  to  savoury  produc  ts, 
but  points  out  many  vegetables 
contain  natural  sugars  which  are 

Continued  on  P22^ 


Cow  &  Gate  has  added  an  international  flavour  with  its  new  Small 

World  range  of  baby  foods,  including  Paella  and  Vegetable  Curry 
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Announcing  a  revolutionary  new 
Unisex  nappy  that  you  can 
trust  to  keep  baby's  skin  dry* 


Leading  boy/girl  nappy. 

1 

1 

— 

■ 

We  poured  1 80ml  synthetic  urine 
on  a  leading  boy/girl  nappy. 


New  Unisex  Pampers  Extra. 


The  same  on 
new  Unisex  Pampers  Extra 


We  waited  5  minutes...  Then  placed  a  paper  tissue  on  each  nappy. 


We  used  a  bowl  to  mimic  the  pressure  a  child  puts  on  a  nappy. 


With  the  boy/girl  nappy 
urine  'puddled  back'... 


New  Unisex  Pampers  Extra 
stayed  virtually  dry. 


Any  mother  who  has  carried  a  bahy  in  her 
arms  knows  how  heavy  they  can  be,  but  what 
she  might  not  know  is  what  the  baby's  weight 
can  do  to  a  nappy. 

Although  a  nappy  can  feel  dry  to  the  touch, 
parents  often  don't  realise  that  when  their 
child  puts  weight  onto  their  nappy,  by 
bouncing  about  or  sitting  down,  the  urine  can 
puddle  back  against  the  skin. 


We've  added  an 
EXTRA  UNISEX 
PROTECTION  SHEET. 


...and  improved  the  power 
of  the  lockaway  core. 


I       EXTRA  UNISEX 
Vt"°TECTION  SHE*"" 


LOCK-AWAY 
c  CORE 


With  new  Unisex  Pampers  Extra,  which  is 
replacing  Boy  and  Girl  Pampers,  no  matter 
where  the  baby  wets,  the  Extra  Unisex 
Protection  Sheet  spreads  urine  through  the 
nappy  where  it  is  absorbed  into  the  improved 
lock-away  core. 

The  Extra  Unisex  Protection  Sheet  also  acts 
as  a  one-way  filter  to  help  prevent  wetness 
coming  back  against  the  baby's  skin,  even 
under  pressure. 

So  you  and  your  mothers  can  trust  the 
dryness  of  new  Unisex  Pampers  Extra. 


Pampers 


New  Unisex  Pampers  Extra* 


The  driest  nappy  ever  for  the  driest,  happiest  babies 


BABY  CARE 


I 


Milupa  has  extended  its  range  of  foods  with  three  new  savoury  dishes 


<  Continued  from  P20 

released  when  they  are  cooked 
or  pureed.  "We  only  add  sugar  to 
a  very  few  recipes,  like  chocolate 
pudding  or  custard,  and  we  limit 
it  to  a  maximum  of  5  per  cent  of 
the  contents." 

When  weaning  babies,  an  even 
texture,  free  from  lumps,  is 
important,  says  Dr  Dickie.  For 
this  reason,  cornflour  may  some- 
times be  added  to  foods.  "There 
will  be  no  more  than  3.5  per  cent 
cornflour  in  a  recipe,  and  this  is 
easily  digested  and  nutritious." 
Dr  Dickie  points  out  that  a  baby's 
requirements  are  quite  different 
from  an  adult's.  "Babies  are  used 
to  a  milk  diet  before  weaning, 
which  is  high  in  fat  and  sugars 
but.  contains  no  fibre.  The  switch 
to  the  normal  family  diet  needs 
to  be  a  very  gradual  one." 

Fair  comoirierott 

At  Baby  Organix,  Zoe  Letz  is 
much  less  scathing  of  the  report. 
"We  actually  agreed  with  most  of 
their  findings  -  there  should  be 
more  regulations  surrounding 
commercial  baby  foods."  She 
believes  all  foods  for  the  under- 
six  months  should  be  gluten-free, 
and  as  far  as  possible  foods 
should  be  free  from  NME  sugars. 
"Fillers  such  as  cornflour  or  mal- 
todextrin  just  aren't  necessary, 
although  they  won't  do  the  baby 
any  harm.  I  also  think  the  labels 
should  be  more  closely  regulated 
-  if  a  recipe  states  'Beef  and  veg- 
etables', then  it  should  contain 
more  beef  than  vegetables." 
•  New  regulations  regarding 
commercial  baby  foods  will  lay 
down  new  rules  for  the  labelling, 
manufacture  and  content  of 
products.  Coming  into  force  on 
March  31,  1999,  the  new  require- 
ments will  mean  that  foods 
which  don't  comply  with  the  reg- 
ulations cannot  be  sold.  Labels 
will  have  to  specify  the  age  it  is 
suitable  for,  and  if  recommended 
for  babies  under  six  months, 
whether  it  contains  gluten, 
energy  values,  protein,  fat  and 
carbohydrate  contents.  Food 
will  have  to  comply  with  speci- 
fied levels  of  sugars,  vitamins 
and  minerals,  protein,  fat,  carbo- 
hydrate and  cereal. 

Foods  show  growth 

Despite  the  Food  Commission's 
criticisms,  the  baby  food  market 
is  showing  healthy  growth,  cur- 
rently worth  SI 51  million  and  up 
by  7  i  >er  cent  last  year  (FSA).  Jars 
ar<  owing  faster  than  packet 
food:  with  meals  split  65  per 
cent  in  avour  of  wet  foods.  Phar- 
macies stabilised  their  perfor- 
mance lasl  year,  says  Mr  Thomas 
at  Cow  <Si  Gate,  and  they  now 
hold  10.5  per  cent  of  the  market. 

Healthy  trends 

The  effect  of  the  BSE  scare  has 
meant  that  many  parents  are  still 


not  buying  beef  products  for 
their  children,  and  instead  have 
switched  to  white  meat,  fish  or 
vegetarian  varieties  instead. 
"However,  recipes  such  as 
spaghetti  bolognese,  which  don't 
have  beef  in  the  name,  are  still 
selling  well,"  says  Mr  Thomas. 

"I  think  many  parents  are  using 
alternatives  to  beef  now,  and 
they  are  not  so  worried  about 
giving  their  children  a  vegetarian 
diet  these  days,  as  there  is  so 
much  more  information  around 
about  diet,"  says  Ms  Letz.  "I  think 
worries  about  some  commercial 
foods  will  prompt  parents  to 
switch  to  organic  or  homemade 
baby  foods  -  parents  are  pre- 
pared to  pay  more  for  quality 
when  it  comes  to  their  children." 

Baby  food  manufacturers 
report  a  continued  trend  to  more 
adult-style  recipes.  At  Cow  & 
Gate,  the  international  Small 
World  varieties  are  selling  well, 
says  Mr  Thomas,  while  the  Milupa 
Baby  Chef  sauces  are  also  popu- 
lar. "However,  there  is  still  a 
strong  core  of  consumers  who 
like  the  more  traditional  recipes," 
he  says.  At  Baby  Organix,  Ms  Letz 
has  seen  popularity  of  the  more 
exotic  recipes  growing,  while 
their  own  baby  pasta  has  been 
well  received.  At  Heinz,  Dr  Dickie 
has  seen  good  sales  from  recipes 
which  use  herbs,  white  meat  and 
vegetarian  meals,  and  dairy-based 
desserts. 

-^dl'iiicrli  TOWS 

Cow  &  Gate  is  being  supported 
with  a  £500,000  press  campaign, 
while  Milupa  gets  a  £250,000 
spend.  The  company  has 
branched  out  into  non-food  prod- 
ucts, with  the  launch  of  a  folic 
acid  supplement. 

In  keeping  with  the  popularity 
of  traditional  recipes,  Cow  & 
Gate  has  introduced  a  r  ange  of 
packet  meals  based  on  popular 
family  recipes.  These  include 
Roast  Pork  with  Apple,  Sage  & 
Turkey  Casserole,  Apple  Crum- 
ble and  Traditional  Rice  Pudding. 
All  the  Cow  &  Gate  packet  meals 
have  been  relaunched  in  new 


packaging,  with  clearer  labelling 
and  a  uniform  design. 

Also  new  is  the  Small  World 
range  of  international  recipes 
under  the  Olvarit  label.  Varieties 
include  Paella  from  Spain, 
Goulash  from  Hungary,  Veg- 
etable Curry  from  India  arrd 
Chow  Mein  from  China.  They  are 
suitable  for  babies  over  seven 
months. 

Saint  Mungo's  All's  Well  is  a 
new  spring  water  for  babies  and 
children.  With  a  sterilised  teat 
and  cap  for  the  baby  to  drink 
st  raight  away,  it's  positioned  as  a 
convenience  drink.  Produced  by 
Gleneagles  Spring  Waters  Com- 
pany, it  comes  in  a  250ml  bottle. 
It  will  be  supported  by  a  £500,000 
PR  programme. 

HIPP  Organic  Baby  Food 
saw  its  sales  double  last  year,  and 
expects  to  do  the  same  in  1997. 
HIPP  has  added  to  its  Stage  I  and 
II  lines,  and  launched  organic 
toddler  meals,  juices  and  Stage  II 
dairy  desserts.  The  range  has 
also  been  repackaged. 

Heinz  has  introduced  a  range 
of  concentrated  fruit  juices  in 
200ml  glass  bottles.  There  are 
four  varieties  -  Apple,  Apple  & 
Blackcurrant,  Apple  &  Apricot, 
and  Pear  &  Cherry.  The  juices 
have  added  vitamin  C  and  retail 
at  £1.35  each. 

Heinz  has  updated  its  range  of 
wet  foods  with  new  varieties, 
new  packaging  and  name 
changes  to  some  of  the  r  ecipes. 
There  are  four  new  pasta  meals 
available:  Pasta  Shells  with 
Chicken  &  Mushrooms,  Pasta 
Twists  with  Tender  Pork,  Pep- 
pers &  Cheese,  Pasta  Stars  with 
Tender  Lamb  &  Vegetables  and 
Pasta  Tubes  with  Tuna  and  Gar- 
den Vegetables. 

Heinz  has  also  relaunched  its 
dry  baby  meals  as  Farley's  Dry 
Meals. 

Milupa  has  extended  its  range 
of  dry  baby  foods  with  three  new 
recipes.  Traditional  Turkey  Din- 
ner, Normandy  Casserole  and 
Turkey  Supreme  are  the  new 
variants,  bringing  the  number  of 
recipes  in  the  range  to  36. 


Independents  are 
performing  better  with 
infant  formulas  but  could 
play  a  bigger  role  in 
educating  parents.  Sarah 
Purcell  reports  on  the 
baby  milks  market 

The  baby  milks  market  is 
showing  healthy  growth, 
worth  £147  million  and  up 
6  per  cent  in  the  last  year 
( FSA).  Follow-on  milks  are 
still  the  driving  force  behind 
growth,  worth  £35. 6m  and  up  12 
per  cent  last  year.  "We're  seeing 
more  parents  using  follow-ons 
now  as  they  take  notice  of  the 
message  not  to  feed  cow's  milk 
before  12  months.  And  we're  also 
seeing  follow-on  milks  being  used 
for  longer,"  says  Ian  Thomas  at 
Cow  &  Gate. 

SMA's  David  Hall  says  that 
while  more  parents  are  delaying 
giving  cow's  milk  to  their  babies, 
the  average  age  for  its  introduc- 
tion is  still  nine  months.  "Pharma- 
cists could  play  more  of  a  role 
here  in  helping  to  improve  educa- 
tion," he  says. 

Independents  are  performing 
better  with  infant  formulas,  too, 
says  Mr  Thomas,  mainly  thanks 
to  better  in-store  displays  and  the 
fact  that  pharmacists  are  now 
available  to  advise  parents  on 
infant  milks.  "But  pharmacists 
need  to  promote  the  fact  that  they 
are  able  to  give  advice  on  infant 
feeding,"  he  adds. 

More  informed  mums 

Inform  (Informed  Choice  in  Infant 
Feeding)  recently  had  a  survey 
carried  out  by  MORI  into  women's 
attitudes  towards  breast-  and  bot- 
tle-feeding. Some  75  per  cent  of 
women  agreed  that  breastfeeding 
is  best  for'  babies,  while  90  per- 
cent could  name  at  least  one  ben- 
efit of  breastfeeding. 

However,  85  per  cent  of  moth- 
ers with  children  under  five  bottle- 
feed  their  babies  at  some  stage 
during  the  first  year,  and  98  per- 
cent of  women  think  it's  up  to 
them  to  decide  how  they  should 
feed  their  baby.  Mothers  want 
more  information  on  both  breast- 
and  bottle-feeding,  with  84  per 
cent  saying  they  would  like  infor- 
mation on  bottle-feeding  if  they 
were  about  to  have  then  fust  baby. 


22 


CHEMIST  &  DRUGGIST  11  OCTOBER  1997 

■ 


BABY  CARE 


There  is  still  much  confusion 
about  the  different  types  of  baby 
milk,  and  59  per  cent  would  like 
to  know  the  difference  between 
the  brands  and  58  per  cent  the  dif- 
ference between  types  of  baby 
milk.  Some  89  per  cent  of  women 
are  unaware  of  any  restrictions 
on  manufacturers  regarding  the 
promoting  of  baby  milk,  and 
when  asked,  only  2  per  cent  said 
they  thought  manufacturers 
should  not  be  able  to  mail  infor- 
mation to  mot  hers  on  request. 

New  developments 

SMA  has  set  up  Careline,  a  tele- 
phone support  line  to  help  new 
and  prospective  parents.  A  team 
of  advisers  will  be  on  hand  to 
answer  questions  on  baby  and 
toddler  feeding.  The  number  for 
C  areline  appears  on  the  new 
SMA  packaging  (0345  762900 
8.00am-6.00pm). 

Cow  &  Gate  accounts  for  31.5 
per  cent  of  infant  milks  by  vol- 
ume through  pharmacies,  while 
its  Premium  milk  holds  10.9  per 
cent  of  the  market  by  volume. 
Cow  &  Gate's  Step  Up  milk  holds 
35.2  per  cent  of  the  follow-on 
market.  The  company  has  devel- 
oped a  new  storage  system, 
called  (he  Nutri-box.  The  Nutri- 
box  is  a  decorated  plastic  box 
with  an  airtight  lid,  holding  a  450g 
pack  of  infant  milk,  scoop,  pow- 
der leveller  and  a  clip  to  reseal 
the  pack.  The  box  is  kept  and 
reused  with  refill  packs  of  milk. 

Since  May,  all  Milupa  milks 
have  been  produced  using  milk 
from  the  company's  factory  in  Ire- 
land. Packaging  has  been 
improved  with  clearer  labelling. 
The  milks  have  been  relaunched 
in  compact  packaging,  retaining 
the  450g  and  900g  sizes. 

Farley's  First  Milk  has  been 
reformulated  with  the  inclusion 
of  LCPs.  Farley's  has  15  per  cent 
of  the  infant  milks  market.  Also 
new  to  the  Farley's  range  are 
reduced-sugar'  gluten-lice  rusks. 


CURASff 


ANTI-RASH 

BABY 
POWDER 


KMI MMBH 


The  market  for  babies'  and  children's  skin  care  products  is  increasing, 
with  specific  products  now  targeted  at  children  with  dry  skin  and  eczema. 
Sarah  Purcell  investigates  the  growing  range  of  baby  toiletries 

Simple  solutions  to  skin  problems 


While  a  baby's  skirr  is  sim- 
ilar to  adult  skin,  it  is 
five  times  thinner  and 
won't  be  fully  devel- 
oped until  the  age  of 
three.  It  hasn't  yet  developed  nat- 
ural protection  against  bacteria, 
it  is  more  vulnerable  to  ir  r  itants 
like  detergents  and  is  much  more 
susceptible  to  sunburn.  Add  to 
this  the  continually  moist  envi- 
ronment caused  by  wearing  nap- 
pies, and  you'll  see  that  baby's 
skin  does  need  different  care. 

The  infant  toiletries  market  is 
currently  worthS57.4  million  arrd 
growing  by  5.5  per  cent  ( FSA ).  ( )f 
that,  bath  products  are  the 
largest  sector,  worth  £22ni  and 
up  14.8  per  cent  last  year.  Nappy 
creams  are  worth  SI 7m  and 
declined  by  5  per  cent  irr  the  last 
year,  which  Clare  Young  at  Phar- 
max  says  is  due  to  the  declining 
popularity  of  zinc  and  caster  oil 
creams. 

Nappy  rash  is  one  of  the  most 


Curash,  the  number  one-selling 
nappy  rash  treatment  in 
Australia,  is  now  in  the  UK  from 
Carter-Wallace 


Baby  Savlon  cream:  promoted 
through  parenting  magazines 

common  conditions  that  affects 
babies,  with  as  many  as  two- 
thirds  suffering  in  a  ten-day 
period  and  episodes  lasting  for 
up  to  ten  days.  The  main  causes 
are  skin  irritation  from  mine  and 
faeces,  while  teething,  moving 
onto  solid  foods  and  taking 
antibiotics  are  other  factors  that 
can  cause  an  attack. 

The  mar  ket  has  seen  consider- 
able activity  in  recent  years.  John- 
son &  Johnson  entered  the  mar- 
ket with  Johnson's  Baby  Nappy 
Rash  Cream.  A  triple-action  prod- 
uct, it's  designed  to  soothe  and 
heal  irritation,  has  an  anti-bacter- 
ial action  and  helps  to  prevent 
nappy  rash  by  forming  a  breathe- 
able  barrier  on  the  skin.  To  sup- 
port the  launch,  there  is  a  con- 
sumer leaflet,  entitled  'What  can  I 
do  about  my  baby's  nappy  rash?' 

Baby  Savlon  Nappy  Cream  is 


one  of  the  new  breed  which 
claims  to  be  'nappy-fr  iendly'.  The 
company's  research  found  that 
some  oil-based  nappy  creams 
can  clog  disposable  nappies  and 
prevent  them  from  working 
properly,  causing  prolonged  skin 
contact  with  urine.  Its  own 
cream  is  marketed  as  'nappy- 
friendly'  as  it  won't  clog  up  dis- 
posable nappies. 

"Baby  toiletries,  such  a  nappy 
creams  and  skin  care,  is  an  area 
where  pharmacists  can  advise 
parents,  and  competition  with 
grocers  is  not  as  high  as  in  other 
areas  of  the  baby  care  market," 
says  James  Ball  at  Novariis, 
maker  of  Savlon. 

Sudocrem  still  leads  the  nappy 
rash  treatment  market,  with  an 
80  per  cent  share  of  sales.  The 
nearest  competitor  only  has  a  5-6 
per  cent  share,  says  Clare  Young 
at  Pharmax.  "Some  pharmacists 
don't  seem  to  be  aware  of  how 
fast-moving  Sudocrem  is  and  so 
don't  give  it  enough  shelf  promi- 
nence," she  says. 

New  to  the  market  is  Curash 
from  Carter- Wallace,  a  medicated 
powder  which  treats  and  pre- 
vents nappy  rash  and  is  the  num- 
ber one-seller  in  Australia.  Curash 
works  by  creating  a  breathable 
barrier  for  the  skin,  protecting  it 
from  wetness  and  absorbing 
excess  moisture.  It  won't  clog 
nappies  or  reduce  their 
absorbency,  says  the  company.  To 
help  parents,  Carter-Wallace  has 
set  up  an  advice  line  on  0800 
52522. 

To  help  parents  find  out  more 
about  nappy  rash,  Roche,  maker' 
of  Metanium  Ointment,  has  pro- 
duced a  leaflet,  entitled  'A  guide 
to  nappy  rash',  which  gives 
advice  on  its  prevention  and 
treatment.  For  copies  write  to: 
Metanium  Leaflet  Offer,  c/o  Con- 
cept at  Charles  Barker,  56  Dean 
Street,  London  W1V  6HX. 

Cussons  is  targeting  mums  and 
kids  with  a  new  sponsorship 
package  for  its  antibacterial 
handwash,  Carex  for  Kids.  There 
will  be  a  branded  animation  at 
the  end  of  each  GMTV's  'Way  To 
Go'  programme. 

Oilatum  Junior  Bath  Formula, 
suitable  for  eczema  and  dry  skin 
in  children,  is  now  available  in  a 
300ml  size. 

Baby  Savlon  is  being  promoted 
through  trial  and  sampling  activi- 
ties in  parenting  magazines  and 
through  an  information  cam- 
paign to  health  professionals. 

Fernan  has  added  Pure 
Swedish  Benjy  baby  cream  to  its 


Fernan's  Pure  Swedish  Benjy 
baby  cream  is  a  hypo-allergenic 
emollient  for  dry,  sensitive  skins 


Metanium  Ointment  is  being 
supported  by  a  leaflet,  entitled  'A 
guide  to  nappy  rash' 


V 


Sudocrem  has  an  80  per  cent 
share  of  the  nappy  rash  market 


range  of  baby  care  products.  The 
hypo-allergenic  emollient  is  suit- 
able for  dry  and  sensitive  skins.  It 
is  pH  balanced  and  contains  no 
lanolin. 

J&J  has  introduced  two  prod- 
ucts specifically  aimed  at  babies 
with  problem  dry  skin.  Johnson's 
Baby  Problem  Dry  Skin  Cream 
and  Oil  Bath  are  lanolin-free,  fra- 
grance-free and  hypoallergenic 
formulations  designed  for  long- 
lasting  moisturisation.  The  cream 
provides  moisturisation  for  at 
least.  12  hours,  while  the  oil  bath 
gives  eight  hours'  protection  to 
skin. 
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Whether  it's  a  cold,  a  cough,  a  sting  or  a  grazed  knee,  parents  would  do  well  to  have  a  few  'pills  and  potions' 
at  home  to  treat  their  poorly  young  ones  when  illness  or  accident  befalls  them.  Sarah  Purcell  selects  some 
products  that  you  might  recommend  to  parents  for  their  medicine  cabinet 


A  spoonful  of  sugar 


Children's  illnesses  and 
accidents  are  notoriously 
unpredictable  -  one  min- 
ute they're  fighting  fit,  the 
next  they're  going  down 
with  a  nasty  cold.  Since  few  par- 
ents are  lucky  enough  to  have 
access  to  a  24-hour  a  day  phar- 
macy, it  makes  sense  to  have  a 
well  stocked  medicine  cabinet  at 
home.  Here  are  a  few  recommen- 
dations for  what  to  fill  it  with. 
©  Pain  relief  syrup  or 
tablets,  depending  on  age  of  the 
children.  Paracetamol  only 
should  be  used  for  children 
under  the  age  of  one.  Calpol 
paracetamol  suspension  has 
been  a  trusted  brand  for  30  years 
and  is  useful  for  a  number  of 
common  ailments.  Disprol 
paracetamol  suspension  and  sol- 
uble tablets  are  suitable  for  chil- 
dren from  three  months.  Ibupro- 
fen  suspension,  such  as  Junifen, 
can  be  used  in  the  over-ones  and 
is  good  for  reducing  fever. 

•  Antihistamines.  Older  chil- 
dren can  take  non-sedating  anti- 
histamines for  allergies  and  in 
combination  with  paracetamol 
for  stings,  earache  and  sore 
throat.  Babies  can  take  antihista- 
mine syrup. 

9  Calamine  lotion  is  useful  to 
have  for  soothing  burnt  or  itchy 
skin. 

•  Cough  and  cold  remedy 
preparations 

Children  are  plagued  by  coughs 
and  colds,  so  it  is  important  to 
have  remedies  to  hand. 


Tixylix  holds  a  strong  position  in  pharmacy,  and  is  the  number  one 

pharmacy  recommendation  for  children's  cough  and  cold  symptoms 


Calpol  is  the  fourth  largest  brand 
in  pharmacy  and  dominates  the 
paediatric  analgesic  market  with 

a  71  per  cent  share 


Junifen 

Suspension' 


Oihas  Oil  helps  to  ease  breathing 
and  lets  babies  with  blocked 
noses  feed  more  easily 


Hill's  Balsam  Chesty  Cough  for 
Children  will  be  supported  by 
press  advertising  in  magazines 

To  unblock  noses  and  aid  sleep 
there  are  new  Kaivol  Deconges- 
tant Drops,  which  are  ideal  for 
family  use. 

Lanes  Olbas  Oil  is  a  deconges- 
tant suitable  for  babies  over 
three  months  old. 

For  coughs  Tixylix  is  a  popular 
choice,  available  in  both  day  and 
night-time  formulas,  and  several 
different  flavours.  It  is  suitable 
for  children  over  one. 

I  fill's  Balsam  Chesty  Cough  for 
children  is  a  sugar-free  formula- 
tion which  is  suitable  from  three 
months. 

Benylin  has  a  new  range  of 
children's  cough  medicines 
which  includes  Chesty,  Dry, 
Night  Cough  and  Cough  with 
Cold  variants.  They  retail  at  £2.89 
for  125ml.  The  range  is  being 
backed  by  a  SI  million  campaign. 


Junifen  is  recommended  for 
reducing  fever  and  relieving  pain 
from  common  childhood  ailments 

•  Knowing  whether  your  child 
has  a  fever  can  be  tricky.  Temp-A- 
Sure  is  an  automatic  thermo- 
meter which  can  be  clipped  to  a 
child's  nappy  and  gives  the  tem- 
perature reading  after  one 
minute.  An  alarm  sounds  if  the 
temperature  exceeds  37.8"C. 

•  A  selection  of  plasters  in  dif- 
ferent sizes  is  essential  for  all 
those  cuts  and  grazes. 

•  Cotton  wool. 

•  An  antiseptic  cream  or  liquid, 
such  as  Germolene,  Savlon,  TCP 
or  Dettol,  is  important  for  treat- 
ing cuts,  scrapes  and  grazes. 

•  A  crepe  bandage  and  safety 
pins  might  come  in  handy. 

•  For  parents  with  a  new  baby 
colic  drops  might  be  useful. 
Pharmax,  maker  of  brand  leader 

Continued  on  P26  IS> 


Karvol  is  now  available  in  a  new 
dropper  bottle,  as  well  as  the 
capsules,  making  it  convenient 
for  family  usage 


Infacol  is  sponsoring  the  Colic 
Helpline  for  parents  who  are 
concerned  about  the  condition 


n 
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Not  many  labels 
enjoy  the  record 
success  of  Sudocrem. 
Currently  with  an  /  \ 

80%  market  share  it 
outsells  its  nearest 
competitor  by  more 
than  nine  times'. 

For  generations  Sudocrem 
has  been  the  leading  treatment 
for  nappy  rash  -  recommended 
by  health  professionals  and 
prescribed  by  family  doctors 


Sudocrem 


U1SEPTIC  HEALING  CREAfl 


■ because  it  soothes, 
heals  and  protects 
delicate  skin. 
Clinically  proven 
Sudocrem  is  available 
in  a  range  of  sizes  to 
suit  your  customers' 
needs,  and  benefits  from 
promotional  support  month  after 
month,  year  after  year.  So  make 
sure  you  display  and  recommend 
Sudocrem,  and  you'll  soon  see 
record  sales  of  your  own. 


The  number  one  label  for  nappy  rash. 


^nces:  1.  Source:  FSA  MAT  February  1997. 

crem  Prescribing  Information.  Presentation:  A  white  emulsified  cream  containing  as  active 
dients  Zinc  Oxide  Ph  Eur  15.25%,  Lanolin  (Hypo-allcrgenic)  4%,  Benzyl  Benzoate  BP  1.01%,  Benzyl 
tol  BP  0.39%,  Benzyl  Cinnamate  0.15%.  Uses:  In  the  treatment  of  napkin  rash,  bedsores,  minor  burns, 
na.  acne,  chilblains,  surface  wounds  and  sunburn.  Dosage  and  Administration:  To  be  applied  in  a 
,r  nv,,r  ,hl'  iffectpfl  arpa  with  snitahlp  rnvnrinrt  where  nprpssarv  Renew  annlication  as  reauired. 


Contra-indications:  None.  Warnings:  Keep  out  of  the  eyes.  Legal  Category:  OSL.  Basic  NHS  Cost:  6( 
£0.85.  !25g  £1.40.  250g  £2.44,  400g  £3.57.  Further  Information:  Nil.  Product  Licence  holder 
and  Number:  Tosara  Products  Ltd.  3430/0001.  Sudocrem  and  Tnsara  are  registered  trade  marks,  ujgi 
Date  of  preparation:  April  1997.  Data  sheet  with  full  prescribing  information  is  av.iil.ibh  <n 
reauest  from  Pharmax  Limited,  Bexley,  Kent  DA5  1NX  lfz^rL. 


BABY  CARE 


Continued  from  P24 

Infacol,  is  sponsoring  the  Colic 
Helpline  for  parents,  which  is  run 
by  nurses.  Tel:  0181  994  9874, 
(2.00pm-10.00pm ).  Woodward's 
Gripe  Water  lias  been  soothing 
colicky  babies  for  generations, 
and  is  now  sugar  and  colour-free. 
•  Teething  gel  is  an  essential  for 
all  parents  of  babies  and  toddlers. 
An  oral  pain-relieving  gel,  such  as 
Bonjela  or  Rinstead  teething  gel, 
will  help  reduce  pain  and  inflam- 
mation; teething  rings  will  help 
relieve  pressure  around  the  gums. 


#R0L 


Disprol  paracetamol  suspension 
and  soluble  tablets  are  suitable 
for  children  from  three  months 


An  oral  analgesic  gel,  such  as 
Bonjela,  helps  to  relieve  the  pain 
of  teething 


Benylin  now  has  a  range  of 
Pharmacy  Only  children's  cough 

medicines 


Woodward's  comprehensive 
range  now  includes  nappy  rash 
ointment,  teething  gel  and  chest 
rub  -  and  the  famous  gripe  water 
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Let's  get  well  equipped 


Sarah  Purcell  discovers 
what's  new  in  baby 
equipment 


NTew  to  the  Tommee  Tippee 
character  feeding  range 
from  Jackel  is  Paper 
Bears,  which  feature  two 
cute  bears,  called  Tessie 
and  Joshua.  The  range  includes 
plate,  bowl,  mug,  cutlery,  bibs  and 
a  six-bottle  organiser.  All  the  bot- 
tles have  teddy-shaped  hoods. 

The  company  has  seen  an 
excellent  response  to  its  Heat 
Sensor  range,  the  first  feeding 
equipment  that  changes  colour 
when  food  or  drink  is  too  hot.  The 
range  includes  bowls  and  the  new 
Tip-Top  cup.  Tommee  Tippee  has 
linked  up  with  the  Child  Accident 
Prevention  Trust  to  raise  safety  in 
the  home  awareness. 

New  to  Jackel's  Maws  range  is 
a  one-handed  breast  pump. 
Retailing  at  SI 7.99,  the  new 
pump  uses  the  thumb  to  express 
milk  and  can  be  used  with  either 
wide  neck  or  standard  bottles. 

Jackel  has  acquired  the  San- 
genic  nappy  disposal  system 
from  Mayborn,  and  marketing 
plans  for  the  product  will  be 
revealed  shortly. 


Baby  market  review 

Market  researcher  FSA, 
which  provides 
information  to  all  the 
major  manufacturers  in 
the  baby  care  industry, 
reviews  activity  in  the 
market  over  the  past 
year 

The  market  for  baby  care 
products  in  the  last  year  has 
been  influenced  by  a  variety 
of  factors.  As  ever,  one  of  the 
most  important  has  been  the 
birth  rate,  which  has,  after  a 
sustained  period  of  decline, 
shown  signs  of  levelling  off. 
There  were  706,000  births  in 
1996,  compared  with  707,000  in 
1995.  Early  indications  for  1997 


Distribution  trends 


Heinz  has  added  to  its  Baby 
Basics  feeding  equipment  range 
with  the  launch  of  a  Three  Step 
Trainer  cup,  which  is  already  out- 
selling the  rest  of  the  range,  says 
the  company. 

Nuk  has  launched  a  range  of 
brightly-coloured  orthodontic 
soothers,  designed  in  three  sizes 
to  match  the  size  and  shape  of 
babies'  mouths  as  they  grow.  The 
two  new  styles,  Happy  Kids  and 
Soft,  come  in  a  range  of  colours. 
Also  new  is  a  range  of  vented 
teats  made  from  silicone,  which 
are  designed  to  help  prevent 
colic. 

New  from  Griptight  are  Kiddi- 
winks  gift  sets,  an  ideal  present 
for  new  mums.  The  Newborn  gift 
set  contains  small  and  large  bot- 
tles, brush  and  comb,  a  rattle  and 
small  bib.  The  Feedtime  gift  set 
contains  a  Staywarm  suction 
bowl,  large  bib,  spoon  and  juice 
beaker. 

New  to  the  Junior  Macare 

range  from  Murrays  is  the  No 
Spills  Cups,  which  won't  spill  or 
leak,  whatever  you  do  to  it,  says 
the  company.  Suitable  for  both 
hot  and  cold  drinks,  it  features  a 
screw  top  with  a  two-way  valve, 
which  only  opens  when  sucked. 

Continued  on  P28  ► 


show  births  to  be  up  slightly. 
Official  statistics  suggest  women 
are  having  children  at  an 
increasingly  older  age,  while 
FSA  data  shows  that  first-time 
mums  are  responsible  for  an 
increasing  proportion  of  the  total 
spend  on  babies. 

With  an  apparent  slight  rise  in 
the  birth  rate,  or  at  least  an  end 
to  declining  births  for  a  while, 
the  baby  care  market  has  shown 
encouraging  growth.  The  only 
major  market  not  growing  is 
disposable  nappies.  This  remains 
the  promotionally-driven 
battlefield  for  Procter  &  Gamble 
and  Kimberly-Clark,  which 
serves  to  keep  overall  sterling 
numbers  flat. 

Elsewhere,  growth  continues 
in  wipes,  foods,  milks  and 
toiletries  as  increased  and  more 
varied  uses  are  encouraged  and 
age  ranges  are  expanded.  For 


There  are  three  new  drinking  cups 
from  Junior  Macare:  the  First  Stages 
cup,  the  Drink  &  Seal  cup  and  the 
Fruity  Fun  juice  bottle 


example,  in  foods,  the  toddler 
market  has  pushed  usage  up  the 
age  range,  as  well  as  in  follow- 
on  milks,  and  organic  foods  have 
offered  a  more  expensive 
alternative  for  mums.  Wipes  and 
toiletries  have  also  seen 
increased  product  innovation 
and  more  'skin-friendly'  lines. 


Year  to  June,  1996 

Pharmacy  (including  Boots)  £304.2m,  29.9  per  cent  share 
Drugstores  £52.6m,  5.2  per  cent  share 

Grocery  £580.8m,  57.1  per  cent  share 


Yearto  June,  1997 

£306.8m,  29.2  per  cent  (up  1  per  cent) 
£44.8m,  4.5  per  cent  (down  15  per  cent) 
£626.7m,  59.6  per  cent  (up  8  per  cent) 
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Order  28,000  specials 
with  just  one  free  call 


It's  not  just  the  size  of  our  inventory  that  makes  BCM 
Specials  unique  -  even  if  we  do  have  the  largest  list  of 
special  formulations  in  the  world.  Nor  is  it  simply  the 
quality  of  our  medicines,  checked  at  every  stage  by  our 
team  of  pharmacists,  which  differentiates  us. 

We  recognise  that  reliability  is  essential  to  the  health 
of  your  business.  Which  is  why  we  do  our  utmost  to 
ensure  deliveries  are  made  on  the  day  we  say.  (In  most 
cases  you'll  find  items  are  despatched  within  48  hours  - 
in  an  emergency,  we  can  turn  around  an  order  the  same 
day). 

BCM  Specials  is  also  distinguished  by  a  commitment 
to  service  which  dates  back  to  our  foundation  in  1938. 


It's  this  tradition  which  means  that  no  order  you  give  us 
is  too  small,  and  why  nothing  you  ask  us  is  too  much 
trouble. 

To  place  your  order,  or  for  advice  from  one  of 
our  pharmacists,  simply  call  BCM  Specials  directly  on 
FREEPHONE  0500  925935. 


BCM  SPECIA 
MANUFACTURI 

LS 
NG 

J 

FREEPHONE 

O50O  9259 

A  direct  connection  to  quality  specials 


BABY  CARE 


WEhf 


The  Avent  ISIS  breast  pump  is  the 
latest  development  from  Cannon, 
which  is  proving  very  successful 

<]  Continued  from  P26 

Also  new  to  the  Junior  Macare 
range  are  three  new  cups:  the 
First  Stages  cup,  the  Drink  & 
Seal  cup  and  the  Fruit  Fun  juice 
bottle.  The  First  Stages  cup  fea- 
tures a  teat,  soft  spout,  training 
spout  and  lid.  The  Drink  and  Seal 
cup  is  ideal  for  travel  as  it  twists 
closed  when  not  in  use.  The  Fruit 
Fun  juice  bottles  come  in  three 
different  fruit  shapes.  New  to  the 
feeding  range  are  a  First  Cutlery 
set,  Soft  Tip  weaning  spoons  and 
a  Bear  Face  bowl. 

At  Cannon,  the  newest  devel- 
opment is  the  Avent  ISIS  breast 
pump,  whic  h  is  proving  very  suc- 
cessful just  three  months  after  its 
launch.  John  Morris,  general 
manager,  says:  "Up  till  now,  it's 
true  to  say  that  no  manufacturer 
has  produced  a  breast  pump  t  hat 
has  worked  consistently  well  for 
the  majority  of  women."  In  t  rials, 
over  90  per  cent  of  women  found 


Tommee  Tippee's  Heat  Sensor  range  has  had  an  excellent  response. 

The  company  is  joining  up  with  the  Child  Accident  Prevention  Trust  to 
raise  awareness  of  safety  in  the  home 


the  ISIS  to  be  more  effective  than 
any  other  pump  they'd  used. 
Instead  of  relying  on  pistons  and 
springs,  the  new  pump  uses  a  sil- 
icone diaphragm,  which  is  much 
easier  to  use. 

New  from  Mam  is  the  Multi 
Teether,  developed  to  cool  and 
soothe  babies'  front  and  back 
gums  during  teething.  The  teether 
combines  a  textured  cooling  and 
chewing  surface  -  by  biting  on  the 
soft  textured  part  of  the  teether 
the  erupting  tooth  is  gently  pushed 
back  into  the  gum,  releasing  pres- 
sure, while  the  cool  water-filled 
surface  soothes  inflamed  gums. 
Available  in  a  selection  of  colours, 
it  retails  at  £3.29. 

Also  new  from  Mam  is  a  range 
of  bottles  and  soothers  featuring 
characters  from  Babar.  The  new 
Mini  Ulti  Mam  for  newborn 
babies  and  the  Ulti  Mam 
soothers  are  each  available  with 
a  choice  of  eight  Babar  motifs. 
Bottles  are  available  in  125ml 


Mam  has  launched  a  new  range  of  bottles  and  soothers,  featuring 
characters  from  Babar 


The  Mamas  &  Papas  new  feeding 
range  has  enjoyed  success  in 
independent  pharmacies 

and  250ml  sizes.  The  new  range 
is  available  in  a  display  pack  con- 
taining 12  of  each  soother  and 
five  of  each  size  of  bottle. 

The  Doidy  training  cup  from 
Bickiepegs,  which  helps  teach 
toddlers  to  drink  from  a  rim 
rather  than  a  spout,  is  now  being 
produced  in  a  range  of  new 
colours,  as  well  as  the  existing 
pink,  blue  and  white. 

New  fr  om  Fernan  is  the  Benjy 
feeding  range.  It  comprises  a 


Pampers  go  unisex 

Pampers  Extra  is  a  new  unisex 
nappy  which  claims  to  keep  both 
boys  and  girls  drierthan  ever. 
The  design  allows  wetness  to  be 
distributed  over  a  wider  area  of 
the  nappy.  New  technology 
means  that  urine  is  absorbed 
faster  and  kept  locked  away  from 
the  skin,  thanks  to  the  extra 
unisex  protection  sheet.  In 
addition  to  the  extra  protection 
sheet,  a  superabsorbent  core 
has  been  developed,  which 
absorbs  wetness  twice  as 
quickly  as  the  old  nappy  core,  yet 
stores  and  locks  away  up  to  30 
per  cent  more  urine  than  before. 
The  new  range,  Pampers  Baby 
Dry  Extra  and  Pampers 
Premiums,  will  replace  the 
existing  Pampers  Baby  Dry  Plus 
and  Pampers  premiums.  A  new 
size  has  also  been  added, 
Pampers  Maxi  Plus,  designed  for 
heavy  wetting  babies.  Prices 
remain  unchanged. 


Pampers  nappies  have  been 
relaunched  as  Pampers  Extra, 

a  new  unisex  range 


feeding  bottle,  first  drinking  cup, 
twin  pack  of  silicone  teats,  sirrgle 
ventilated  soother'  and  twin  pack 
of  ventilated  soothers. 

The  Mamas  &  Papas  feeding 
collection  was  launched  in  the 
spring,  and  has  enjoyed  success 
in  the  independent  sector,  says 
the  company.  There  are  two  des- 
igns available  in  the  range,  Jelly 
Fruit  and  Teddy  Twosome,  both 
of  wlrich  are  available  in  bottles, 
plates,  bowls  and  cutlery  sets. 


The  Mam  Multi  Teether  is  designed  to  cool  and  soothe  babies'  gums 
during  teething 


The  new  Tommee  Tippee  Paper  Bears  character  range  includes  plate, 
bowl,  mug,  cutlery,  bibs  and  bottle  organiser 


n 


CHEMIST  &  DRUGGIST  11  OCTOBER  1997 


NPA  BOARD  REPORT 


NPA  reserves  judgment  on  EDI 


The  National  Pharmaceutical 
Association  Board  is  still  unable 
to  make  any  recommendations 
about  new  computer  systems 
despite  having  now  seen  both 
Practice  Resource  System's 
Healthplus  and  that  of  Pharmed. 

While  acknowledging  that  the 
systems  may  benefit  pharmacy 
the  Board  has  not  been  con- 
vinced that  any  benefits  out- 
weigh the  installation  and  other 
costs.  The  Board  is  also  con- 
cerned that  the  bulk  of  set-up 
and  operational  costs  would  be 
borne  by  community  pharma- 
cists. Before  making  any  further 
decisions,  it  would  also  like  to 
see  the  problems  of  multiple 
interface  requirements  dealt 
with.  The  Board  would  not  want 
to  see  pharmacists  having  to 
install  computer  systems  capa- 
ble of  speaking  to  a  number  of 
system  suppliers. 
Unit  pricing  The  NPA  has  writ- 
ten to  the  Department  of  Trade 
and  Industry  about  the  proposed 
introduction  of  unit  pricing  in  the 
UK.  The  European  Commission's 
Unit  Pricing  Directive  will 
require  retailers  to  mark  all  prod- 
ucts with  a  unit  price  unless  to 
do  so  would  be  meaningless  to 
the  consumer.  The  Association  is 
arguing  for  an  exemption  for 


small  shops  on  the  grounds  that 
the  requirement  is  out  of  all  pro- 
portion to  any  difficulties  being 
experienced  by  consumers.  Fur- 
thermore, unit  pricing  of  certain 
products,  such  as  medicines  and 
fine  fragrances,  would  be  mean- 
ingless lo  die  consumer  and 
should  be  excluded  from  tin1 
requirement.  The  NPA  estimates 
that  it  would  cost  the  pharmacy 
sector  54.18  million  in  set  up 
costs  and  £5. 56m  in  recurring 
costs  to  meet  the  requirement. 
Late  payment  The  NPA  Board 
has  also  urged  the  DTI  to  include 
NILS  payments  to  pharmacy  con- 
tractors in  its  recent  consulta- 
tion paper,  'Improving  the 
Patient  Culture'.  The  DTI  has 
been  consulting  on  a  proposal  to 
introduce  a  statutory  right  for 
businesses  to  claim  interest  on 
the  late  payment  of  commercial 
debt.  However,  money  owed  to 
pharmacists  by  the  Department 
of  Health  would  not  be  consid- 
ered as  'commercial  debt' 
because  the  system  of  NHS  pay- 
ments had  been  agreed  between 
the  Department  and  pharmacy 
contractors.  The  Board  believes 
that  the  terms  under  which  the 
payment  system  had  been  agreed 
with  the  Department  in  1968  had 
changed  so  much  thai  it  was 


inaccurate  to  continue  to 
describe  it  as  an  'agreement'. 
Pharmacists  «have  a  large  credit 
business  with  central  govern- 
ment and  frequently  have  to  wail 
for  up  lo  three  months  lor  full 
reimbursement,  The  Board 
believes  there  was  no  reason 
why  such  debt  should  not  lie 
classed  as  commercial  debt  and 
liable  for  penalty. 
Premises  retention  fees  The 
Board  has  rejected  a  proposal 
from  Ihe  NHS  Executive  to 
increase  the  pharmacy  premises 
retention  fee  by  an  average  fig- 
ure of  .'3.5  per  cent.  Board  mem- 
bers agreed  that  any  increase 
must  be  in  line  with  the  increase 
in  remuneration. 
NHS  Black  List  The  NPA  is  to 
seek  a  comprehensive  review  of 
the  NHS  list  of  disallowed  items. 
It  is  concerned  that  members  are 
losing  money  as  a  result  of  addi- 
tions to  the  'Black  List'.  The 
Board  thought  the  original  pur- 
pose of  the  list  -  as  a  way  of 
deleting  items  of  doubtful  thera- 
peutic value  -  had  been  lost  and 
it  agreed  that  the  NPA  and  PSNC 
should  approach  the  Doll  about 
setting  up  a  working  party. 
Changes  to  advertising  regu- 
lations A  response  to  the  Medi- 
cines Control  Agency  welcomed 


systems 

proposals  lo  amend  Ihe  regula- 
tions governing  Ihe  advertising 
and  promotion  of  medicines 
because  the  amendments  clari- 
fied the  silnalion  for  all  involved 
in  the  sale  and  supply  of  medi- 
cines and  had  brought  UK  regu- 
lations in  line  with  Europe 
London  health  services 
review  The  potential  for  phar- 
macists to  help  improve  the  cap- 
ital's healthcare  services  has 
been  highlighted  in  an  NPA  paper 
lo  Ihe  independent  review  of 
health  services  in  London. 
Resale  Price  Maintenance 
( IPAGhas  responded  lo  Ihe  DTI's 
proposals  for  a  new  Competition 
Bill,  which  would  introduce  a 
blanket  prohibition  on  price  fix- 
ing agreements,  including  RPM. 
PIANA  The  NPA  is  lo  produce  a 
detailed  response  to  (he  'Build- 
ing the  Future'  document. 
The  Internet  and  IT  The  NPA 
is  to  organise  a  series  of  training 
seminars  on  how  to  use  the  Inter- 
net, which  will  be  held  in  five 
locations  around  the  country 
early  in  the  New  Year. 
Tim  Astill  Memorial  Fund  The 
Board  welcomed  a  donation  of 
£1,000  from  the  RPSGB  to  the 
fund.  The  Board  will  make  a 
decision  on  the  use  of  the  fund  at 
the  October  meeting. 


"Excuse  me  Henry,  back  in  a  jiffy!" 
"Understood  old  chap  understood" 


As  men  become  more  aware  of  their  health  in  general,  they 
are  also  recognising  the  importance  of  prostate  health. 

The  prostate  gland  lies  beneath  the  bladder  and  surrounds 
the  urethra,  the  tube  through  which  urine  flows.  As  men  get 
older,  the  prostate  has  a  natural  tendency  to  enlarge. 

A  healthy  diet  is  important,  but  many  men  may  like  to  con- 
sider extra  nutritional  support  in  the  form  of  special  supple- 
ments. 

One  of  the  most  potent  is  the  new  Efaprost  formulation,  a 
unique  patented  supplement  from  Efamol  Ltd. 

What  makes  the  Efaprost  formulation  unique  is  its  powerful, 
triple  action  formulation  providing  a  high  potency  of  fatty  acids 
and  natural  plant  sterols  which  are  important  in  maintaining  a 
healthy  prostate. 

The  Efaprost  capsules  contain  GLA  (Gamma  Lmolenic  Acid), 
an  important  fatty  acid  not  found  in  other  men's  formulations, 
premium-grade  Beta-sitosterol,  a  plant  derived  sterol,  and  Saw 
Palmetto  berry  extract,  recognised  as  being  superior  to 
extracts  from  other  parts  of  the  plant. 

The  Efaprost  pack  is  available  from 
Consumer   Health  representative 
from  September  1 997  and  will  be 
supported  in  the  NATIONAL  PRESS. 

Point-of-sale  material  is  available 
from  Novartis  Consumer  Health  Sales 
Support  Department  on  01403 
21021  I. 


Efamol'-  and  Efaprost™  are  trademarks 
used  under  licence  by  Efamol  Ltd 

Efaprost™  is  subject  to  European  Patent 
No  020 1  1 59  and  US  patent  No  4  898  885 
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CONFERENCE  REPORTS 


Motivation  at  an  all-time  low 


National  Pharmaceutical  Associ- 
ation director  John  D'Arcy  has 
openly  criticised  the  Govern- 
ment over  the  level  of  remunera- 
tion pharmacists  are  to  receive. 

Speaking  at  the  Bath  and  West 
Country  Regional  Conference  of 
the  Royal  Pharmaceutical  Soci- 
ety on  Sunday,  Mr  D'Arcy  said 
that  motivation  in  pharmacy  was 
at  an  all-time  low,  in  part  because 
of  remuneration. 

Calling  health  secretary  Frank 
Dobson's  recent  statements 
about  pharmacy  "platitudes",  Mr 
D'Arcy  said  that  the  remunera- 
tion increase  imposed  on  Scot- 
land did  not  bode  well  for  Eng- 
lish and  Welsh  negotiators:  "[2.4 
per  cent]  is  a  slap  in  the  face  for 
the  profession.  It  is  an  insult," 


He  questioned  the  Govern- 
ment's attitude,  which  expected 
more  and  more  savings.  "There 
isn't  limitless  slack,"  he  said. 

One  of  the  problems  facing 
pharmacy  is  the  workload 
dilemma.  "If  you  agree  that  the 
current  role  is  not  good  enough, 
but  is  taking  all  our  time,  how 
physically  are  you  going  to  do  all 
the  new  roles?"  Mr  D'Arcy  asked 
delegates. 

Turning  to  pharmacy  numbers, 
he  questioned  the  control  of 
entry  criteria,  saying  all  that 
should  be  needed  is  a  determina- 
tion that  the  pharmacy  services 
are  adequate.  If  this  was  met, 
there  would  be  no  need  to  deter- 
mine whether  a  pharmacy  was 
necessary  or  desirable. 


Possible  criteria  for  adequacy 
could  include  the  number  of 
patients,  along  the  lines  of  GP 
surgeries.  "If  you  all  have  a  core 
role  and  provide  additional  ser- 
vices, there  must  be  a  finite  level 
of  the  number  of  patients  a  phar- 
macist can  serve,"  he  said. 

It  could  be  possible  for  com- 
puter data  bases  to  identify  the 
pharmaceutical  needs  of  a  local 
population.  Distance  of  patients 
from  the  pharmacy  should  also 
be   considered.    However,  for 


such  criteria,  each  area  would 
have  to  be  flexible. 

Mr  D'Arcy  also  thought  it  was 
time  to  look  at  the  nature  of  med- 
icine sales  protocols. 

He  found  worrying  the 
research  by  Moss  Chemists  that 
showed  that  almost  half  of  phar- 
macy customers  can  be  driven 
away  by  receiving  unsolicited 
questioning  and  advice.  At  the 
extremes  are  those  who  merely 
write  a  protocol  to  satisfy  the 
RPSGB  inspector. 

"This  reflects  on  us.  We  do 
need  to  work  on  protocols,"  he 
said,  and  added  that  the  NPA  is  in 
discussion  with  the  Society  to  see 
if  improvements  could  be  made. 


NHS-net  will  be  separate  from  the  Internet 


NPA  director  John  D'Arcy  (left)  with  DoH  chief  pharmacist  Bryan  Hartley 


The  Department  of  Health's  chief 
pharmacist,  Bryan  Hartley,  as- 
sured delegates  that  the  proposed 
NHS-net  would  remain  a  separate 
system  fr  om  the  Internet  . 

His  colleague,  Alan  Davies 
from  the  NHS  Centre  for  Coding 
and  Classification,  said  that  there 
will  be  a  "fire  wall"  protecting  the 
NHS-net  from  other'  networks. 

Mr'  Har  tley  was  presenting  the 
computer  simulation  of  how 
electronic  systems  may  be  used 
in  primary  care.  A  Common 
Vision'  was  first  demonstrated  to 
the  general  membership  at  the 
British  Pharmaceutical  Confer- 
ence in  Glasgow  last  year.  It  sim- 
ulates how  GPs  and  pharmacists 
may  communicate  in  the  future 
via  the  NHS-net. 

He  saw  a  more  immediate 
problem  than  network  integrity: 


"What  concerns  me  about  suppli- 
ers is  that  they  are  shaping  the  til 
profession.  It  should  be  the  pro-  Lfl 
fession  that  shapes  the  system."  ■ 

Although  he  would  not  be  m 
drawn  on  the  electronic  data  m 
inter  change  systems  of  Pr  actice  jfl 
Resource  Systems  and  Pharmed, 
he  said  there  will  be  suppliers  » 
who  will  meet  everyone's  needs.  ■ 

He  thought  that,  eventually,  m 
community    pharmacists    will  11 
have  the  same  sort  of  access  to  J 
patient  records  that  clinical  phar-  » 
macists  in  hospital  already  have. 
But  patient  groups  would  have  to 
be  convinced  first. 
•  A  survey  of  about  3,000  phar- 
macies is  to  be  carried  out  over 
the  next  six  weeks,  said  Mr  Hart- 
ley, to  find  out  the  status  of  IT  in 
pharmacy  and  where  the  profes- 
sion rreeds  to  go. 


High-tech  healthcare  in  the  home  environment 


Community  pharmacists  could 
have  a  role  in  helping  patients 
who  use  home  infusion  therapy. 

Although  community  pharma- 
cists would  not  be  involved  in 
preparing  infusion  systems  for 
use  by  ambulatory  patients,  they 
could  co-ordinate  such  a  service. 

This  was  the  view  of  Gr  aham 
Sewell,  research  and  technical 
services  manager  at  Plymouth 
Hospital  NHS  Tr  ust,  He  has  been 
involved  with  patients  using 
home  ambulatory  care  which 
avoids  the  need  to  stay  in  hospi- 


tal. Instead,  the  patient  carries  on 
normal  activities  while  undergo- 
ing a  slow  infusion  of  a  medicine. 

Ambirlatory  home  car  e  was  fir  st 
developed  for  cancer  patients,  as 
the  slow,  sustained  infusion  over- 
comes a  number  of  disadvantages 
that  bolus  injection  of  chemother- 
apeutic  agents  can  cause. 

Dr  Sewell  highlighted  other 
areas,  including  pain  and  symp- 
tom control;  microbial  infec- 
tions, especially  cystic  fibrosis; 
viral  and  fungal  infections,  such 
as  AIDS;  and  Par  kinson's  disease. 


A  sound  argument  for  prescribin 


The  argument  for  pharmacist 
prescribing  is  very  sound, 
believes  RPSGB  deputy  secretary 
Philip  Green.  "Who  is  better  to 
give  appropriate,  sound  advice 
than  in  the  first  port  of  call?"  he 
asked,  but  said  that  the 
arguments  can  only  be  won  in 
terms  of  health  gain  for  patients. 
However,  he  warned  that  other 
bodies  may  be  suspicious  of 
pharmacists  due  to  commercial 
interests  and  the  independent 
nature  of  local  pharmacies 


The  cost  of  psychiatry 

New  and  expensive  drugs  in  psychiatry  pose  cost 
problems  for  the  NHS  but  reduce  the  overall  price  of 
care  for  vulnerable  patient  groups.  This  was  the 
main  message  from  the  UK  Psychiatric  Pharmacy 
Group  conference  at  Latimer  in  Buckinghamshire 


There  have  been  great  advances 
in  recent  years  in  treating  schizo- 
phrenia, but  few  patients  are 
receiving  newer  drugs.  Professor 
Robert  Kerwin  from  the  Institute 
of  Psychiatry  in  London  said  that 
there  are  350,000  schizophrenia 
sufferers  in  the  UK,  but  around 
6,000  are  stabilised  on  clozapine. 
A  few  are  receiving  the  newer 
antipsychotics  -  olanzepine,  ris- 
peridone and  sertindole. 

Most  are  still  being  treated 
with  the  classical  antipsychotics 
which,  in  his  view,  were  cruel, 
brutal  and  toxic.  The  older  dmgs, 
dating  from  1957,  produced 
unpleasant  endocrine  and  cen- 
tral nervous  system  side-effects. 
They  were  also  associated  with 
leucopenia,  agranulocytosis  and 
cardiac  effects,  causing  sudden 
death  in  up  to  40  patients  a  year. 
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They  generally  produced  only  a 
partial  response  in  patients,  and 
no  response  in  20  per  cent.  There 
had  been  no  reduction  in  the  sui- 
cide rate  in  this  client  group  and 
there  was  a  high  relapse  rate 
despite  their  use. 

All  the  newer  drugs  were  effec- 
tive in  treating  schizophrenia,  so 
it  is  a  case  of  finding  which  one  is 
best  for  the  patient.  They  have  a 
lower  incidence  of  adverse 
effects  than  the  older  drugs,  with 
improvements  in  both  quality  of 
life  and  compliance. 

The  introduction  of  clozapine 
has  dramatically  reduced  sui- 
cides in  schizophrenia  patients. 
There  had  been  20  known  sui- 
cides among  11,140  patients  pre- 
scribed the  drug,  which  repre- 
sented a  rate  of  1  in  500  against 
the  expected  rate  of  1  irr  20. 
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SSRIs  work  well  for  the  elderly 


Dr  Mavis  Evans,  clinical  director 
for  EMI  services  at  Wirral  &  West 
Cheshire  Community  Mental 
Health  Services,  showed  how 
SSRIs  in  elderly  depressed 
patients  produced  great  improve- 
ments, especially  where  depres- 
sion co-existed  with  a  physical 
illness 

SSRIs  are  safe  in  the  presence 
of  physical  illness  and  are  the 
drugs  of  choice  for  the  elderly. 
However,  the  response  time  was 
longer  than  in  other  patients  and 
it  could  take  12  weeks  to  produce 
optimum  response. 

It  is  crucial,  therefore,  that 
elderly  patients  are  encouraged 
to  persevere  with  antidepressant 
medication. 

It  was  important  to  treat  early 
and  to  monitor  treatment  if  suc- 


cessful -  Dr  Evans  felt  that  most 
elderly  patients  with  depression 
should  stay  on  SSRIs  for  the  rest 
of  their  lives. 

Health  authorities  nervous 
about  costs  of  lifetime  treatment 
on  SSRIs  for  this  client  group 
should  bear  in  mind  the  overall 
costs  to  society: 

•  an  elderly  person  living  at 
home  costs  society  on  average 
£35-552  per  week 

•  an  undiagnosed  depressed 
elderly  person  living  in  the  com- 
munity costs  society  around  £85- 
£93  per  week 

•  an  undiagnosed  depressed 
patient  no  longer  able  to  look 
after  themselves  at  home  costs 
society  £200-5400  per  week 

•  in-patient  hospital  care  costs 
£500-£  1,000  per  week. 


Alzheimer's  costs  twice  as  much  as  CHD 


There  are  currently  600,000  peo- 
ple in  the  UK  thought  to  be  suf- 
fering with  Alzheimer's  disease 
and  numbers  are  rising,  Dr 
Richard  Harvey,  clinical  research 
fellow  at  the  National  Hospital 
for  Neurosurgery  and  Neuropsy- 
chiatry, told  the  conference. 

A  1991  survey  had  shown  that 
the  illness  cost  the  nation  twice 
as  much  in  patient  care  costs  as 
coronary  heart  disease,  and  33 
per  cent  more  than  stroke 
patients.  The  greatest  cost  was 
for  residential  care,  winch  cost 
around  £678  million  for  this 
group  in  1991. 

Levels  of  the  neurotransmitter 
acetylcholine  are  implicated  in 
the  disease,  although  Alzheimer's 
disease  is  not  thought  to  be  due 
to  neurotransmitter  deficit  alone. 
Current  drugs  work  by  inhibiting 
acetylcholine-esterase,  although 


only  one,  donazepil  (Aricept),  is 
currently  licensed  in  the  UK. 

In  trials,  more  than  half  the 
patients  receiving  lOmg/day 
showed  a  measurable  improve- 
ment. Generally,  the  ding  seemed 
to  produce  an  improvement  over 
six  weeks  of  treatment,  main- 
tained up  to  24  weeks.  So  far,  evi- 
dence suggests  that  use  of  the 
drug  delayed  the  time  to  entry  to 
nursing  home.  There  were  huge 
cost  implications  in  drug  use,  but 
costs  could  be  offset  against  the 
reduction  of  care  costs  if  nursing 
home  entry  was  deferred  through 
use  of  the  drug. 

A  large  number  of  drugs  are 
currently  being  developed.  Mech- 
anisms of  treatment  included  pre- 
cursor loading  (similar  to  the  use 
of  L-dopa  in  Parkinson's  disease), 
and  direct  agonists  in  addition  to 
acetycholine-esterase  inhibition. 


Psychiatric  care:  so  whose  job  is  it,  anyway? 


Throughout  the  conference  there 
was  an  underlying  debate  on 
whose  role  it  was  within  phar- 
macy to  support  psychiatric 
patients.  Outgoing  chairman 
John  Donoghue  said  that, 
although  short-term  outcomes  in 
psychiatric  care  were  reasonably 
good  in  acute  hospitals,  long- 
term  outcomes  in  the  community 
were  generally  poor. 

There  was  a  huge  medicines 
component  in  care  and  pharma- 
cists must  be  involved  in  improv- 
ing outcomes.  The  question  was, 
who  should  do  it? 

There  were  not  enough  spe- 


cialist pharmacists  in  psychiatry 
to  go  round  and  it  must  be  done 
by  community  pharmacists.  Spe- 
cialist pharmacists  shoidd  be 
supporting  their  community  col- 
leagues so  that  patients  received 
the  pharmaceutical  care  they 
needed,  he  argued. 

Royal  Pharmaceutical  Society 
president  Peter  Curphey,  who 
chaired  one  of  the  conference  ses- 
sions, echoed  this  in  describing 
specialist  pharmacists  as  "heroes 
of  the  New  Age".  The  Society's 
document,  'Building  the  Future', 
highlighted  leading  edge  practi- 
tioners as  drivers  of  change. 


The  UK  Psychiatric  Pharmacy  Group  has  launched  a  psychiatric 
medication  helpline  for  patients  and  carers.  The  helpline,  staffed  by 
experienced  pharmacists  at  the  Maudsley  Hospital  in  London,  is  open 
11.00am  to  5.00pm  on  weekdays  on  0171  919  2999.  The  helpline  is  an 
additional  source  of  information  to  support  that  provided  by  community 
and  hospital  pharmacists.  The  project  is  supported  by  Zeneca  which 
will  be  providing  information  about  the  line  to  pharmacists. 
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Revolutionary  Compeed  plasters  for 
elbows  and  knees  can  provide  relief 
from  itching  and  the  other  symptoms 
of  mild  psoriasis.  In  more 
severe  cases,  Compeed 
plasters  and  psoriasis 
cream  work  powerfully 
together  to  relieve  the 
infected  area.  The  unique 
Hydro  Cure  System  provides 
the  optimum  conditions  for 
healing,  protecting  and 
soothing,  giving  you  peace  of 
mind.  As  Compeed  plasters 
are  made  from  elastic  material,  they  are  slim, 
flexible  and  hard-wearing. 

The  launch  of  Compeed  psoriasis  is  backed  up  by 
advertising,  PR,  direct  mail  and  sampling.  The  peak 
season  is  September  to  April,  so  stock  up  now. 
PIP  code  243-7150. 

For  a  FREE  sample  and  more  information,  call  our 
Customer  Care  Line  free  on  UK:  0800  592938  or 
Ireland:  1800  409268. 
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LETTERS 


COUNCIL  REPORT 


RPSGB  to  press  the  Government 
for  better  terms  for  students 


The  Royal  Pharmaceutical  Soci- 
ety Council  has  agreed  to  press 
the  Government  for  special  sup- 
port for  pharmacy  students 
because  of  the  strategic  impor- 
tance of  pharmacy  as  a  health- 
related  discipline. 

At  last  week's  Council  meeting, 
there  was  concern  that,  with  the 
pharmacy  course  now  being 
longer'  than  many  other  degrees, 
it  would  be  less  attractive  once 
the  Government  introduced 
plans  to  make  students  pay 
tuition  fees.  Council  will  empha- 
sise to  the  Department  for  Edu- 
cation and  Employment,  the 
Department  of  Health  and  the 
NHS  Executive  the  need  to 
ensure  that  pharmacy  remains 
attractive  to  potential  students. 
Spending  review  The  role  of 
pharmacists  in  the  cost-effective 
use  of  medicines  will  be  empha- 
sised in  the  Society's  response  to 
an  NHS  Executive  letter  setting 
out  the  terms  of  reference  to  a 
comprehensive  spending  review 
across  Whitehall. 
Patient  packs  The  patient  pack 
initiative  has  been  delayed  and  is 
unlikely  to  start  this  autumn.  The 
DoH  is  concerned  about  possible 
cost  implications;  it  has  made  a 
presentation  to  relevant  minis- 
ters and  is  awaiting  the  go-ahead. 
Guidance  for  superintendents 
The  Law  and  Ethics  Policy  Com- 
mittee approved  an  amended 
procedure  to  ensure  that  superin- 
tendent pharmacists  are  fully 
aware  of  their  responsibilities.  In 
future,  newly-appointed  super  in- 
tendents will  be  serrt  a  letter 
advising  them  to  consider  care- 
fully whether  they  will  be  able  to 
comply  with  the  relevant  provi- 
sions of  the  Medicines  Act,  the 
Code  of  Ethics  and  views 
expressed  by  the  Statutory  Com- 
mittee. Revised  wording  for  the 
Code   of  Ethics  guidance  on 


( )bligations  6.3  and  6.4  reads: 
"The  superintendent  will  be  pro- 
fessionally accountable  if,  as  a 
result  of  his  neglect  or  inactivity, 
a  director  exercises  functions 
which  are  the  superintendent 
pharmacist's  own  responsibility  " 
Competence  on  return  to  Reg- 
ister The  Law  and  Ethics  Policy 
Committee  is  considering  seek- 
ing amendments  to  legislation  to 
introduce  a  system  for  establish- 
ing the  competence  of  someone 
wishing  to  return  to  the  Register. 
At  present,  the  registrar  has  no 
power  to  r  efuse  registration  to  a 
former  pharmacist  paying  the 
prescribed  fee.  Meanwhile,  the 
Committee  will  consider  seeking 
written  declarations  that  appli- 
cants have  taken  steps  to  c  omply 
with  the  Code  of  Ethics,  which 
requires  a  pharmacist  not  to 
accept  sole  charge  of  a  pharmacy 
without  substantial  experience 
in  the  previous  five  years  or'  train- 
ing to  ensure  competence. 
Advertising  controls  The  Soci- 
ety is  to  welcome  Medicines  Con- 
trol Agency  proposals  for  a  ban 
on  the  supply  of  samples  to  the 
public  from  manufacturers  or' 
wholesalers  for  promotional  pur- 
poses. The  Society  will  also  stress 
that  any  strengthening  of  adver- 
tising controls  should  ban  the  pr  o- 
motion of  a  medicine  to  the  public- 
based  on  price,  which  would 
bring  non-pharmacy  outlets  in 
line  wiih  (he  <  'ode  < ►  I  Ethics 
Supplies  to  addicts  Council  is 
to  advocate  amending  the  law  to 
allow  pharmacists  to  sell  water 
for'  injection  (currently  POM) 
and  swabs  to  drug  misusers. 
Fee  increases  The  proposed 
alterations  to  the  Byelaws  for 
increases  in  statutory  fees  are 
being  sent  to  the  Privy  Council. 
They  include  a  concessionary  fee 
for  those  unable  to  practise 
because  of  ill  health. 


Don'l  dismiss  industry 

Xrayser's  comments  (C&D 
September  27)  on  the 
recruitment  activities  of  the 
pharmaceutical  industry 
prompt  me  to  ask  for  the 
views  of  newly-qualified 
graduates  on  a  career  in  the 
pharmaceutical  industry, 
particularly  on  entering  the 
industry  via  a  sales  role. 

I  spent  the  first  six  years  of 
my  career  as  a  community 
pharmacy  manager,  which 
was  followed  by  experience  as 
a  CPPE  tutor  and  an  NHS 
adviser.  In  1995,  I  joined  the 
pharmaceutical  industry,  a 
sector  of  the  profession  I  feel 
is  considerably  undervalued 
by  some  pharmacy  graduates. 

I  have  had  experience  as  a 
medical  representative  and 
also  working  closely  with 
health  authorities  and  hospital 
pharmacists.  The  technical 
and  commercial  training 
provided  by  my  company  was 
excellent  and  the  role  has 
been  the  most  interesting  of 
my  career  to  date. 

When  I  discuss  a  career  in 
industry  with  some  recently- 
qualified  pharmacists,  they 
have  a  misguided  perception 
that  a  role  in  sales  is  beneath 
them.  The  salary  package 
easily  meets  those  offered  by 
multiples  and  the  career 
progression  opportunities  are, 
in  my  experience,  much 
greater. 

Most  companies  would 
welcome  more  commercially- 
aware  pharmacists  in  their 
sales  teams,  and  I  would  urge 
recent  graduates  to  seriously 
consider  a  career  in  the 
pharmaceutical  industry  via 
the  sales  and  marketing  route. 
Andrew  Platten 
Stratford-upon-Avon 


In  C&D's  September  20  issue, 
there  are  various  references  to 
Continuing  Professional 
Development  (CPD)  and  to 
Continuing  Education  (CE). 
These  terms  are  not 
interchangeable  and  we 
should  be  clear  of  their 
definition  and  of  current 
proposals. 

CPD  has  been  defined  as 
'the  process  by  which 
pharmacists  continuously 
enhance  their  knowledge, 
skills  and  personal  qualities 
throughout  their  professional 
careers'.  It  will  require 
participation  in  CE  activities, 
together  with  professional 
audit,  performance 
appraisal,  involvement  in 
professional  bodies, 
discussion  with  other 
healthcare  professionals  and  a 
range  of  other  activities  to 


ensure  continued  competence 
and  professional 
development. 

It  is  about  identifying  our 
individual  professional 
development  needs  and 
appropriate  ways  for  them  to 
be  met.  The  'New  Horizon' 
proposals  are  for  CPD  to 
become  mandatory  for  all 
practising  pharmacists. 

CE  is  a  component  of  CPD  in 
which  we  are  expected  to 
engage  for  at  least  30  hours 
per  year.  Participation  in  CPPE 
courses  and  completion  of 
Pharmacy  Update  modules 
are  among  the  ways  in  which 
we  can  meet  this  CE 
requirement. 
Douglas  Hancox 
Principal  education  and 
training  pharmacist,  St 
George's  Hospital,  Tooting 

Tell  it  like  it  is! 

Your  headline,  'Pharmacists 
admit  falling  for  News  of  the 
World  sting'  (C&D 
September  20),  gives  the 
wrong  impression.  Stop 
pussy-footing  about!  To 
imply  that  somehow  the 
newspaper  duped  them 
into  a  criminal  action  is 
insulting. 
Alastair  Scott 
Glasgow 

Tackle  the  competition  on 
a  different  front 

I  was  very  pleased  to  see 
Unichem's  Martyn  Ward  so 
supportive  of  niche  marketing 
in  his  speech  at  the  BPC  '97 
Conference  in  Scarborough. 

At  Combe  International,  we 
have  consistently  looked  for 
unique  gaps  in  the  market, 
and  found  and  developed 
products  to  meet  these 
previously  unfulfilled  needs. 
The  benefits  of  these  products 
are  then  communicated  to  the 
consumer  through 
heavyweight  advertising  and 
promotional  programmes, 
and  that  support  has 
produced  market  leaders 
in  various  areas  of 
healthcare. 

As  a  niche  specialist,  we  do 
satisfy  small  target  markets 
very  well  and  can  command 
premium  prices  and  profits  for 
retail  pharmacy.  If  only 
pharmacies  would  fully 
appreciate  the  contribution 
niche  brands  can  make  and 
really  get  behind  them.  They 
should  do  as  Mr  Ward 
suggests  ...  focus  on  an  area 
of  expertise  and  tackle  the 
competition  on  a  different 
front. 

Mike  Spencer 

Divisional  sales  manager, 
Combe  International 


Dealings  in  surplus  medicines 

The  following  guidance  has  been  adopted  under  Obligations  1.3, 1.4 
and  1.5  of  the  Code  of  Ethics:  "A  pharmacist  has  professional 
responsibility  for  the  guality  of  medicinal  products  purchased  or 
supplied  in  a  pharmacy.  All  medicinal  products  should  normally  be 
obtained  from  licensed  wholesalers,  the  manufacturer  or  via  a  central 
purchasing  or  inter-branch  stock  transfer  system. 

"If  a  pharmacist  needs  to  purchase  surplus  stocks  from  another 
pharmacy,  eg  when  a  medicine  has  been  discontinued,  the  product 
must  be  unopened  and  in  its  original  packaging,  and  remain  within  its 
expiry  period  for  the  whole  of  the  course  of  treatment.  The  pharmacist 
must  make  inquiries  to  establish  that  there  is  no  reason  to  suspect 
that  the  product  has  deteriorated.  A  record  should  be  kept  of  the 
source  of  any  medicine  not  obtained  from  a  licensed  wholesaler,  the 
manufacturer  or  via  a  central  purchasing  or  inter-branch  stock 
transfer  system.  Pharmacists  should  only  advertise  surplus  medicines 
for  sale  in  the  pharmacy  press,  where  the  product  is  discontinued  or 
known  to  be  in  short  supply." 
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Are  they  having  a  mid-life 
crisis  at  Lambeth  or  have 
they  been  on  a 'bad  trip'? 

Just  what  is  going  on  in 
Lambeth?  Are  they  having  a 
mid-life  crisis?  Their  latest 
document,  'Building  the 
Future',  gives  me  the 
impression,  from  the  wild 
colours  and  its  contents,  that 
they  all  have  been  on  a  'bad 
trip'. 

Only  a  quarter  of  the 
document  relates  in  any  way 
to  our  future  development. 
Where  are  the  eye-catching 
bullet  points?  Surely  the 
threats  and  weaknesses 
should  have  been 
mentioned. 

The  real  issue  in  pharmacy 
today,  and  for  the  foreseeable 
future,  is  that,  even  using  our 
Society's  figures,  there  are 
insufficient  full-time 
equivalent  pharmacists 
practising  in  the  community 
sector. 

The  forthcoming  fallow  year, 
even  with  the  projected 
increase  in  graduates,  means 
there  are  inadequate  numbers 
to  meet  the  needs  of  our 
diversifying  profession. 

The  extension  of  retailing 
hours  of  many  community 
pharmacies;  the  creation  of 
NHS  advisory  positions;  the 


steady  rise  in  female 
graduates;  those  pharmacists 
who  are  only  occasional 
locums;  the  move  away  from 
the  profession  by  graduates  - 
all  of  these  add  up  to  the  fact 
that  the  number  of 
pharmacists  seeking  full-time 
employment  in  the 
community  sector  is  on  the 
decline. 

Community  pharmacists  are 
now  experiencing  working 
hours  which  are  longer  than  is 
good  for  their  health  and 
being  paid  less  for  them  to 
boot.  How  do  our  leaders  in 
Lambeth  expect  us  to  take  on 
even  more  of  these  new  roles 
in  our  already  under- 
remunerated  time?  Are  we  to 
be  allowed  to  go  home  and 
have  a  fulfilling  family  life? 

If  they  have  taken  our  views, 
our  leaders  appear  to  have 
totally  ignored  them.  All  that 
seems  to  be  present  in 
'Building  the  Future'  are  the 
views  of  hospital  and 
employee  pharmacists.  Do 
they  conveniently  forget  that 
pharmacy  owners  pay  twice, 
and  therefore  provide  the 
majority  of  our  Society's 
income. 

Once  again,  the  paper  tigers 
have  produced  another 
document  for  the  shelf,  just  as 
Nuffield. 
David  Thomas 
Wolverhampton 


IT  fee  of  S900  for  dentists 

As  a  pharmacist  working  in 
the  dental  industry,  who  has 
read  the  announcement  of 
electronic  script  pricing  trials 
with  the  Prescription  Pricing 
Authority,  I  thought 
pharmacists  may  like  to  know 
that  the  first  time  a  dentist 
transmits  claims  for  payment 
to  his  pricing  authority  he 
receives  a  £900  payment 
towards  his  equipment  and 
software  costs.  This  figure 
was  negotiated  by  dentists 
some  years  ago  and  may 
be  an  appropriate  starting 
point  for  pharmacy 
negotiators. 
Norman  Freedman 
Northwood,  Middlesex 


which  we  have  constantly 
upgraded  over  a  period  of  ten 
years,  meets  current  needs 
but  will  not  provide  data  links 
between  pharmacists,  doctors 
and  other  healthcare  provider 
networks,  once  they  become 
fully  operational. 

We  provide  our  customers 
with  many  business  support 
services  -  helping  them  make 
the  right  IT  investment  is  one. 
We  will  continue  to  support 
their  IT  needs;  however, 
implementation  and  delivery 
will  now  be  in  collaboration 
with  Hadley  Hutt. 
John  Davies 
Retail  services  director, 
Mawdsley  Wholesale  Chemists 

Hunting  out  those 


Making  the  right  IT  decision  prescription  howlers 


Many  Mawdsley-Brooks' 
customers  may  have  been 
alarmed  by  the  article  in  last 
week's  issue  (p23),  which 
suggested  we  are  abandoning 
our  computer  system  and 
demanding  that  they  do 
likewise.  This  is  not  the 
case. 

To  ensure  our  customers 
have  a  sophisticated  and 
flexible  IT  system,  we  have 
entered  into  a  joint  agreement 
with  Hadley  Hutt,  making  the 
Pills  Plus  Systems  available  to 
them.  The  Mawdsley  system, 


I  am  compiling  a  dossier  of 
prescription  howlers  or  other 
prescriptions  which  highlight 
dispensary  problems.  This  is 
to  be  used  in  a  presentation 
for  practice  receptionist 
training.  Any  examples  would 
be  gratefully  received. 
Photocopies  should  be  sent  to 
me  (the  anonymity  of  the 
prescriber  is  assured).  Your 
co-operation  would  be  greatly 
appreciated. 
Paul Radnan 

18  Craigwell  Road,  Prestwich, 
Greater  Manchester  M25  OEF 


PAIN  RELIEF 


PARACETAMOL 


T  A  B  L  E  T  S 

D  I  H  Y  D  R  O  C  ODE  I  N  E 


PARAMOL 


POWERFUL  PAIN  RELIEF  YOU  CAN  CONFIDENTLY 
RECOMMEND  FOR  MIGRAINE,  BACK  PAIN,  PERIOD  PAIN, 
DENTAL  PAIN,  HEADACHE  AND  FEVER. 


Abbreviated  Product  Information.  Presentation:  While  tablet  engraved  r\k\M(  ii  mnijmmq  lOOmt)  Paracetamol  BP  and  746ms)  Dihydrocodeine  Tartrate  BP  Indications:  Fur  ihe  treatment  of  mild  in  moderate 
pain,  including  headache,  migraine,  feverish  conditions,  period  pains  toothache  and  other  dental  pain,  backache  and  other  muscular  pain  and  also  as  an  anti-pyretic  Legal         mm  Seton 
Category:  R  Product  Licence  Holder:  Selon  Products  Ltd.  Oldham  PARAMOl  is  a  Registered  Trade  Mark  further  information  is  available  on  request  from  the  Licence  Holder. 
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Facing  up  to  Big  Brother 


A  classic  dilemma  -  your  community  pharmacy  is 
threatened  by  a  nearby  supermarket  multiple  that 
Unas  applied  ffoir  a  pharmacy  licence,,  What  are  your 
options?  John  Kerry  reports 


Trading  and  profit  and  loss  account 
Year  end  (March,  1997) 


Mrs  Q  runs  a  small-  to 
medium-sized  business, 
with  an  enviable  gross 
profit  (28.1  per  cent), 
low  expenditure  and  a 
bottom  line  (13.3  per  cent)  many 
would  give  their  right  arm  for.  She 
bought  this  50-year-old  shop  13 
years  ago  and  extended  and  refit- 
ted it  in  1992. 

The  pharmacy  is  on  a  main 
road  in  the  residential  area  of 
this  northern  holiday  resort  - 
away  from  the  Hotel  and  'Kiss  me 
quick'  hat  promenade.  It  selves  a 
neighbourhood  and  is  just  one  of 
five  pharmacies  in  a  similar  situ- 
ation within  a  three-quarter-mile 
radius. 

Soaring  script  sales 

A  health  centre  with  four  doctors 
-  the  nearest  practice  to  this 
pharmacy  and  her  closest  com- 
petitor -  is  300  yards  away.  Sixty 
per  cent  of  Mrs  Q's  scripts 
emanate  from  this  practice, 
while  the  remainder  stem  from 
doctors  around  the  town. 

Eighty-five  per  cent  of  her 
£327,000  turnover  is  due  to  NHS 
prescriptions  -  not  a  problem 
when  you  have  such  a  good  net 
profit  and  you  also  pay  no  rent. 
Like  thousands  of  other  commu- 
nity pharmacies  all  over  the  UK, 
this  business  has  geared  itself 
towards  dispensing,  and  has 
done  it  well. 

Its  OTC  sales  have  not  been 
wholly  ignored.  The  front  shop  is 
an  object  lesson  in  good  house- 
keeping in  retail:  clean,  bright, 
well  stocked  and  showing  excel- 
lent use  of  point  of  sale  material. 
It  is  a  credit  to  Mrs  Q  and  her 
competent  staff.  Branded  pro- 
motions are  prominent,  the  sym- 
bol group  she  belongs  to  is  obvi- 
ous and  own-label  is  displayed 
on  all  fittings. 

Big-name  competition 

Why,  you  may  ask,  does  a  phar- 
macy with  such  a  well  dressed 
front  shop  manage  only  under 
51,000  a  week  in  counter  sales? 
Fifty-four  per  cent  of  these  are 
either  for  P  or  GSL  medicines, 
while  other  traditional  cate- 
gories, such  as  toiletries,  baby 
care  and  hair  care,  trail  behind. 

You  will  find  the  answer  three- 
quarters  of  a  mile  away  -  a  major 
edge  of  town  multiple  shopping 
development,  with  some  of  the 


biggest  names  in  retail  operating 
from  nearly  one  million  square 
feet  of  beautifully  merchandised, 
air-conditioned  superstores.  Just 
about  everything  a  family  could 
want  to  buy  can  be  purchased 
here  and,  inevitably,  there's  one 
of  the  top  two  British  supermar- 
kets, selling  all  that  Mrs  Q  sells  in 
her  few  hundred  square  feet, 
only  better,  faster  and  cheaper. 

High  Street  no  more 

The  pharmacy's  small  neighbour- 
hood High  Street  is  undoubtedly 
becoming  a  back  street  -  after 
all,  the  butcher  and  greengrocer 
have  already  quit  and  converted 
their  shops  into  houses.  How- 
ever, we  all  know  that  commu- 
nity pharmacy  is  the  most 
resilient  of  High  Street  traders. 

If  you  are  in  a  good  spot  and 
provide  an  efficient  and  friendly 
dispensing  service,  you  will 
make  a  good  living.  Mrs  Q  has 
proved  this  to  be  true  and  while 
her  neighbours'  businesses 
struggle  and  collapse,  the  phar- 
macy still  maintains  its  strong 
position. 

The  topography  here  is  inter- 
esting and  has  a  bearing  on 
the  success  of  the  business.  The 
custom-built  health  centre  has 
its  own  large  patient  car  park, 
while  most  patients  walk  to  this 
pharmacy  on  paths  down  a  steep 
hill.  If  they  have  cars,  and  many 
will  have,  they  wouldn't  use 
them  because  it  takes  twice  as 
long  to  drive  and  there's  no  park- 
ing when  they  get  there.  The 
other  pharmacy  has  a  similar 
problem. 

This  is  clearly  a  patients'  phar- 
macy. As  Mrs  Q  says:  "What  little 
sales  we  have  are  to  script 
patients  who  either  can't  be 
bothered  to  drive  to  the  super- 
market or  simply  forgot  on  their 
last  visit."  She  does  pretty  well 
with  OTC  medicines,  naturally, 
but  the  remainder,  despite  her 
efforts  and  attention  to  good 
retail  practice,  are  virtually  a 
waste  of  space. 

All  is  not  lost... 

It  all  sounds  horribly  familiar, 
but  at  least  she  has  tried.  Is  there 
anything  Mrs  Q  can  do  to  regain 
her  baby  care  and  toiletry  busi- 
ness? No,  there  isn't,  it  has  gone 
for  good. 
Is  there  anything  she  can  do  to 


1995 

1996 

1997 

Income 

287,000 

309,000 

327,000 

Cost  of  goods 

206,000 

223,000 

235,000 

Gross  profit 

81,000 

85,000 

92,000 

(28.2%) 

(27.5%) 

(28.1%) 

Expenditure 

Wages 

18,900 

19,800 

26,200 

Rates 

1,800 

1,700 

1,600 

Gas/electricity 

700 

700 

800 

Insurance 

900 

700 

700 

Telephone/post 

700 

600 

800 

Printing/advertising 

500 

400 

900 

Repairs/renewals 

1,500 

1,200 

2,200 

Motor 

2,000 

2,000 

2,000 

Subscriptions 

300 

500 

400 

Indemnity  insurance 

300 

300 

300 

Sundry  expenses 

400 

500 

900 

Stocktaker's  fee 

100 

200 

200 

Equipment  leasing 

1,200 

1,000 

2,300 

Accountancy 

500 

800 

700 

Bank  charges 

300 

300 

300 

Loan  account  interest 

4,600 

5,500 

5,100 

HP  interest 

400 

400 

300 

35,100 

36,600 

45,700 

45,900 

48,400 

46,300 

Depreciation 

Fixtures/fittings 

900 

900 

900 

Motor  cars 

3,600 

2,700 

2,000 

4,500 

3,600 

2,900 

Net  profit 

41,400 

44,800 

43,400 

(14.4%) 

(14.5%) 

(13.3%) 

improve  counter  sales  and  prof- 
itability? Yes,  there  is  -  here  are 
three  suggestions. 

1  Reduce  the  toiletries  and 
hair  care  to  a  bare  minimum. 

2  Give  more  space  to  counter 
medicines  and  to  healthcare 
products. 

Add  more  profitable  gifts  and 
sundries,  which  have  already 
proved  popular  and  are  not 
stocked  in  any  of  the  super- 
stores nearby. 

This  activity  will  certainly 
improve  the  bottom  line  by 
increasing  sales  of  high  gross 
profit  products.  It  won't  increase 
footfall,  though,  because  there's 
nothing  in  these  tactics  to  attract 
hoards  through  the  door.  'Why 
worry?'  is  the  cry.  This  pharmacy 
continues  to  grow  year  on  year, 
turns  a  handsome  profit  and  is 


hardly  hard  work  -  it  even  closes 
for  an  hour  for  lunch. 

Sword  of  Damocles 

As  you  might  suspect,  there's  a 
sinister  threat  hanging  like  the 
sword  Damocles  over  this  cosy 
situation. 

A  year  ago,  one  of  the  multi- 
ples applied  for  a  new  pharmacy 
licence  at  the  superstore  devel- 
opment. The  five  local  indepen- 
dents fought  him  off  success- 
fully. Three  cheers.  But  it  won't 
stop  it  reapplying,  will  it? 

A  pharmacy  is  all  that  this 
major  development  lacks.  While 
the  local  High  Streets  have  a 
trickle  of  customers,  this  devel- 
opment positively  heaves  with 
shoppers,  not  just  from  this 
locality,  but  from  all  over  the 
town  and  even  further  afield.  It's 
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BUSINESS  IN  FOCUS 


Status:  sole  trader 
Location:  small  High  Street, 
busy  main  road 
GPs:  four  in  health  centre, 
300  yards  walk;  another  six 
within  one  mile 

Competition:  four  independents 
within  one  mile;  major 
supermarket 


only  a  little  further  from  the 
health  centre  than  Mrs  Q  and  two 
other  pharmacies,  plus  it's  on  a 
straight,  level  road. 

At  this  time,  the  five  local  phar- 
macists are  defending  their 
space,  their  businesses  and  their 
pensions.  What  might  happen 
if  one  of  them  decided  to  retire, 
became  ill  or  was  made  an 


offer  it  couldn't  refuse? 

Of  course,  it  couldn't  happen 
here  -  that  sort  of  thing  only 
occurs  in  other  places.  Mrs  Q 
must  avoid  such  complacency.  It 
could  happen  here  and,  with 
multiples  opening  hundreds  of 
new  pharmacies  a  year  while 
independents  are  shrinking  in 
numbers,  it  is  a  real  threat. 
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What  are  the  options? 

Perhaps  three  options  are  open 
to  Mrs  Q. 

She  could  attempt  a  minor  relo- 
cation much  nearer  to  the  health 
centre.  A  pharmacy  adjacent  to 
the  doctors  would  dissuade 
patients  from  driving  to  the  shop- 
ping complex.  She  may  fail  in  this 
bid  because  her  nearest  competi- 
tor, who  shares  the  health  centre 
scripts  with  her,  has  good  reason 
to  object.  She  ought  to  consider 
making  him  a  partner,  therefore, 
if  she  decides  to  go  ahead. 

The  second  option  is  more  dar- 
ing and  would  definit  ely  need  the 
other  pharmacist's  co-operation. 
They  could  agree  to  run  their 
business  jointly  and,  as  a  part- 
nership, apply  for  a  new  licence 
at  the  shopping  complex.  Alter- 
natively, they  could  close  one 
and  relocate  the  other. 

The  final  option  is  to  do  noth- 
ing, of  course,  but  what  would  be 
the  value  of  this  business  in  ten 
years  if  somebody  else  was  able 
to  make  a  positive  move?  Maybe 
it  would  make  a  nice  end  of  ter- 
race house? 

•  Author's  note:  bearing  in  mind 
the  reaction  to  the  last  Business  in 
Focus  article,  which  showed  a  gen- 
uine 26  per  cent  gross  profit,  I  lie 
consistent  28  per  cent  figure  on  Mrs 
Q's  P&L  account  was  questions  I.  As 
before,  the  figure  is  genuine;  Mrs  Q 
attributes  this  to  generic  prescrip- 
tions and  t  ight  cont  rol  of  st  ock. 
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BUSINESS  NEWS 


Babydays  to  launch  mum- 
to-be  packs  in  November 


Babydays,  the  troubled  company 
producing  mum-to-be  packs  for 
pharmacists,  expects  to  launch 
them  in  November. 

Linda  Gold,  a  director  of  the 
company,  says  she  is  sorting  out 
the  final  details.  "We've  got  a 
warehouse  full  of  stock,  we've 
got  bags  printed  -  we  just  need 
the  stock  to  be  distributed." 

All  the  manufacturers  which 
agreed  to  supply  stock  have 
"stuck  with  the  company",  she 
claims.  Most  of  t  he  stock  is  being 
held  at  a  warehouse  in  Buck- 
fastleigh,  Devon. 

Manufacturers  involved  with 
the  company  include  Jackel 
International,  Australian  Body- 
care  and  Cow  &  Gate. 

Jackel  is  inserting  a  Tommee 
Tippee  leaflet  within  the  first 
Babydays  packs,  but  is  reviewing 
whether  it  will  be  involved  with 
future  packs  because  of  bud- 
getary constraints. 

Australian  Bodycare  sent 
Babydays  10,000  sachets  of  treat- 

British  Biotech 
shares  hit  by  drug 
cancellation  set-back 

British  Biotech's  shares  slumped 
late  last  week  when  the  company 
revealed  it  had  cancelled  research 
into  one  of  its  arthritis  drugs. 

Its  shares  fell  15.5p  to  134p, 
even  though  analysts  believe  the 
drug,  called  BB-2983,  is  not  a  sub- 
stantial loss  to  BB's  portfolio. 

BB-2983  was  being  developed 
with  Glaxo  Wellcome,  BB's 
largest  drugs  partner,  which  had 
paid  it  £  1 1  million  in  upfront  and 
licensing  payments.  Scrapping 
the  drug  is  said  to  have  severed 
BB's  ties  with  (iW. 

GW  reportedly  abandoned 
work  on  the  drug  because  animal 
tests  on  its  long-term  side-effects 
had  revealed  problems.  Neither 
GW  nor  BB  would  reveal  what  the 
problems  involved. 

BB  insists  that  the  drug's  failur  e 
is  not  a  bad  omen  for  marimastat, 
its  potential  blockbuster  drug  for 
cancer,  although  the  two  drugs 
are  distantly  related  chemically. 

As  BB  is  the  biggest  biotech 
company  in  the  UK,  the  bad  news 
dragged  down  other  leading 
biotech  stock.  Scotia's  shares,  for 
example,  fell  12. 5p  to  430p  and 
Chiroscience  was  down  5p  to 
282.5p. 


ment  lotion.  It  will  decide  about 
its  future  involvement  after'  the 
packs  have  been  launched. 

Goldshield  Healthcare,  which 
was  involved,  has  pulled  out. 

Ms  Gold  denies  suggestions 
that  the  company  is  having  finan- 
cial difficulties,  but  admits  (here 
has  been  a  behind  the  scenes  bat- 
tle to  control  Babydays.  Adven- 
ture Sales  and  Marketing,  a  com- 
pany that  was  helping  Babydays' 
supply  and  distribution  needs, 
was  trying  to  take  over  the  com- 
pany, according  to  Ms  Gold. 

She  says  she  is  talking  to  Stu- 
art Barker,  who  owns  ASM,  to 
seek  a  compromise  about  how 
the  company  should  be  run. 

Babydays'  biggest  shareholder, 
who  has  a  40  per  cent  stake  in  the 
company,  is  pulling  out  and  will 
be  replaced  by  other  investors, 
says  Ms  Gold.  The  remaining 
shares  are  owned  by  Ms  Gold 
and  Charles  Horner. 

Ms  ( .( >ld  says  she  understands 
why   many   pharmacists,  who 


Pharmacists  will  be  hurt  by  a 
national  minimum  wage,  which 
could  also  harm  the  very  people 
it  is  supposed  to  protect,  accord- 
ing to  the  National  Pharmaceuti- 
cal Association. 

The  NPA  will  tell  the  Low  Pay 
Commission,  which  will  help  the 
Government  set  the  minimum 
wage,  that  the  scheme  will 
increase  pharmacy  costs. 

As  pharmacists  are  already  suf- 
fering from  eroding  NHS  mar- 
gins, the  extra  costs  could  force 
some  to  lay  off  staff  or  close 
down. 

"Many  part-time  staff  might 
even  find  themselves  with  less 
take-home  pay  after  national 
insurance,  and  try  to  reduce  their 
hours  further  to  bring  themselves 
under  the  NI  lower  earnings 


National  Co-operative  Chemists 
has  acquired  three  new  outlets: 
Gardner's  Phar  macy  in  Cowgate, 
Kir  kintilloch;  Alex  Noble  Chem- 
ists in  Montrose;  and  Howard's 
Pharmacy  in  Norwich. 
NCC  now  has  257  pharmacies 


have  paid  SI 7. 50  to  register  with 
Babydays,  are  concerned  about 
the  company.  Its  launches  have 
been  rescheduled  several  times  - 
from  March  1  to  April  28  to  mid- 
August  and,  now,  November'. 

C&D  has  regularly  received 
calls  from  pharmacists  who  want 
to  know  what  is  happening 
because  they  say  Ms  Gold  has 
not  returned  their  calls.  Ms  Gold 
claims  she  has  spoken  to  phar- 
macists every  clay.  "We've  got 
more  than  1,200  pharmacists  on 
board,  so  it  is  obviously  hard  to 
speak  to  all  of  them,"  she  says. 

Ms  Gold  says  she  shares  their 
frustrations  over'  the  numerous 
delays  to  the  Babydays  launch.  "I 
haven't  earned  money  for  a  year 
because  I've  been  trying  to  get 
things  together.  We've  got  a  team 
of  professional  people  behind  us 
and  we've  got  no  reason  not  to 
launch  in  November,"  she  says. 

Ms  Gold  has  recently  changed 
her  telephone  number,  which  is 
now  01392  411475. 


level.  There  are  other  implica- 
tions, too,  in  terms  of  service 
quality  and  added  pressure  on 
industrial  tribunals  called  upon 
to  sort  out  disputes,"  says  the 
NPA. 

The  Association  urges  the  Low 
Pay  Commission  to  exercise  cau- 
tion when  introducing  the  mini- 
mum wage.  It  also  recommends 
that  it  should  be  tested  thor- 
oughly before  it  is  introduced  to 
ensure  that  small  businesses  will 
not  be  harmed. 

The  minimum  wage  should  be 
set  low  to  begin  with  and  moni- 
tored carefully.  It  could  then  be 
increased  irr  stages  providing  it  is 
not  affecting  business. 

The  Low  Pay  Commission  will 
present  its  findings  to  the  Gov- 
ernment by  May,  1998. 


around  the  UK,  including  26  in 
Scotland. 

Roy  Carrington,  NCC's  chief 
executive  and  superintendent 
pharmacist,  says  the  acquisitions 
are  neighbourhood  shops  with 
high  NHS  dispensing  businesses. 


Chemex  '98  to 
benefit  from  new 
strategic  partnership 

Hot  on  the  heels  of  last  month's 
successful  Chemex  at  London's 
Olympia,  it  has  been  announced 
that  the  Miller  Freeman  Phar- 
macy Group,  publisher  of  C&D,  is 
to  have  a  greater  involvement  in 
the  future  development  of  the 
exhibition. 

The  Pharmacy  Group  is  taking 
on  sales  and  marketing  responsi- 
bility for  Chemex.  C&D  retains  its 
role  as  the  show's  sponsor. 

Sister  company  Miller  Freeman 
Exhibitions  will  continue  to  pro- 
vide its  unrivalled  expertise  and 
resources  to  ensure  the  smooth 
running  of  next  year's  event, 
which  will  take  place  at  Olympia 
on  September  20-21. 

The  move  is  in  line  with  Miller 
Freeman's  policy  of  market 
focus,  which  brings  together 
expertise  from  different  parts  of 
the  company  for  the  benefit  of 
both  exhibitor  and  visitor. 

"This  strategic  change  will 
bring  inevitable  benefits,"  says 
MFPG  sales  director  Ian  Gerrard. 
"By  focusing  our  efforts  and 
expertise,  Chemex  exhibitors 
have  a  unique  opportunity,  where 
the  leading  pharmacy  publishing 
group  is  masterminding  the 
industry's  principal  exhibition, 
while  still  offering  the  resources 
of  the  world's  largest  trade  show 
organiser." 

One-third  of  this  year's 
exhibitors  have  already  rebooked 
for  Chemex  '98.  For  further  infor- 
mation about  stand  availability 
contact  Ian  Gerrard  on  01732 
377633. 

Numark  chairman, 
John  Irish,  retires 

John  Irish  has  retired  as  chair- 
man of  Numar  k. 

Peter  Marshall,  the  company's 
deputy  chairman,  will  be  acting 
chairman  until  a  successor  is 
appointed. 

Mr  Irish  was  appointed  chair- 
man when  Numark  was  founded 
in  February,  1995.  The  buying 
group's  membership  has  swelled 
from  800  to  1,040  over  the  years. 

Mr  Irish  is  also  chairman  of 
three  other  companies  and  non- 
executive director  of  two. 

Terry  Norris,  Numark's  manag- 
ing director,  comments:  "John 
Irish  has  been  an  inspirational 
chairman  and  played  an 
absolutely  fundamental  role  in 
the  initial  period  leading  up  to  the 
successful  launch  of  Numark.  He 
has  seen  the  society  through  its 
early  stage  of  development  and 
without  him  it  may  not  have  been 
possible." 


National  minimum  wage  will 
'hurt  pharmacists',  says  NPA 


National  Co-op  buys  three  pharmacies 
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Redline's  24-hour 
insurance  service 


Pharmacy  insurance  is  bracing 
itself  for  a  shake-up,  with  the 
launch  of  a  24-hour  telephone- 
operated  scheme  by  Redline 
Business  Insurance,  part  of  bro- 
ker Duncan  Pocock. 

Redline  says  its  scheme  is  the 
first  of  its  kind  and  follows  IS 
months  of  research  into  commu- 
nity pharmacists'  insurance.  The 
company  surveyed  2,500  phar- 
macists and  interviewed  300. 

Julian  Palmer,  Redline's  client 
relations  director,  says  the  sur- 
vey revealed  "...  that  security  in 
pharmacies  is  the  strongest  in 
the  High  Street  -  with  the  excep- 
tion of  jewellers.  Although  the 
perceived  theft  risk  among  phar- 
macists is  strong,  the  actual  risk 
is  very  low". 

The  results  also  show  that 
pharmacists: 

•  claim  less  than  half  as  often  as 
other  retail  outlets.  Pharmacy 
claims  amount  to  15  for  every 
1,000  outlets 

•  do  not  want  to  spend  a  lot  of 
time  filling  in  insurance  forms, 
but  would  prefer  to  give  their 
details  over  the  telephone.  They 
would  also  like  a  copy  of  the 
insurance  form 

•  want  to  pay  their  premium  in 
instalments.  DP  is  therefore 
offering  interest-free  payments 

•  prefer  24-hour  access  to  their 
broker  because  mishaps  often 
occur  during  the  night. 

Redline  offers  pharmacists  a 
key  ring  with  their  personal  ref- 
erence number,  a  24-hour  tele- 
phone number  for  a  glass 
repairer  and  a  24-hour  number 
for  a  loss  adjuster. 


The  company  has  also  intro- 
duced insurance  for  loss  of 
income  if  a  local  surgery  closes. 

Mr  Palmer  says  telephone 
technology  reduces  the  cost  of 
operating  the  insurance  scheme, 
whose  premiums  are  said  to  lie 
20-25  per  cent  lower  than  those 
of  other  insurers. 

Redline  is  pitching  itself 
against  Pharmaceutical  Mutual 
Insurance,  whose  services  are 
offered  through  the  National 
Pharmaceutical  Association.  PMI 
is  the  main  insurer  for  commu- 
nity pharmacists  -  62  per  cent  of 
them  are  insured  with  it,  accord- 
ing to  Redline.  But  Mr  Palmer 
says  its  hold  on  the  market  is  vul- 
nerable. Some  pharmacists  were 
handled  by  the  company 
"because  it  was  the  insurer  of  the 
shop  before  they  bought  it,  so 
they  thought  they  should  stick 
with  it.  Some  also  thought  that 
they  could  not  join  a  trade  asso- 
ciation until  they  were  insured 
with  Pharmaceutical  Mutual  - 
which  isn't  true",  he  says. 

Seventy-six  per  cent  of  com- 
munity pharmacists  have  been 
insured  with  the  same  insurer  for 
the  past  four  years.  And  80  per 
cent  say  their  premiums  have 
either  increased  or  remained 
unchanged  in  the  past  year, 
whereas  business  insurance  pre- 
miums have,  in  general,  fallen  by 
30  per  cent  during  the  period. 

Redline  aims  to  attract  premi- 
ums worth  SI  million  by  May, 
1998,  and  says  it  is  on  schedule. 
The  company  claims  to  be  "con- 
verting" nine  out  every  ten  phar- 
macists it  contacts. 


Moss  milestone:  Moss  Chemists  now  has  500  pharmacies,  after  it 
acquired  The  Old  Pharmacy  in  Battle,  Sussex.  The  listed  building's 
exterior  will  be  retained  to  blend  in  with  its  traditional  surroundings. 
Moss  will  also  keep  the  pharmacy's  staff.  Forty-nine  per  cent  of  the 
chain's  outlets  are  community  pharmacies,  while  69  outlets  are 
located  in  grocery  superstores  and  14  in  health  centres.  (L-r)  Jeff 
Harris,  Unichem's  chief  executive;  Marjorie  Moss,  Moss'  life 
president;  Barry  Andrews,  Moss'  managing  director 
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COMING  EVENTS 


MONDAY,  OCTOBER  13 

Gwent  Branch,  RPSGB 

Centenary  celebrations  exhibi- 
tion, Newporl   Library,  official 
opening  1  lam. 
NICPPET  . 

Everglades  Hole],  Londonderry, 
7.30  lor  8pm.  'Nutrition  and 
health'. 

N  Metropolitan  Branch,  RPSGB 

School  of  Pharmacy,  Brunswick 
Square,    WC1,    7.30    for  Spin. 
'Schizophrenia'. 
Eastbourne  Branch,  RPSGB 
Postgrad  Medical  Centre,  East- 
bourne  District  General  Hospital. 
'Pharmacy  and  the  Internet'. 
Slough  Branch,  RPSGB 
John   Lister  Postgrad  Medical 
Centre,  Wexham  Park  Hospital, 
Slough,  7.15pm.  'Hepatitis  C  -  a 
new  threat'. 

South  East  Wales,  WCCPE 

Copthorne      Hotel,  Cardiff, 
7.45pm.  'Clinical  effective  man- 
agement of  rheumatoid  arthritis'. 
TUESDAY,  OCTOBER  14 
Oxfordshire  Branch,  RPSGB 
Postgrad  Medical  Centre,  John 
Radcliffe  Hospital,  8pm.  'Red-eye 
-  reassure  or  refer?'. 
Fife  Branch,  RPSGB 
Dunniker   House   Hotel,  Kirk- 
caldy,   7.45pm.    'Public  health 
recent  scares'. 

Leicestershire  Branch,  RPSGB 

Clinical  Education  Centre, 
Leicester  Royal  Infirmary,  7.30 
for  8pm.  'Homoeopathy'. 


NICPPET 

PSNI,  Belfast,  7.30  for8pm.  'Man- 
aging chronic  disease:  asthma'. 
WEDNESDAY,  OCTOBER  15 
Bradford  Branch,  RPSGB 

( !edar  ( lourt  Hotel,  Mayo  Avenue, 
Bradford,  7.30  lor  Spin.  'The  curi- 
ous history  of  contr  aception'. 
NICPPET 

Dunadry  Hotel,  Dunadry,  10am- 
5pm.  'Complementary  therapy'. 
NICPPET 

Malone  House,  Barnett's  Park, 
Belfast,  7-10pm.  'Therapeutics: 
respiratory  system'. 
THURSDAY,  OCTOBER  16 
W  Wales  &  S  Powys,  WCCPE 
Conference     centre,  Fforest 
Hotel,    Fforestfach,  Swansea, 
7.30pm.   'Care  of  the  elderly: 
Parkinson's  Disease'. 
NICPPET 

Royal  Arms  Hotel,  Omagh,  7.30 
for  8pm.  'HRT. 

Weald  of  Kent  Branch,  RPSGB 

Postgrad  Medical  Centre,  Kent  & 
Sussex  Hospital,  Mount  Ephraim, 
Tunbridge  Wells,  7.45  for  Spin. 
'Working  with  GPs,  and  the  role  of 
the  pharmaceutical  adviser'. 
Wirral  Branch,  RPSGB 
Wirral  Postgrad  Medical  Centre, 
Clatterbridge  Hospital,  7.30  for 
8.15pm.  'Flower  remedies  -  I  lie 
work  of  Dr  Edward  Bach'. 
Bristol  Branch,  RPSGB 
Southmead  Postgrad  Medical  Cen- 
tre, 7.30  for  8pm.  'The  trouble  with 
drink  -  alcohol  and  its  effects'. 


MOTOR  INSURANCE 

Dedicated  to  Pharmacists, 
that's  Mi's  NEW  Motor  policy. 

For  details  of  the  wide  benefits  provided 
and  your  quotation  call: 


A  L 


0800 

216118 

THINK 


^  r 
i/YI 


Unfortunately 
not  available  for 
BT  postcodes 

38  St.  Peter's  Street,  St.  Albans,  Herts.  AL1  3NP.  Facsimile:  C 

11727  845765 
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APPOINTMENTS 


National  Accounts  Manager 

up  to  £35,000  +  Car  +  Bonus 


M40  Corridor 


Our  client  is  an  international  pharmaceutical  business 
with  a  product  portfolio  that  spans  the  ethical  and  OTC 
markets  and  includes  a  number  of  market  leading  brands. 
Numerous  'firsts'  and  incisive  research  and  development 
has  enabled  them  to  become  the  ulobal  leader  m  their 
field. 

In  order  to  continue  their  development  in  the  multiple 
pharmacy  sector,  they  are  currently  seeking  a  National 
Accounts  Manager.  You  will  be  wholly  accountable  for 
securing  and  growing  distribution  and  sales  in  the  phar- 
macy multiples  and  later  for  developing  the  grocery  sec- 
tor. 

Reporting  to  the  Head  of  Sales,  your  key  focus  will  be  to 
develop  and  implement  account  strategies  in  order  to 
achieve  volume,  distribution  and  display  targets.  This  will 
be  the  key  to  drive  business  growth  in  your  accounts  and 
an  important  strategic  focus  is  the  in-store  pharmacy 


channel.  You  will  also  be  charged  with  training  the  sales- 
force  to  maximise  the  opportunities  within  independent 
pharmacies. 

In  order  to  add  real  value  in  the  role,  you  will  need  to 
bring  the  following  skills  to  the  business. 

•  Experience  in  dealing  with  multiple  pharmacies, 
preferably  in  healthcare. 

•  Customer  service  ethic. 

•  Initiative,  energy,  enthusiasm  and  leadership  skills. 

•  Strong  relationship  building  and  excellent  presenta- 
tion skills. 

Probably  a  graduate,  you  will  have  at  least  three  years' 
national  accounts  sales  experience,  ideally  in  the  OTC 
market.  Previous  ethical  sales  experience  would  be  a 
bonus.  You  will  be  looking  for  a  fresh  challenge  in  a  role 
where  you  will  work  autonomously  and  have  broad  com- 
mercial and  cross-functional  input. 


Interested  candidates  should  contact  Mark  Scott  at  Michael  Page,  Windsor  Bridge  House,  1  Brocas  Street,  Eton, 
Berkshire  SL4  6BW.  Telephone  01753  833752,  tax  01753  830X89.  Please  quote  reference  373491. 


CoV 
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Michael  Page 

Specialists  in  Sales  Recruitment 
London  Eton  Birmingham  &  Leeds 


f 

Registered  No;  OOhS 


NORTH  NORTHAMPTONSHIRE 

Due  to  recent  acquisition,  we  require  a  pharmacist  from  November.  The  post  is  ideal  for  a 
pharmacist  to  maintain  an  already  busy  dispensary  and  develop  OTC  and  extended  role. 
Competitive  salary  with  performance-related  bonus  and  free  medical  insurance. 
For  further  information  and  application  form  contact: 
Mr  S.  K.  Mistry  MRPharmS,  Superintendant  Pharmacist, 
Mistry's  Healthy  Options  Ltd,  14  High  Street,  Market  Harhorough, 
Leics  LE16  7NJ.  Tel:  01858  467027/431660 
Web:  www.Mistrys.co.uk 


NOTTINGHAM 

Pharmacist  required  for  job  share  in 
busy  pharmacy  close  to  the  city  centre. 
The  post  will  involve  working  alternate 
2%  and  3  day  weeks  by  arrangement. 
Please  apply  to  Mr  G.  Ellis,  Burrows  & 
Close  Ltd,  Unit  5,  Charles  Park, 
Cinderhill  Road,  Bulwell,  Nottingham 
NG6  8RF.  Tel:  0115  927  7174  (office 
hours)  or  0115  922  6650  (evenings). 


Pharmacist/Manager  required  for  busy  community 
Pharmacy,  minimal  paperwork,  four  and  a  half  day 

week,  4  weeks  holiday,  closed  for  lunch!! 
Excellent  salary  with  bonus  linked  to  performance. 
Apply  to  Andrew  Brass. 
Tel:  01422  365062  (days)  or 
01924  497471  (eves  &  weekends) 


LOCUM 
WESTERIU-SUPER-MARE 


Saturdays  9am-1  pm. 
Excellent  working  conditions  and 
support  staff.  Regular  commitment  will 
be  rewarded  with  up  to  £25  per  hour. 
Contact  0468  895868  office  hours. 

ONE  •  STOP 

COMMUNITY  STORES  LTD 


ALDERSHOT  -  FARNHAM 

(M3-M25) '/:  hr  from  Heathrow 
Manager/long  term  locum  required  for  community 
pharmacy  adjacent  to  healihcentre.  Must  be  self 
motivated  and  enthusiastic  Excellent  supporting  slaft, 
attractive  salary  package  +  bonus,  long  term  prospects 
tor  right  candidate.  Commencing  early  November. 

Contact  Mr.  Hide 
Tel:  01252  23289  (day)  01276  472375  (eve) 
0370  337581  (Mobile) 


Barkingside,  llford,  Essex 

PHARMACY  MANAGER  REQUIRED 

Conditions  negotiable.  Newly 
qualified  considered. 

Accommodation  Available. 
Contact  Mrs  Pianov 

Tel:  0181  550  1050 


CO.  CORK  IRELAND 

Pharmacist  required 
Salary  £30,000  for  suitable  person. 

Excellent  working  conditions. 
Contact:  Fitzgibbon  Pharmacy, 

Michelstown,  County  Cork. 

Tel:  (00353)  025  24253 


SOUTH  BELFAST 

Pharmacist/Manager 

Required  for  busy  dispensing 
community  pharmacy.  Five  day 
week,  no  Saturdays. 
Good  support  staff. 
Please  contact: 
Mr  D.  McCaffrey 
Tel:  01232  683166  (eves  only) 
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PHARMACY  MANAGERS 
CROYDON  (SURREY)  BROMLEY  (KENT) 
BRIXTON  (S  LONDON)  SEVENOAKS  (KENT) 

Rapidly  expanding  chain  requires  manager  for  above  branches.  Newly  qualified  pharmicist  considered, 
excellent  package  including  free  medical  insurance,  pension  scheme  and,  if  required,  a  relocation  allowance 

RELIEF  PHARMACISTS/LOCUMS 

REQUIRED  FOR  LONDON  AND  SURROUNDING  COUNTIES 
Contact  Rajesh  Pate  I: 

0836  273806  (mobile)  0181  681  3355  (home) 
or  reply,  with  C.V.,  to:  Alison  Bird,  Day  Lewis  Pic, 
Bensham  House,  324-340  Bensham  Lane,  Thornton  Heath, 
Surrey  CR7  7EQ  Tel:  018"  689  2255  Fax:  0181  689  0076 


GRANTHAM 

Ethically-minded  pharmacist  required 
for  busy  pharmacy  situated  within  local 
health  centre.  The  post  is  ideal  for  a 
pharmacist  wishing  to  build  a  close 
working  relationship  with  local  GP's  and 
other  health  professionals  and  to 
develop  an  already  busy  dispensary. 
The  post  offers  a  competitive  salary  and 
free  private  health  care. 
Please  apply  to  Mr  G.  Ellis,  Burrows  & 
Close  Ltd,  Unit  5,  Charles  Park, 
Cinderhill  Road,  Bulwell,  Nottingham 
NG6  8RF.  Tel:  0115  927  7174  (office 
hours)  or  01 15  922  6650  (evenings). 


OLD  HILL, 
CRADLEY  HEATH, 
WEST  MIDLANDS 

Manager  required  for  busy  but 
easily  run  community  pharmacy. 
Salary  at  least  £28,500. 

BRETTLES 

Tel:  01384  566699  or 
0121  308  5381  (evenings) 


Wembley 

Enthusiastic  Pharmacist/Locum 
Manager  required  to  assist  owners  with 
the  operation  of  two  local  pharmacies. 
★  5  or  6  days  to  suit  ★ 
*  Salary  £34k  for  right  applicant  * 
*  Newly  qualified  and  hospital 
Pharmacists  welcomed  * 
Regular  Saturday  Locum  also  required. 

Contact  Mr  Sheth  on: 
0181  903  8502  (9  a.m. -7  p.m.) 
or  01 81  204 11 27  (eves) 


McKeagney  Chemists 

Pharmacist  Required 

LURGAN  &  P0RTAD0WN  AREA 

May  suit  recently  registered. 
Reply,  enclosing  C.V.,  to: 
10  Edward  Street, 
Lurgan  BT66  6DB 

We  .ire  an  equal  opportunity  employer 


BLACKBURN 

Professionally  and  independently 
managed  and  easy-to-run, 
busy  pharmacy. 

•  Supported  by  a  happy  and  competent  team 
•  Manager  immediately  required 

•  Remuneration  and  working  hours  by  negotiation 

•  Long-term  locum,  newly  qualified  or  permanent 

3  days  a  week  considered 
Please  telephone: 
01204  394525  (day/weekdays)  or 
01 204  861 642  (evenings  or  weekends) 


BUSINESSES  WANTED 


DAY 
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LEWIS 


D  A  Y 
LEWIS 


Expanding  chain  of  over  30  pharmacies  seeks  to  acquire  pharmacies  in 
excess  of  £400,000  turnover  in  South  East  England  and  East  Anglia.  Groups 
or  individual  pharmacies  considered.  FREEHOLD  PURCHASED.  For  a 
quick  sale  please  write,  telephone  or  fax  details  in  strictest  confidence  to: 

Kirit  Patel,  Day  Lewis  Pic,  Bensham  house,  324  Bensham  Lane, 
Thornton  Heath,  Surrey  CR7  7EQ 
Tel:  0181  689  2255.  Mobile  0860  484999.  Fax:  0181  689  0076 


CONSIDERING  THE  SALE  OF 
YOUR  PHARMACY? 


pharmacies  in  all  areas  with  a  minimum 


We  are  actively  purchasing 
turnover  of  £500,000. 

For  a  professional  service  with  confidentiality  assured,  place  your 
business  in  safe  hands. 

Call  Moss  Chemists  to  discuss  your  situation.  Please  write  or  telephone: 
Chris  Aylward  or  Andrew  Lane.  Moss  Chemists,  Fern  Grove.  Feltham. 
Middlesex  TW14  9BD.  Telephone  01  SI  890  9333. 
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LOCUMS 
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YORKSHIRE 

Professional  Locum  Introduction  Service 

'  Committed  to  Dispensing  Chemists  and  Pharmacists 

Work  available  NOW  in  the  following  areas. 

LEEDS.  BRADFORD,  WAKEFIELD.  DONCASTER,  SHEFFIELD.  BARNSLEY.  MANCHESTER  /  prom 
(AND  SUBURBS),  LIVERPOOL,  DERBY,  STOKE-ON-TRENT.  NOTTINGHAM,  HULL  AND  GRIMSBY.  ' 

Please  call  TADCASTER  01937  833996 
FREE  REGISTRATION  24  HOURS 


NATIONAL  LOCUMS 

Top  Nationwide  Service 

+  Guaranteed  Cover  to  give  you  peace  of  mind 
*  Available  24  hours 
*  Special  package  for  small  multiples 
Locums/current  pre-reg  urgently 
required  for  nationwide  coverage 
SH0RT-IL0NG-TERM  PLACEMENTS  AVAILABLE 

Call  Erica  on:  0850  360371 


Over  5000  registered 
pharmacists 


Experienced  staff 

Locum  bona-fides  checked 

Mobile  and  motivated  locum 

pool 

Nationwide  coverage 
Pharmacy  staff  to  deal  with 
technical  issues 
Long  term  solutions  found 


Call  your  local  number: 


Birmingham  0121  233  0233 
Newcastle  0191  233  0506 
Manchester  01 61  766  4013 

Sheffield  0114  269  9937 
■  Edinburgh  01 31  229  0900 
Cardiff  01222  549174 
London  01892  515963 
Exeter  01 392  422244 


PPLS 


PROVINCIAL  PHARMACY  LOCUM  SERVICES 
INTERNATIONAL 


CRADLEY  HEATH 

West  Midlands 

Locum/Pharmacist  required 

Wednesday,  Friday  and  Saturday. 
Permanent  basis. 
Telephone: 
01384  566699 


ACCOUNTANCY 
SERVICES 
FOR  LOCUMS 

+  All  self  employed  persons  are  now  required  fo 
complete  self-assessment  Tax  Returns  and  submit 
these  in  time  to  avoid  penalties. 

+  NW  London  based  Chartered  Certified  Accountant 
provides  full  service  for  reasonable  rates, 

0958-408135  or  0181-908  5006 


TRY  THE  OPPOSITION!!! 
TRY  FTE  CONSULTANTS 

New  Age 
Locums  Agency 

0976  730399 
0956  364692 


BUSINESSES  FOR  DISPOSAL 


Alliance    V  a  1  u  e  r  s 

&  Stocktakers 


COTSWOLDS 

NEW  INSTRUCTION.  Sole  village 
pharmacy  situated  in  popular  tourist 
area.  T/O  FYE  April  97  £285,000  trading 
only  37/  hour  pw.  NHS  items  circa 
1,900  per  month.  Charming  period 
Cotswold  stone  property  held  on  lease 
at  low  rent.  Offers  around  £75,000  for 
GW/Fix.  SAV.  Highly  recommended. 


Pharmacy  Agents  for  all  of  the  UK  &  Ireland 
Tel  (01423)  508172  Fax  (01423)  531571 


BRADFORD 

IDEAL  FIRST  BUSINESS.  Leasehold 
pharmacy  on  prominent  main  road  site. 
Proiected  turnover  FYE  Dec  97 
£150,000.  Very  high  gross  profit  and 
very  low  overheads.  Five  day  week,  no 
weekend  trading.  Very  easily  managed. 
Offers  around  £15,000  for  GW/Fix.  SAV. 


DERBYSHIRE 

BUSINESS  FOR  SALE  AS  A  GOING  CONCERN 
DRUGSTORE 

Toiletries,  Household,  Cosmetics  etc.  Prime  trading  position  in  Derbyshire  town. 
Turnover  for  1996/97  approximately  £620,000.  Premises  held  on  existing 
lease  at  current  rent  of  £26,500  per  annum  exclusive. 
PRICE  ON  APPLICATION  -  ENQUIRIES  TO 


SALLOWAY  &  ASSOCIATES  (Ref  PGR)  Tel:  01332  298000 


To  advertise  Tel:  01732  377222 
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PRODUCTS  &  SERVICES 


A  little  mistake  that 

cost  Proprietor 
Pharmacist  in  excess 
of  £5,000  a  year 

For  further  Details  On 

'NEW  DEALS' 
from  SUPPLIERS 
to  CAMRx  Buying  Group 
Call  now  on  FREEPHONE 

0800  526074 

Mr.  R.  L.  Hindocha.  BPharm.MR  PharmS.FInstD. 
54/62  Silver  Street,  Whitwick,  Leicestershire  LE67  3ET 


SIGMA  PHARMACEUTICALS  pic 

1  COLONIAL  WAY,  WATFORD  WD2  4SW 
CHEMIST  WHOLESALERS  AND  DISTRIBUTORS 

ARE  PLEASED  TO  ANNOUNCE 

FIRST  GENERIC  LAUNCH  OF 

FmiOXAClWMUXlR 

250mg/5m! 
ALSO  -  NEW  GENERICS  AVAILABLE: 

URSODEOXYCHOLIC  ACID 

150mg  &  250mg 
(Generic  for  Destolit/Urofalk) 

DIPIVEFRIN  EYE  DROPS 


1 


1 


TEL  (01923)  250201/444999 
FAX:  (01923)  241726/444998 


The  Power  of  Multiples... 
the  Privilege  of  Independence 

Over  1,000  members  and  growing 


•  Excellent  terms  on  ethicals  and  OTC 

•  Over  35  preferred  suppliers 

•  Professional  Central  Office 
administration 

•  Exclusive  access  to  good  margin 
own  label  products 

•  Weekly  promotional  offers  with 
brand  leaders 


Resulting  in  substantial  financial 
benefits  to  our  members 

There  has  never  been  a  better  time  to 
consider  membership  with  Nucare 


For  an  information  pack  or 
informal  discussion  please  contact: 


Nucare  pic 

86  Northolt  Road 
Harrow 

Middlesex  HA2  0EL 
Tel:  0181-515  9800 
Fax:  0181-515  9801 
e-mail:  info@nucare.co.uk 


n  m  h  i  a  k 


STAGES® 

BABY  FOOD 


WE  ARE  TEE  SOLE  DISTRIBUTORS 
OF  "BEECH  NUT" BABY  FOOD  IN 
THE  UNITED  KINGDOM 

Please  do  not  purchase  this  product  from 
"Grey  Market"  sources  as  the  labelling 
does  not  comply  with  trading 
standards  requirements. 

Should  you  have  any  questions  or  require- 
ments on  this  or  any  other  product  then 
please  contact  our  telesales  on  the 
numbers  listed  below 

COLOR  AM  A 

Pharmaceuticals  . 


COLORAMA  PHARMACEUTICALS  LIMITED  >< — 

EUROPA  HOUSE,  ROWDELL  ROAD, 

NORTHOLT  IND.  ESTATE, 

NORTHOLT,  MIDDLESEX  UB5  5QR 

TEL:  0181-842  0363  FAX:  0181-842  3325 
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PRODUCTS  &  SERVICES 


J     Here  are 
a  few  gifts 
from  us  this 
Christmas. 


SUNFLOWERS  50ML  EDT  SP. 

(Plus  FREE  cosmetic  bag  RRP 

&  2  bath  items)  £12.95  £19.95 


CACHET  15  ML 
SP.  AND  TALC 


RRP 

£3.00  £8.99 


L'AIR  DU  TEMPS  50  ML  EDT  SP, 
60  ML  SHOWER  GEL, 

60  ML  BODY  LOTION,  TALC  RRP 

AND  3  ML  PERFUME            £19.50  £49.50 


UFAI  H'KtHSfF  spt 


FHABMAi'.EUTIf  Ai  PSOUuTTS 


Bespokcd  Tailors  ol  Pharmaceuticals  oHering 

A  TRADITIONAL  SPECIALS  SERVICE 

lor  that  "specials"  patient  eared  lor  by  the  special 
professional 

Where  confidence  in  quality  and  pri<  e  is  a  must  and  where  the 
minimum  order  value  is  ONE 

Contact  Karol  Pazik .Director,  on  01296  594142 
Mandeville  Medicines,  The  Specialists  in  Specials. 
For  sterile,  non-sterile  and  assembled  specials,  clinical  trials 
supplies  and  a  free  help  line. 


CHEMIST  -  WANTED  -  PHARMACY 

Surplus  Coloured  Glass  Bottles  and  Jars  Wanted. 
Black  Glass  Jars.  Drug  Jars  -  Blue  or  Green. 
Blue  Castor  Oils.  Coloured  Soda  Syphons. 
"Admiralty"  Square  Blue  Poisons.  Spare  Stoppers 
Common  Blue  "Not  to  be  taken"  Poisons  -  All  shapes. 
Mixed  Assortments  of  Surplus  Bottles  as  above. 

Contact:  Eric  Padfield, 
18  Mulberry  Gardens,  Sherborne,  Dorset, 
Tel:  01935  816073  Fax:  01935  814181 


SHOPFITTINGS 


6f|0PHTT^c; 

FROM  LOW  COST  PERIMETER  SHELVING  TO 
UPMARKET  PERFUMERY  SHOWCASES  TRADITIONAL 
OR  CONTINENTAL  DISPENSARIES 
CONTACT  MARTIN  BAGG  FOR  A  COMPLETE 
SHOPFITTING  SERVICE  FOR  THE  PHARMACIST 

01392  -  216606 


CRESCENT  SHOPFmimS  TOR  SALE 

COMPLETE  SHOP  AND  DISPENSARY 

5  years  old,  immaculate  condition. 
Including  Pharmax  2  drawer  system. 
£5,000  o.n.o. 
Tel:  01299  851371 


VETERINARY  SERVICES 
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PROMOTING  ANIMAL  HEALTH  THROUGH  PHARMACY 

Worried  about  decreasing  N.H.S.  margins?  Increase  your 
retail  sales  by  opening  up  a  pet  section  in  your  pharmacy, 
concentrating  on  P  and  PML  products.  Full  help  given 
with  suggested  planograms. 
Problems  obtaining  veterinary  medicines?  We  have  access 
to  virtually  all  veterinary  medicines. 

Give  us  a  call 

Brian  G.  Spencer  Ltd,  19-21  Ilkeston  Road, 
Heanor,  Derbyshire  DE75  7DT. 
Tel:  0800  387348 


ABOUTpeople 


River  crossing  marks 


100th  birthday 

The  Gwent  Branch  of  the  Royal 
Pharmaceutical  Society  cele- 
brated its  100th  birthday  with  a 
charity  walk  across  the  Severn 
bridge  on  September  28. 

Twenty-five  pharmacists  and 
their  families  walked  from  Wales 
to  England  and  back,  raising 
SI, 500  for  the  St  David's  Founda- 
tion, the  county's  largest  hospice 
organisation.  Gwent  branch  is 
supporting  the  charity  through- 
out its  centenary  year. 

"Many  patients  in  the  commu- 
nity require  palliative  care.  By 
supporting  St  David's  Founda- 
tion, we  are  raising  awareness 
that  pharmacists  can  help,  and 
are  bringing  primary  and  sec- 
ondary care  pharmacists  to- 
gether," says  branch  secretary 
Sally  Lau. 

Gwent  hopes  to  raise  more 
than  £10,000  for  the  Foundation. 
Further  centenary  celebrations 
are  planned,  including  a  coffee 
morning  and  cocktail  evening,  an 
NHS  foundation  lecture,  a  ceilidh, 
and  a  raffle  with  a  top  prize  of  a 
SI, 000  Mediterranean  holiday  for 
two. 


Agony  aunt  John  D'Arcy 

Dear  John ... 

Not  content  with  being  director 
of  the  National  Pharmaceutical 
Association,  John  D'Arcy  has 
taken  on  the  role  of  agony  aunt. 

Mr  D'Arcy  demonstrated  his 
new-found  skills  in  the  women's 
column  of  September  23's  West 
Lancashire  Evening  Gazette. 
The  NPAs  debonair  director 
proved  he  was  on  a  par  with 
Claire  Rayner  following  his  coun- 
selling and  comforting  of  a  40- 
year-old  woman  from  Blackpool, 
suffering  from  varicose  veins. 


The  right  way  to  throw 
away  your  old  BNF 


The  Commonwealth  Pharmaceu- 
tical Association  is  asking  phar- 
macists to  donate  their  old 
British  National  Formularies  to 
their  counterparts  in  developing 
countries. 

This  year's  collection  of  pink 
32nd  and  green  33rd  editions  will 
take  place  in  the  first  week  of 
November,  which  is  Common- 
wealth Pharmaid  Week,  Nov- 
ember 3-7.  Used  BNFs  should  be 
given  to  van  drivers  from  AAH 
Pharmaceuticals  or  to  colleagues 
who  deal  with  AAH. 

They  will  then  be  sent  to  phar- 
maceutical societies  in  20  Com- 


monwealth countries,  including 
India,  Pakistan,  Nigeria,  Kenya 
and  Ghana,  for  distribution. 
Despite  collecting  more  than 
15,000  copies  last  year,  demand 
still  outstripped  supply. 

"The  collection  of  BNFs  is 
absolutely  vital.  Every  year,  we 
are  inundated  with  letters  asking 
for  more,"  comments  CPA 
spokesperson  Elaine  Harden. 
"Some  pharmacy  schools  have  as 
few  as  one  or  two  BNFs,  while 
others  have  copies  which  are  20 
years  out  of  date  -  these  books 
are  so  old,  that  they  don't  mean 
anything  anymore." 


a  i  m  i 

Pharmacist  Jasbir  Singh,  owner  of  Gotham  Pharmacy  in  Bristol,  has 
scooped  top  prize,  a  21-inch  Sony  colour  television  set,  in  a  IMivea  sun 
care  range  prize  draw.  Mr  Singh  is  pictured  receiving  his  TV  from 
Beiersdorf's  Bristol  region  account  manager,  Robin  Tremlett,  while 
pharmacy  staff  look  on 

Buckle's  contribution  to  pharmacy 
recognised  at  'Woman  of  the  Year'  lunch 


Boots  Healthcare  International's 
PR  manager,  Sharon  Buckle,  was 
one  of  550  women  to  attend  the 
'Women  of  the  Year'  lunch  at  the 
Savoy  Hotel  in  London  on  Octo- 
ber 6. 

Leading  ladies  from  all  walks 
of  life  gather  together  each  year 
for  the  lunch.  Sharon  was  picked 
from  over  1,200  nominees  for  her 
outstanding  achievements  in 
pharmacy. 

Ms  Buckle  was  the  first  phar- 
macist buyer  at  Boots'  London 
head  office  in  1987,  and  was  nom- 
inated by  the  Company  Chemists' 
Association  to  help  set  up  the 


Community  Pharmacy  Action 
Group.  She  has  also  hosted  a 
health  advice  programme  on 
cable  television. 

"It  is  important  that  women 
continue  to  be  acknowledged  in 
this  way  -  we  still  have  a  long 
way  to  go  before  women  are 
r  eadily  seen  and  accepted  in  all 
walks  of  life  -  especially  at  the 
top  in  business,"  says  Sharon. 

This  year's  guest  of  honour'  at 
the  lunch  was  Queen  Noor  of  Jor- 
dan. Secretary  of  state  for  Social 
Security  Harriet  Harman  MP  and 
fashion  designer  Vivienne  West- 
wood  were  guest  speakers. 


APPOINTMENTS 


Simon  Sykes  is  AAH's  new 
group  facilities  manager. 
Rob  Benson  moves  to  general 
manager  of  L  Rowland  &  Co. 
Pharmed  has  made  Diane  Drew 
head  of  marketing  and  PR. 
Potter's  new  southern  sales 
manager  is  Kevin  Douglas. 
Ger  van  Amersfoort  is  the  new 
general   manager  and  man- 
aging director  of  Smithkline 
Beecham  Pharmaceuticals  UK. 
Dr  Richard  Auty  has  joined 
Cantab   as   a  non-executive 
director  and  board  member. 
Roger  Griggs  has  moved  to  the 
board  of  Shire. 

LIG    has    promoted  David 
Davies  to  its  board. 
Calvin  Klein  Cosmetics  has 
made  Karen  Price  its  northern 
regional  manager. 
Rudi     Jansen     has  been 
appointed  managing  director 
of  the  Wallis  Laboratory. 
Dr  Philip  Page  is  new  head  of 
quality  at  Oxford  Asymmetry. 
Professor  Graeme  Catto  has 
been  made  chief  scientist  at 
the  Scottish  Office. 
Alison  Magee  has  been  made 
a  non-executive  director  of  the 
Highland  Health  Board. 
Supergen's  new  senior  vice 
president  and  medical  director 
is    Dr    Luigi    Lenaz,  John 
Marinaro  is  director  of  clinical 
research  and  Dr  Ashok  Gore  is 
director  of  formulation  dev- 
elopment and  manufacturing. 


Pharmacy  assistant  Sandra 
Thomas  of  Agbrigg  Pharmacy, 
Wakefield,  is  October's  lucky 
winner  of  C&D's  Cambridge 
Counterpart  bottle  of  bubbly. 
Sandra,  who  enjoys  keeping  fit  at 
her  local  gym  and  looking  after 
her  two  children,  has  been  at  the 
pharmacy  for  20  months.  Pictured 
(l-r)  are  pharmacist  Raj  Khanna, 
Sandra  and  Whitehall  territory 
manager  Alison  Cruickshank 


All  rights  reserved.  No  part  of  this  publication  may  be  reproduced  or  transmitted  in  any  form  or  by  any  means,  electronic  or  mechanical  including  photocopying,  recording  or  any  information  storage 
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You  can  always  tell 
a  good  exhibition  by  the 
company  it  keeps 


AAH 


Bayer 


CROOKES 
HEALTHCARE 


c  baehrmqer 


EUTA 

//  EA  L  TH  CAR  E 


WCIBA 
Vision 


SmithKlme  Beecham 

Consumer  Healthcare 


Smith  Nephew 


Pharmacia 
H|a  &  Upjohn 


SANKYO 


Roche>  <sa 


('  NOVARTIS 


GENUS  PHARMACEUTICALS 

IjJFESCHn 

a  ^©li/mcm-*^©ivM*mt  company 


WARPER 


CONSUMER  HEALTHCARE 


r 
r 


(f^fr  Consumer  Healthcare 

yvtvmvn  Jfyvtvnron*  MS  D 

II  link  II  ReckittJ&^olman 
Whitehall  products 


MOSS 


LABORATC  S 

U  PATH 


^Sutherland  Ferrgsan 

Health 


Seton  

Healthcare  Group  pic  euro  rscg  h  ealthcare 

For  your  free  ticket,  call  First  Events  on  0181  462  0721 


pharmacy 

NOVOTEL  LONDON  HAMMERSMITH 

26-27  OCTOBER  1997 


You're  looking  at  a  Tension  Headache 


wms, 


tension  I 
hich  causes 

pain 


I 


muscula 
tension 

and 

pain 


£lm 

NATIONAL 
ADVERTISING 
CAMPAIGN 


Now  look  at  why  you  should  recommend  Syndol 


Syndol  is  the  UK  No  1  selling  brand  specifically  formulated  for 
Tension  Headaches. 

From  October,  we  are  launching  a  £1  million  national  advertising  and 
support  campaign,  aimed  at  adding  even  more  pharmacy  customers  to 
Syndol's  already  loyal  customer  base.  Millions  of  sufferers  will  learn  that: 

•  3  out  of  4  headaches  are  Tension  Headaches.* 

•  67%  of  sufferers  who  used  Syndol  felt  initial  relief  in  1 5  minutes**  and 
97%  within  30  minutes.** 

•  Syndol  contains  three  powerful  ingredients  -  two  to  relieve  the  pain,  one 
to  relax  the  muscular  tension. 

Imagine  the  tension  if  you're  not  stocked  up  with  Syndol! 


FAST  RELIEF  FROM 
TENSION  HEADACHE 


Helps  Stop  Tension  Headaches  Fast 


Syndol  Product  Information.  Presentation:  Each  tablet  contains  Paracetamol  BP  450mg,  Codeine  Phosphate  BP  lOmg,  Doxylamme  Succinate  NF  5mg,  Caffeine  BP  30mg  Indications:  For  the  treatment  of  mild  pain  to  moderate  pain  and  as  an  antipyretic  Symptomati 
relief  ol  headache,  including  muscle  contraction  or  tension  headache,  migraine,  neuralgia,  toothache,  sore  throat,  dysmenorrhea,  muscular  and  rheumatic  aches  and  pains  and  post  operative  analgesia  following  surgical  or  dental  procedures  Dosage  and  Administration 
Adults  and  children  over  1 2  years  1  or  2  tablets  every  4-6  hours  as  needed  Maximum  8  tablets  in  24  hours  Not  recommended  in  children  under  1 2  years  Contraindications,  Warnings,  etc:  Contraindications  Idiosyncrasy  to  any  of  the  ingredients  Precautions:  May  causi 
drowsiness  If  affected,  do  not  drive  or  operate  machinery  Avoid  alcoholic  drink  Side-effects:  Drowsiness  or  dizziness,  mild  constipation,  agranulocytosis  rarely  Overdose:  Paracetamol  overdose  can  cause  liver  and  kidney  necrosis  Immediate  medical  referral  is  essenlla 
Legal  Category:  P  Product  Licence  No:  PL1 1314/0104  Product  Licence  Holder:  Seton  Products  Lid.  Tubiton  House,  Oldham  Quantities  &  Price  (Excluding  VAT):  10's  El  57,  Seton  •  Gallup  National  Headache  Survey,  1209  Adults,  1993. 

20's:  £2  63.  50's  £5  40  Dale  of  Preparation:  July  1997  Further  information  is  available  on  request  from  the  Licence  Holder.  Syndol  is  a  Trade  Mark  of  Hoechst  Marion  Roussel  Ltd  Healthcare  Group  pic  "Kagan,  Getal,  Cur  Med  Res  Opln  1978,5(9)  709-711 


